SAPODORS 


A, GROUP of modern, up-to-the- 
’ “\ minute scents for soap, fea- 
turing particularly the several floral 
types so popular today. Prices—sur- 
prisingly low! 


LILAC - JASMIN 
CARNATION 
LAVENDER - GARDENIA 


Other Floral and Bouquet Types Available 
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HOW to improve Detergents and Profits 


POWDERED SILICATES 







IS YOUR research department working on a new product? Or 
have you an established cleaner that you want to improve? The 
line of P. Q. Silicates of Soda, including sodium metasilicate (Metso 
Granular) and sesquisilicate (Metso 99) offers you at least a half 
dozen detergent advantages: 


1. High active alkalinity 4. Greater bactericidal effect 

2. Silica content which restrains than other sodium salts 
corrosive action 5. Free rinsing quality 

3. Sustained cleaning activity 6. Attractive appearance 


More than one fabricator has said ‘“‘We’re enthusiastic over the 
sales increase of our silicated cleaner”. When can we discuss put- 
ting a P. Q. Silicate of Soda to work for you? At least, don’t delay 
in sending for a free copy of Bulletin #172, ‘“P. Q. Silicates of Soda 
in Lump and Powder Forms”’. 


PHILADELPHIA QUARTZ COMPANY 


General Offices and Laboratory: 125 S. Third St., Philadelphia. Chicago Sales Office: Engineering Bidg. 
Distributors in 60 cities. Plants at: Anderson, Ind Baltimore, Md., Chester, Pa., Gardenville, N. Y., Kansas 
City, Kans., Rahway, N.J., St. Louis, Mo., Utica, lil. Sold in Canada by NATIONAL SILICATES LTD., Toronto, Ontario. 




















P.Q. SILICATES OF SODA 
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Another Fuld 
‘“*Thirty.Sixer’”’ 


& AT he Ss 
nis Claim 


TroProtect His Pay-Dirt 


The new Oil Base Cream that 
cleans, and polishes and protects 
the metals from corrosion by 


Wate) St 


—. 








leaving an invistble film. 


It’s HIS OWN, first, last and 
always! All the way down 
and the sky’s the limit! Wise 
prospectors, hoping for more and surer “pay- 
dirt.” can stake THEIR OWN NAME on our full 
line of America’s fastest moving line of Sanitary 





Chemicals. It’s not too late to start. 


LIQUID CLEANERS 
Pine Scrub Soap 
Liquid Scrubbing Compound 
Sassafras Scrub Soap 
Floor Bleach 
Rug Shampoo 


INSECTICIDES 
Roach Powders 
Fly Sprays 
Cattle Sprays 
Pyrethrum Sprays 
Moth Spray 
Rat Exterminators 
Sprays for Special Purpose 
Concentrates 


FLOOR WAXES and SEALS 
Self-Polishing Wax 
Liquid Wax 
Wood Seal 
Gym Seal 
Terrazzo Seal 
Wax-Var 
Paste Wax 
Dance Floor Wax 


CONTAINERS 
Urinal Strainers 
Wall Containers 
Soap Dispensers 


WHAT FULD MAKES for the LEADERS 


CLEANING COMPOUNDS 
Washing Compounds 
Window Cleaner 
Scouring Compounds 
Fabric Cleaners 
Weed Killers 
Waterless Cleaner 
Beer Coil Cleaner 
Paint & Varnish Remover 
Sterilizing Agents 
Tile Bleach 


LIQUID DEODORANTS 
Chlorozif 
Forma Chloro Sprays 
Theatre Sprays 
Pine Deodorant 
Drip Machine Fluid 


LIQUID and BASE SOAPS 
Liquid Hand Soaps 
(All percentages 10 to 40%) 
Shampoos 
Cocoanut Oil Base Soaps 





OIL and SOFT SOAP 
All Percentage Oil Soaps 
Jelly Soaps * 


DISINFECTANTS 
Pine Oil 
Coal Tar 
(All Co-Efficients) 
Cresol Compounds 
Chlorine 
Powdered Chlorine 


POLISHES 
Count 1234567 
Metal Polishes 
(Liquid, Paste & Powdered) 
Auto Polish 
Furniture Cream 
Furniture Polish 
Floor Oil 
Silver Pastes and Creams 


PLUMBING SPECIALTIES 
Drain Pipe Cleaners 
Liquid & Powdered Bowl 

Cleaners 
Tile & Enamel Cleaners 
Boiler Compounds 


DEODORANT BLOCKS 
and CRYSTALS 
Urinal Blocks 
Deodorant Blocks 
2 to 40 o2. sizes 
Deodorant Crystals 





BROS. 


MARYLAND 


FU LD or packaged under 


BALTIMORE. [hthibhdebledbentbanaier 
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DELICATELY 
SCENTED SOAPS 
ARE WHAT 
| LIKE! 

















“AROMATICS 


dhs Aromatics 
/ | 

to meet every need of the 
Soap Nanufacturen 
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Gone..... 


....is the “Jack-of-all-Trades” — 


... to be replaced by the fellow who does one job and does it 
well, ... and more important, knows what he is doing. 


And going fast in the field of trade paper publishing is the 
Jack-of-all-Trades” publication which ‘covers the world”... 
which reaches the butcher, the baker, and candlestick maker, 
or anybody else a prospective advertiser might want to reach 
... that is as long as the imagination of the advertising solicitor 
holds out. 


Common sense tells us that no one trade publication can cover 
the whole field of chemicals, drugs, cosmetics, soaps, insecti- 
cides, disinfectants, perfumes, cigars, cigarettes, and chewing 
gum ...and know what it is doing... or be able to include even 
a small degree of authoritative editorial intelligence... no matter 
what kind of claims (always without proof) are made by adver- 


tising solicitors. 


SOAP does not ‘cover the world.” It offers to advertisers an 
honest and genuine circulation in the field of soaps, insecticides, 
and allied sanitary specialties, . . . a circulation backed by 
membership in the A.B.C. (Audit Bureau of Circulations). 


MAC NAIR -DORLAND COMPANY, INC. 


Publishers 


254 WEST 3lst STREET NEW YORK CITY 
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HEAVY CHEMICALS 


Oo F S72. aN hh SB RD , - & 


Sodium Silcate 


Clear and Opalescent — Standard Strengths 












Also: NITRE CAKE, SALT CAKE, BARIUM CARBONATE, 
TRISODIUM PHOSPHATE, SODIUM FLUORIDE, SODIUM 
SULPHITE, HEAVY ACIDS and INDUSTRIAL CHEMICALS 


ENERAL CHEMICAL COMPANY manufacture plus nation- 
wide service makes this not only a logical, but an ad- 
vantageous source of supply. The Company invites your 
inquiry which, in your interest as well as ours, should be 
addressed to the sales office nearest you. We assure you 


of prompt and intelligent attention. 





GENERAL CHEMICAL COMPANY 


Home Office: 40 RECTOR ST., NEW YORK (Cable Address: Lycurgus, N. Y.) 


Sales Offices: ATLANTA, BALTIMORE, BOSTON, BUFFALO, CHARLOTTE, CHICAGO, CLEVELAND, DENVER, KANSAS CITY, LOS ANGELES, MINNEAPOLIS 
PHILADELPHIA, PITTSBURGH, PROVIDENCE, SAN FRANCISCO, ST.LOUIS. In Canada: THE NICHOLS CHEMICAL CO., LTD., MONTREAL, TORONTO 
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GERANIUY 
° SynHaneAY 


1—Can be used successfully alone or in com- 
bination with the natural oil. 


2—Being a synthetic product, it is stable in 
price. 


3—It is not affected by crop conditions. 


4—On the basis of quality, supply and price, 
our product will save you time and money. 


5—Geranium Synthetic A.P. is especially inter- 
esting at this time to use in conjunction 
with the natural oil to reduce costs. 


To-day OIL OF GERANIUM NATURAL is 
high in price and still advancing. 





CHICAGO OFFICE 
205 WEST WACKER DRIVE 


i 
ATLANTA OFFICE x 
284 MARIETTA STREET, N. W. eS. 
: 15 EAST 30T# ST., NEW YORK CITY 


BOSTON OFFICE wt. i ee km 


LITTLE BUILDING STAMFORD, CORR. 
80 BOYLSTON STREET 


There +s No Substitute for Experience 
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Corrosive Sublimate 


Methy] Salicylate 


Formaldehyde 
Chlorophyll 


Paradichlorbenzene 


Strychnine 


 Sediuse Mimoride 


Perhaps you never real- 
ized it before, but the same 
laboratory that tests the 
prescription chemicals 
which are dispensed by 
thousands of pharmacists, 
is the same laboratory that 
controls the quality of 
Merck Chemicals for the 
Soap, Disinfectant and In- 


secticide Industries. 


Here you have evi- 
dence establishing the 
fine quality of these Merck 
products. The rigid labor- 
atory tests to which all 
materials are subjected in- 


Carbon Tetrachloride sure uniform quality of the 


Cresol finished products. 


Standardize your proc- 
esses with Merck Chem- 
Chloroform icals, at no additional cost. 


You will find it is to your 


Ammonia Water 





advantage to do so. 


* MERCK & CO. Inc. Manufacturing Chemists RAHWAY, a ee 
New York - Philadelphia - St.Louis - Jn Canada: Merck & Co. Ltd., Montreal - Toronto 
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HE market 
seminated through art 
disseminators, ha DeE€ 
Felton Chemical Co. has studied t 
They have m 
information fo f 


tributor who i 


per oO lo 
oped with 


U 


FELTON] CHEMICAL CO. 


in ¢€ @ 8 Ff @ 8 A Te GB 


603 JOHNSON AVENUE, BROOKLYN, N. Y. 


Aromatic Chemicals — Natural Isolates — Perfume Oils— Artificial Flower and Flavor Oils 
Stocks carried in principal cities 

Boston. Mass. Philadelphia, Pa. Sandusky, Ohio Chicago, Ill. St. Louis, Mo. 

80 Boylston St. 200 So. 12th St. 1408 W. Market St. 1200 N. Ashland Ave 245 Union Bivd. 


New Orleans, La. Los Angeles, Calif. San Francisco. Calif. 
Balter Bidg. 515 So. Fairfax Ave. 512 Washington St 





DED CONFIDENCE KEPT US 


ai 
UNBOUN 
iT EVER exist” 


TOGETHER-MAY , 
JOHN JAY to his fries 


LIVINGSTON 














ONFIDENCE is the basis of and completely satisfying service will 
friendship in life—and in business, give you. Why not start it with an 
order for 


It has kept Niagara Alkali Company 


and its customers together through C A 1] S T | C P G T AS x 


many, many years. To you who have 
First Produced in U.S. A. by Niagara 


not yet tried Niagara products we 


R 
offer the prospect of a long and pleas- ° 
ant friendship based on the confidence C A U S T j C S 0 D A 


that Niagara’s high quality products Backed by more than 30 vears of experience 


Mag ara 


ALKALI COMPANY 


9 EAST 4157 STREET, NEW YORK, N. Y. 


Associated with Electro Bleaching Gas Co 
Pioneer Manufacturer of Liquid Chlorine 








14 Say you saw it in SOAP! May, 1936 








i, 




































assures 
uniform 
quality of 


DAVIES-YOUNG T$ 


NOW a complete line of sanitary 
supplies sold thru jobbers only 


DISINFECTANTS °c INSECTICIDES » DEO- 
DORANT BLOCKS * POLISHES * WAXES - 
GYM FINISH * FLOOR SEAL © OIL SOAPS 
LIQUID SOAPS ° COCONUT BASE SOAPS 
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PIONEERED FOR NEVO AL) @ has 








WARNER CHEMICAL COMPANY 


Pioneer Producers 1886 


CHRYSLER BUILDING NEW YORK CITY 
155 EAST SUPERIOR STREET, CHICAGO 70 RICKARD STREET, SAN FRANCISCO 


OP AG Ey CO) OC} A 2 ee A CO) CHLORINE PRODUCTS. 
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REORDERS COME EASILY 


when you sell these SAFE soaps 













FALCON 
ECONOMY SCRUB SOAP 


A perfectly balanced, neutral, vegetable oil liquid 
soap which is very economical in actual use. 
Cleanses thoroughly and rapidly. Available in two 
odors—Sassatras or Pine. 






FALCON 
POTASH SCRUB CLEANSER 


A safe, concentrated, liquid soap to use on many 
types of floors. Contains a high soap content 
which gives it exceptional cleansing power, even 
when diluted. 


FALCON 
LIQUID TERRAZZO SOAP 


This soap is made especially for tile, terrazzo, and 
marble floors. Removes oil, grease and traffic marks 
quickly and easily, and leaves an attractive lustre 
on the floor. 


FALCON 
LIQUID LINSEED OIL SOAP 


A neutral, concentrated, liquid, linseed oil soap 
which bears the approval of the country's leading 
linol facturers, for it leaves the linoleum 
resilient and clean. Widely used as an automobile 
soap. It preserves the body finish. 





UNDREDS of jobbers find Falcon Floor Cleansers a 


powerful means of building business. FALCON 
For each Falcon Cleanser is recommended for a cer- VEGETABLE OIL JELLY SOAP 
tain type of floor. And the ingredients of each cleanser Tite tian abiilen: einieien Wialeiaiias 


have been tested and found safe for that particular vegetable oils. Has ample soap content for satis- 
factory cleansing performance. Contains no excess 


floor. Thus, when your customer uses a Falcon Cleanser : : ; 
- alkali and is very economical. 


he is guaranteed the most satisfactory cleaning results, 
without slightest risk to expensive flooring materials. 




















In addition to safety, Falcon Floor Cleansers assure 
beauty and economy at no extra cost. Naturally reorders 
come easily. That’s why you can always depend on Fal- 
con Floor Cleansers for a steady and profitable business. ae. 

ACA. Ses 
EAGLE SOAP CORPORATION —_— 


HUNTINGTON INDIANA 
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IF YOU HAVE BEEN “SHOPPING AROUND” AND 
YOUR SUPPLIES OF T. S. P. HAVE NOT BEEN 
COMPLETELY SATISFACTORY 


Let Us Also Quote You On 


Silicate of Soda 
Caustic Soda 

Soda Ash 

Carbon Tetrachloride 
Paradichlorobenzene 


Sodium Fluoride 


THE GRASSELLI 


CHEMICAL CO. 
(INCORPORATED) 
FOUNDED 1839 CLEVELAND, OHIO 





New York Office and Export Office: 


J50 Fifth Avenue 


Albany : . New Orleans 
Birmingham Cinc.saati Philadelphia 
Boston Detroit Pittsburgh 
Charlotte Milwaukee St. Louis 
Chicago New Haven St. Paul 


SAN FRANCISCO, 584 Mission St. 
LOS ANGELES, 2260 East 15th St. 


Represented in Canada by 
CANADIAN INDUSTRIES, LTD., 


General Chemicals 


Grasseui]) Division, 
Montreal and Toronto 


e A trial will convince you of the high 
quality and uniformity of Grasselli T. S. P. 


A mild alkaline salt for all cleaning pur- 
poses; in five grades—fines, medium, coarse, 
flake and globular—shipped in bags, fibre 
kegs and paper lined barrels. 


Specify GRASSELLI on your next T. S. P. order 
and learn what complete satisfaction is. 
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l0 Scent 


TO ADD 


NEW PROF DOLLARS 


to your line of 


FLY SPRAYS ° LIQUID SOAPS 

















PERFUME OIL SPRING 
FLOWER “S” 


Lasting, fragrant, freshness 
of the spring blossom. 


PERFUME OIL 
BOUQUET “IT” “A 
Neutralizes pungency of few new scents will add 


Lethane Sprays. Inexpensive. 
Effective. dollars to the sales value of your 


1936 line. These MM&R Per- 














PERFUME OIL LUXOR 







tinctive, clean odor. Popu- 
lav type. 





KEROSPRAY VANILLA . : : 
BOUQUET MM&R fume Oils are recommended not BOUQUET 
Ideal fly spray odor for PU loleleie Colum aslatantelethatelte) mere le) cs Universally acceptable. Dis- § 


Dairies—ice cream and bakery 


lants, etc. i 
ame, ae but for the economy of their use. 
























KEROSPRAY BOUQUET All are highly concentrated to PERFUME OIL 
LAVENDER BOUQUET BLUEBELL 


Delightful odor. Excellent Powerful, flowery, lasting, 


i duct tain- . . 
ig nciagg Big Mele Comat (ream eels (acr-1o) (am oy core lt ten fresh lilac character. 


provide greater odor volume 


relolsmaaelsleletiae 










PERFUME OIL 


K SPRAY PINE ; 
apt A thorough understanding of GARDENIA “Ss” 


BOUQUET 


Imparts forest-like odor to your requirements will enable 
deodorized kerosene base. 















Always popular. Sweet, 
fresh, clean odor. 


our research chemists to suggest 





profitable new odors to provide PERFUME OIL 
ANTISEPTIC No. 41 


. Imparts powerful antiseptic 
Nateral-like odor. Pleasant. . type odor. Clearly soluble. For 
Particularly effective in sprays definite sales punch. ieee end Sep, Pow- 
containing formaldehyde. dered ‘Senn Specialty Soap. 













PERFUME OIL 
SWEET GRASS your products with new and 














MAGNUS, MABEE & REYNARD, INC. 


QUALITY ESSENTIAL OILS, BALSAMS, d: AROMATIC CHEMICALS, ETC... SINCE 1895 
32 CLIFF STREET AN NEW YORK, N.Y. 
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‘If the Press Isn°t Toggle Operated. 
IT Wouldn't Mave It At Any Price” 


Says a great soap maker 





TOGGLE 
JONES operateo PRESSES 
cause the soap to cohere so that particles do not stick 
to the dies, making it possible to run them for hours; 
without stops for cleaning. Such stops on other presses +. | 


put the whole line out of production for more minute 
per day than you will realize without 









adding them up. Again, dies which ac- ™ 
cumulate scrap press only a few cakes before 
they begin to lose their finish and clean im- 
pression. If run too long before cleaning, 
many cakes will have to be remilled and 
pressed again. To do this costs money, but it 
costs more in loss of sales to neglect it. 


Toggle Operated Presses obviate such 
losses. They operate at higher speed, 
have a longer productive life, and treble 
the life of dies. Their noiseless, efficient 
operation conserves the nerves of work- 
ers. It will pay you to replace your older 
models with 


JONES TOGGLE SOAP PRESSES 


R. A. JONES & COMPANY, INC. 
P. 0. BOX 485 ° CINCINNATI, OHIO 
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As the Editor Sees It.... 





ROM a firm on the Pacific Coast, we have 

an extremely interesting communication. 
It is in the form of an inquiry received by them, 
which reads as follows: “We are looking for a 
filler lower priced than soda ash, used in making 
granulated soap. Have you anything to offer?” 
The manufacturer who received this enlighten- 
ing inquiry states that it seems to them to in- 
dicate the direction of the wind in the soap 
industry today,—distinctly not toward quality 
improvement, but exactly the reverse. This 
trend is quite obviously to meet and beat, if 
possible, keener and keener competition, and is 
a direct outgrowth of the higher price for oils 
and fats. 

Some years back when raw material prices 
were higher than today, somebody coined the 
expression that “the ideal of the manufacturer 
of cheap soap is to make a bar of water stand 
alone.” Apparently, the water worked out well 
for a short time, but some very funny things 
happened when these cheap soaps were stored 
away and taken out for use a few weeks later. 
That the housewives took one look at the 
shrunken bars and shouted for the police is to 
put it mildly. Most of these soaps were sold 
by peddlers in the foreign quarters in a number 
of our leading industrial cities. It is a safe bet 
that the same peddler never covered the same 
territory twice. 

And now here is a firm which is looking for 
something cheaper than soda ash for use in 
granulated soap. Our informant remarks in 


May, 1936 


this respect: “How about sand?” Yes, sand has 
possibilities, but may be that is also too expen- 
sive. Compared to water, its cost is extremely 
high. We will still cast our vote for water,— 
good old water! 


ESS oils and fats were purchased by the 

American soap industry in 1935 than in 
1934. The decline was something over six per 
cent. This drop in fat buying by soapers may 
or may not mean that less soap was produced 
in 1935. The general opinion seems to prevail 
in the soap industry that production was down 
as much as ten per cent in 1935 as compared 
with 1934. May be this were true, or may be 
the people who said it were just trying to fool 
their competitors. At any rate, analyzing the 
entire fat situation, based on the U. S. Bureau of 
Census figures recently issued, we would be in- 
clined to hazard a guess that soap production 
for 1935 did not drop nearly as much as we 
have been led to believe. 

If the heavy purchases of fats during the last 
quarter of 1934 mean anything, the total output 
of American soap kettles in 1935 was quite close 
to the level of 1934. Based on a study of 
the past ten years, we also feel that the census 
figures on fat consumption probably portray the 
picture in the soap industry with greater ac- 
curacy than do the Bureau of the Census figures 
on soap production. And we suspect that some 
soapers might be inclined to give the situation 
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a gloomy touch at a time like the present, for 
there seems to be little doubt that pound for 
pound of soap throughout the industry, the mar- 
gin of profit is not what it was some time back. 

Taking the entire fat consumption of the 
nation in 1935 of over four-and-a-half billion 
pounds, the soap industry used almost exactly 
one-third of this. In 1934, the soap kettle ac- 
counted for close to forty per cent of the total. 
However, there was a half-billion pound increase 
in total fat consumption in 1935,—an increase 
of close to twelve per cent. Practically all of 
this increase went into edible products. The soap 
industry took none of it. In the case of coconut 
oil, for example, the total consumption in 1935 
was just about the same as in 1934, but the soap 
industry used one-third less, meaning that edible 
products made up the difference. Palm oil showed 
a precipitate drop in soap kettle consumption 
last year. Tallow, finding little or no outlet in 
edible channels, reached a peak in soap use in 
1935, topping even the high figures of 1934. 

The opinion seems to be quite general that 
high prices and taxes acted chiefly to depress the 
consumption of fats in the soap kettle last year, 
while in edible products, with a wider latitude 
in price, this was not the case as the figures show. 
The soap industry chooses to accept the explana- 
tion that high fat prices as reflected in higher 
soap prices, are directly responsible for the 
absence of a normal expansion in soap con- 
sumption. The drop in consumption of fats in 
soap, as compared with the marked increase in 
total fat consumption, lends support to this 
contention. 


ACK in Moscow full of enthusiasm over 

the progress in the United States in toilet 
soaps and cosmetics, head of the most important 
soap trust in the Soviet, who incidentally hap- 
pens to be the wife of an important Soviet official, 
has recommended to her countrymen in these 
industries that they study the American method 
of doing things. That it is quite flattering to 
have the American industry held up as a model, 
and to have it heralded as miles ahead of anything 
in Europe, goes without saying. However, our 
admiration for this lady of the Soviet is not 
stirred so much by her flattering references to 
American technical leadership, as by the cast- 
iron nerve of herself and her cohorts in request- 
ing permission upon her arrival here to examine 
various and sundry American soap plants. Euro- 
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peans and Japanese seem to have an especial 
weakness for examining the inside of American 


factories. And apparently, some soapers are 
overawed by the idea that some foreigner of 
importance at home wants to see their plants,— 
and let them in. And probably these are the same 
soapers who refuse to let their machinery sup- 
pliers see new installations in operation for fear 
said machinery people might learn some of their 
secrets. 


HE United States Supreme Court has re- 

fused to rule on the coconut oil excise tax 
at this time. The injunction of the Iowa Soap 
Company against the Bureau of Internal Revenue 
secured in the District Court at Des Moines, 
Iowa, will now be appealed to the U. S. Circuit 
Court of Appeals by the Government, and thence 
in time to the Supreme Court. It is believed 
that this will probably take a year, or many 
months at least. In the meantime, the coconut 
oil excise tax hangs in mid-air, law to some, 
but not to others, with its mixed up rulings 
from various District Courts throughout the 
country. For the average soaper, there is nothing 
to do but to keep on paying the tax, and to hope, 
—fond hope,—that some day if and when the 
law is thrown in the ash can by the Supreme 
Court, he will get his money back with interest. 





HEN business is on the upturn, new 

products can be introduced with advan- 
tage alike to manufacturer and the public. There 
is little inducement for a manufacturer to in- 
troduce new things during periods of depression 
when the public is not of a mind or has not the 
money to buy them. These were the expressed 
sentiments of a well-known and old time soap 
maker of Philadelphia as early this year he 
heralded 1936 as a year of increased public buy- 
ing power, and placed the energies of his organ- 
ization behind a new product, the introduction 
of which had been held up for several years to 
await what was considered a more opportune 
moment. 

Words of wisdom! Many a fine: product has 
gone down, never to come up, because it went 
to market at the wrong time. Reaching the 
buyers when they have money to spend and 
are in a mood to buy is just about two-thirds 
of the sales battle. 
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Textile Detergents 


Fatty Aleohol Sulfates. Sulfo- 
nated Oils. Textile Soaps. and 
Other Textile Agents--Their 


Characteristies 


Discussed 


By MARGARET J. HAUSMAN 


OAPS and special detergents play a vital part in 
many stages of textile manufacture. Inasmuch as 
they have been constantly growing more numerous 

and more complex as a class, it is important for the tex- 
tile processor, or anyone connected with their use, to be 
as fully acquainted as possible with the variety of prod- 
ucts now at his disposal. The function of any soap used 
in practically any stage in the manufacture of a textile 
is not as simple as might be expected. First and fore- 
most, it must remove dirt, but in so doing, it must in 
no way injure the luster, the color. or the “feel” of any 
particular material. Rather, by its subtle application, it 
should enhance the beauty of the material. bringing out 
the luster and imparting to it a soft feel. 

Tracing the application of a cleansing agent from the 
raw fiber on, we see that when all has been done in the 
mere cleansing operation, the material should be in ex- 
cellent condition for dyeing, meaning. of course, that 
the surface should not in any way be likely to take the 
dye unevenly, and, therefore. should be free from all 
adhering substances. Similar conditions hold true 
throughout all the processing operations. 

Starting with the raw fibers, it is not always an easy 
matter to remove certain kinds of dirt at reasonably low 
temperatures, and the use of high temperatures is pre- 
cluded by the tendency of the fibers to become injured 
by hot soap solutions. Sometimes. too. a degree of alka- 
iinity in excess of what is tolerable by the fiber would be 
desirable in order best to accomplish thorough cleansing 
from impurities. Very often, too, reactions occur between 
the cleanser and the material being cleansed. bringing 
about difficulties which might easily be overlooked in 
themselves. but which lead, in all. to no end of trouble. 
Under any ordinary conditions, every one of the precau- 
tions implied by all of these factors must be observed. 
Besides these, however. troublesome items creep up under 
different circumstances. and make matters even more 
complicated. 

Most outstanding among these are the difficulties en- 
countered in hard water regions. The chemical nature 
of soap is such that when the soap comes into contact 
with the calcium or magnesium salts present in hard 
water. the insoluble calcium or magnesium soaps thus 
formed are deposited on the fibers and form a waterproof 


coating. This prevents the proper penetration of any dye 
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that is later applied, and is altogether detrimental to the 
material. 

Difficulties arising from the formation of insoluble 
soaps are not restricted to hard water regions, but may 
take place under any circumstance whereby soap comes 
into contact with these metals, such as in the cleansing 
of raw wool, which may contain lime and magnesium 
salts among its impurities. Another disadvantage of 
ordinary soap is that in acid solutions, it is broken down, 
thus losing its lathering and cleansing power. Since acid 
solutions must be very frequently used in the processing 
of textiles. and since much dirt is acid in reaction. this 
obstacle looms large in some processing. 

Quite recently, as a result of research conducted along 
these lines. a solution to the problem is held to be offered 
in the form of sulfonated oils, sulfated fatty alcohols, 
and other such compounds. Turkey Red Oil, obtained by 
sulfonating castor oil, has been used for some time in dye- 
ing and calico printing. It consists chemically of the 
sodium salt of the sulfuric acid ester of ricinoleic acid, 
the latter being obtained by treating castor oil, whose 
chief constituent is ricinoleic acid, with sulfuric acid, and 
subsequently neutralizing with caustic soda. 

Sulfated fatty alcohols are reported gaining favor in 
the textile industry. Their particular advantages in vari- 
ous divisions in the industry will be discussed below. 
They are prepared by reducing a high molecular fatty 
acid, such as lauric acid or oleic acid, with hydrogen, 
under very high pressure, in the presence of a catalyst, 
thus getting the corresponding alcohol. This alcohol is 
then treated with concentrated sulfuric acid. producing 
the sulfuric acid ester of the alcohol. This salt is subse- 
quently neutralized with sodium hydroxide to give the 
sodium salt of the sulfonated fatty alcohol. The sodium 
salt is neutral. whereas the salt from which it is prepared 
is an acid salt. These compounds are known as sodium 
alkyl sulfates. the alkyl group name being the name of 
the fatty acid from which the salt is derived. such as 
oleyl or lauryl. 

For industrial purposes, the fatty acids used are de- 
rived from various oils and fats. Notable sources are 
animal greases of various grades and vegetable oil foots, 
obtained in the process of refining vegetable oils and 
fats. The fatty acids are obtained by treating the fat or 


oil in any one of several ways: by the autoclave or 
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Ewing Galloway 


Raw wool after sorting is scoured in a series of warm soap solutions in this automatic equipment in the world's 


largest woolen mill. 


pressure process, which consists. in the application of 


pressure in the presence of some base, which splits the fat 
into its free fatty acid and glycerine; by the ferment proc- 
ess, which depends on the action of a lipolytic agent for 
bringing about hydrolysis of the fat; and by the Twitchell 
process, which is of wide importance in the soap indus- 
try. The Twitchell process depends upon the action of 
what is known as a saponifier. a fatty aromatic sulfonic 
acid. 

As a class, these sulfated fatty alcohols have good 
lathering and wetting properties, in water and in acid 
solutions alike, and dissolve in alkaline solutions, even 
under pressure. These properties are due to the com- 
plete elimination of the so-called carboxyl group, which 
is the characteristic radical present in fatty acids, and 
which is responsible for the undesirable reactions of 
ordinary soap in acid solutions and in hard water. This 
type of product is represented in the commercial world 
by Gardinol of du Pont. and in the package detergent 
field by Dreft of P. & G. 

Another type of sulfonated product widely used in the 
textile detergent field is prepared by the esterification of 
the higher fatty acids. This is brought about by treating 
the fatty acid. such as oleic acid. with hydroethane sul- 
fonic acid, thus getting the fatty acid ester of hydroethane 
sulfonic acid. When this acid ester is neutralized with 
caustic soda, the product is the sodium salt of the fatty 


acid ester of hydroethane sulfonic acid. This type of 


product is represented in the commercial world by /gepon 
1. of General Dyestuffs. 

Still another type of product is obtained by treating 
a fatty acid such as oleic acid with aminoethane sulfonic 
acid to give the acid ester of aminoethane sulfonic acid. 
This. when neutralized with caustic soda, gives the sodium 
salt of the acid ester of aminoethane sulfonic acid. This 
salt, when prepared from oleic acid, is /gepon T. 

Although many of the same requirements exist for 
treating different materials at different stages in their 
manufacture, there is much to be gained from an analysis 
of the particular requirements for a particular purpose, 


taking materials and operations one at a time. 


EGIN with the raw wool. Differences inherent in 

the condition and nature of the raw material are 
important factors in dictating to the processor what type 
and what soap to employ. The raw wool fiber is ex- 
tremely dirty and larger quantities of soap have to be 
used to get it into condition for dyeing than for any 
other raw fiber. In the case of wool. the impurities 
present consist chiefly of wool grease. “suint.” or dried-up 
perspiration, and miscellaneous dirt such as dust, sand, 
and the like. The method of treatment must be arrived at 
by a consideration of how each impurity may best be re- 
moved, under the circumstances. The wool grease is in- 
soluble in water. and not completely saponifiable by 
alkalies: but it is easily emulsified and easily soluble in 


naphtha and other volatile solvents. The suint. on the 
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other hand, is readily soluble in water: and the miscel- 
laneous dirt can be removed by mechanical means. There- 
fore. to achieve the most successful results in view of 
these facts. a warm soap solution at a temperature of 
not over 125° F. is employed. The temperature is kept 
low in order to prevent the wool from being injured by 
the action of hot alkali. The addition of soda ash to this 
soap solution proves valuable. By the employment of 
this solution, the grease is completely emulsified. the suint 
is dissolved. and the other impurities are mechanically 
removed, 

The essential thing now to be considered here is of just 
what soap the solution is made. Care must be taken to 
affect the fiber as little as possible. in order to avoid 
felting, as well as other injury. Therefore. the soap to 
be chosen should be nearly neutral. containing as little 
free alkali as possible. Caustic soda. even when present 
in small quantities. dissolves the wool fiber. or causes it 
to lose its luster and acquire a harsh feel. It also causes 
the wool to felt. Sodium carbonate or potassium carbon- 
ate. however. may be present in small percentages. It is 
important, also, for the soap to be free from mineral oil 
and other unsaponifiable matter. as well as from un- 
saponified fat. Any such fat present would reduce the 
emulsifying power of the soap. and. due to the possibility 
of its being absorbed by the fibers. cause rancidity to 


set in. resulting in the creation of a disagreeable odor in 


the finished material and interference with proper dye- 





Equipment for scouring r 


oO 


pe wool. 


ing. since the fat acts in a protective capacity and does 
not permit the dye to penetrate evenly. 

The presence of rosin is another undesirable charac- 
teristic of soaps to be used in this connection. since it is 
difheult to wash the rosin out from the wool completely 
and the residue leads to improper dyeing. Mineral fill- 
ing. such as silicate of soda. should not be present, be- 
cause it exerts a deleterious action on wool fibers. 
Easy solubility at a temperature as low as 125° F. is 
another requirement for soap to be used for wool scour- 
ing. A soft soap is preferable to a hard one and olive 
oil is held to be the most desirable fatty material from 
which to make the soap. Commercial wool scouring soaps 
consist of such combinations as a 90 per cent olive oil: 10 
per cent coconut oil mixture, or of 100 per cent olive oil 
foots. For severe cleansing requirements, an all-tallow 


soap is considered most efficient. 


HE sulfated fatty alcohols have assumed a place of 

tremendous and growing importance in the scouring 
of raw wool fiber. Gardinol LS, the sodium sulfate of 
technical oleyl alcohol. is an example of a sulfated fatty 
alcohol used for this purpose. It leaves the fiber clear, 
soft. and bright. free from any sticky precipitate. Since 
it is more soluble than soap and more easily rinsed from 
the fiber. it removes grease and dirt more easily than 
does soap, and is effective with all kinds of grease and 


dirt on any kind of wool. Thus it eliminates some of the 





Ewing Galloway 


Rinsing with fine streams of water after scouring to remove detergent in 


a large worsted mill. 
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difficulties encountered when ordinary soap is used, due 


to the formation of lime soaps on the fiber. Any alcohol 
sulfate that is left in the wool aids in the dyeing opera- 
tion, whereas soap left in the fiber interferes. The oleyl 
alcohol sulfate has been found a more effective agent for 
scouring wool than the sulfate of lauryl alcohol. 

In addition to its importance in the scouring of the 
raw wool fiber, soap is used in considerable quantities 
for scouring woolen yarns and cloths and also in the 
milling or fulling of woolen cloths. Unless wool is oiled 
after scouring, satisfactory yarn cannot be spun. This 
spinning oil must, however, be removed from the finished 
fabric after spinning and weaving. From these given 
facts, it is not dificult to define the specifications both 
of the spinning oil and of the soap to be used for remov- 
ing it. 

It is not good policy to use mineral oils for lubricating 
the wool fiber since they are unsaponifiable, and _there- 


fore only difficultly and unsatisfactorily removed. It is 


rT 


s 


desirable to use an animal or vegetable oil which 


capable of forming a soap which is readily soluble in 
water at a temperature of about 125° F. since this is the 
highest temperature to which the scouring bath may be 
raised. Olive oil is considered especially suitable for 
this purpose, but its price is generally prohibitive. At 
the present time, red oil is most commonly used, since it 
is both cheap and effective and, in addition, forms a very 
readily soluble soap. The choice of a soap for removing 
the spinning oil rests on a number of factors, important 
among which are the nature of the oil which is to be 
removed and the quality of the goods which are to be 
treated. 

The soap most commonly employed is made from red 
oil and sodium carbonate or caustic soda. This is a pure 
soap as near neutral as possible. For cheaper goods a 
second curd soap can be used, and for goods of very 
poor quality soap containing a small amount of rosin, 
which is added for the sake of economy, may be em- 
ployed. The quantity of soap to be used in this opera- 
tion is determined by the nature of the oil used on the 
yarn and cloth. 

Thirdly, soap is of great importance in the milling or 
fulling operation, since the whole beauty and finish of 
the woolen cloth is dependent upon the efficiency of the 
cleansing process. The cloth is milled in order for it to 
shrink and become more compact in texture, and after 
milling. all traces of soap must be thoroughly removed 
in order that the cloth may be dyed satisfactorily. It is 
essential, then, for milling soaps to be chosen with the 
utmost care. 

First of all, it is evident that such soaps must be easily 
soluble, in order that they will penetrate the fibers and 
subsequently be easily and completely removed by wash- 
ing. It is important, too, that no free alkali be present. 
since it would not only injure the feel of the wool, but 
any alkali taken up by the wool is liable to interfere 
with proper dyeing. causing the dyes to run or change 


color. No free fat or rosin is permissible since they 
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would get into the fibers, causing them to become sticky 
and lead to uneven dyeing. In addition, the presence of 
free fat leads to the danger of later rancidity and un- 
pleasant odors. No free mineral filler should be present, 
since such impurities impart a harsh feel to the cloth. In 
general, the essential properties of a soap to be used for 
fulling purposes will be fulfilled by a pure, neutral, 
well-made soap, containing neither foreign organic mat- 
ter nor mineral impurities, certainly no mineral impuri- 
ties in excess of one-quarter of one percent. 

Soft potash soaps are preferable to hard soaps for 
general milling use. and while olive oil is the most 
satisfactory base for such soaps, tallow and palm oil 
soaps. used together with soap made from coconut or 
palm kernel oil to effect greater solubility are satisfactory, 
inasmuch as they give heavy-bodied soap which possesses 
good fulling power. Coconut and palm kernel oil soaps. 
however. are not favorably regarded inasmuch as they 
have a ready tendency towards rancidity. Since cotton- 
seed and corn oils frequently contain resinous substances 
and coloring matter and, in addition, are semi-drying oils. 
they are not aids to milling. 

Sulfonated oils have not found much favor as agents 
for cleansing woven materials, chiefly because they do not 
possess sufficient body to exert any considerable mechan- 
ical action on such goods. They are valuable here, how- 
ever, as elsewhere, when used in conjunction with soap, 
for the beneficial action they exert in preventing the 
precipitation of insoluble metallic soaps which would 
cause difficulty in subsequent treatment of the fabric. 

A great deal of work holding considerable interest has 
been carried on and is still being carried on in connec- 
tion with finding new methods for treating woolen fiber 
and cloth with materials other than soap and sulfonated 
oils to effect cleansing. Among these are methods for 
scouring raw wool by freezing. in which process the wool 
grease becomes solid and is agitated to form a dust. 
Pitch can also be removed from wool in the same manner. 

The processes of cleansing by means of solvents appear 
encouraging. Pitch and like coloring materials can be 
removed from wool by treating it with the vapor of some 
volatile solvent such as trichlorethylene, hexalin, and so 
forth. and degreasing may be effected by treatment with 
various organic solvents below 0° C. Another interesting 
development in this field consists in cleaning raw or 
processed wool with finely divided dry gypsum by 


means of a continuous apparatus. 


N the silk industry, soap plays an important part in 

two ways, namely, for degumming the raw silk fiber. 
and for after-treatment of the goods for dyeing. and so 
on. The raw silk fiber consists actually of two portions, 
an outer coating of a glue-like nature called sericin, 
which constitutes about 25 percent of the total, and an 
inner portion which forms long lustrous fibers and 
actually constitutes the true silk fiber, known as fibroin. 


The coating of sericin lessens the luster of the silk. and 
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gives it a harsh feel. Therefore, in order to obtain a 
product having the full luster and smoothness of silk, it is 
necessary to remove this coating of sericin. The process 
is known as degumming. It has been found that the 
presence of alkali is absolutely essential to obtaining 
satisfactory degumming, and that soap is the most satis- 
factory means at our disposal for supplying the requisite 
liquid alkali. 

Ordinarily, the degumming process is carried out at 
a high temperature, but efforts have been made to lower 
the temperature in order to obtain more satisfactory 
results. Something has been accomplished in this direc- 
tion by the use of enzymes which are mixed with the 
soap. These enzymes are members of protease groups 
and exert an action on proteins, by means of which 
they decompose the sericin of silk at a moderate tem- 
perature. It is possible, though not very economical, to 
degum silk completely by means of these enzymes. pro- 
vided their concentration is great enough and their action 
suficiently prolonged. 

The soaps used for degumming silk must rapidly 
penetrate the silk fiber and wash out rapidly afterwards, 
and so they must be easily soluble in water. In order 
to avoid staining the silk, they should not possess added 
colors, and, in order to prevent the development of un- 
pleasant odors in the silk, degumming soaps should not 
in any way have a tendency to go rancid. Inasmuch as 
caustic soda attacks the fibroin of the silk, making it 
dull and hard. excess of free alkali must not be present. 
Soaps derived from unsaturated fatty acids and oils such 
as oleic acid and olive oil, produce a more lustrous 
silk than those from saturated oils. such as corn or 
cottonseed oil. 

Olive oil and olive foots are the best oils for use in 
soaps for degumming silk, since they are easily soluble 
and leave a pleasant odor in the material. Bleached 
palm oil soap and lard oil soaps are also used, since 
they, too, are readily soluble and odorless, but they 
are not as desirable as olive oil soaps. Coconut oil and 
palm kernel oil soaps. although they are colorless and 
readily soluble. are not satisfactory. Cottonseed oil has 
a tendency to develop rancidity, and, in addition, often 
contains staining matter and so should not be used. Since 
tallow soaps dissolve too slowly, they are never used. 
The addition of borax to silk soaps is considered advis- 
able by some silk manufacturers. 

In the field of sulfonated derivatives, sodium lauryl 
and sodium oleyl sulfates are particularly effective in 
this process, yielding a soft silk in excellent condition 
for throwing. The usual degumming agents cannot be 
replaced by the alcohol sulfates, but the use of small 
quantities of these exerts a beneficial action on the fiber, 
especially when hard water has to be used. 

Soaps used for dyeing and after-treatment of the silk 
are sometimes used alone, and sometimes together with 
an acid. such as acetic acid. In any case, these soaps 
must be made from fats which do not develop rancidity 
on standing, and which are, themselves, of good quality. 


May, 1936 


The importance of this is brought out in the condition 
which results when low grade fats or poorly made soaps 
are used. Deposits of free acids or difficulty soluble 
esters will adhere to the material being washed and lead 
to a great deal of trouble in rinsing and later in dyeing. 
Furthermore, their presence leads to the development of 
unpleasant odors in the silk. Rosin, too, should be absent 


from these soaps. 


N the cotton and linen industry, not so much soap is 

used. As a matter of fact, soap is used only for the 
woven fabrics. since the fibers, being practically pure 
cellulose. do not contain any considerable quantity of 
impurities. Soap. however, is used in some preparatory 
treatment previous to the dyeing of the fabric, during 
and after dyeing. and in calico printing. The cotton 
fiber has a natural wax coating, which greatly facilitates 
spinning. and this coating is removed by soap. The soap 
used for treatment previous to dyeing should be slightly 
alkaline in order to aid the cleansing operation. This 
alkalinity does not have a destructive effect on the cotton 
or linen fiber. For this purpose, a tallow curd soap 
or a soap made from tallow mixed with a small amount 
of coconut oil is generally used. 

Practically any good soap may be used for treating 
the material during and after dyeing. provided it has a 
desirable odor and is neutral, in order to insure preven- 
tion of the colors being acted upon and the shades being 
changed. Olive oil foots is the best material to use for 
mordanted cotton dyes, but both olive oil and palm oil 
soaps are used. Palm oil soaps are not so soluble as 
olive oil soaps, but they work quite well, possess a 
pleasant odor, and do not develop rancidity. Tallow 
soaps. although occasionally used, are not very desirable, 
since they are not very soluble. and have been known to 
go rancid. 

A considerable amount of soap solution is required 
for the calico printing operation, the concentration of 
soap solution being varied to suit the different classes 
of dyestuffs. The soap is employed for cleansing the 
fabric from the gum and starch used in the printing 
pastes, as well as for its effect on the dyes, this effect 
being based on the nature of the dye. In accordance 
with the requirements that they must meet in employ- 
ment, soaps used in calico printing should be readily 
soluble in order to penetrate the fabric readily and 
easily and to allow of the temperature of the bath being 
kept low. They must be perfectly neutral, since the 
presence of free caustic sometimes affects the dye. Inas- 
much as there must be no residual objectionable odor 
on the goods, rosin may not be used in the soap, and 
neither may cottonseed, corn oil, or tallow, lard, and 
nut oils be employed in the manufacture of the soap. 
Fillers, such as tale, and sodium silicate should likewise 
be absent. Olive oil potash soap is about the best soap 
to use for this purpose. Palm oil may also be used for 
the soap. 

(Turn to Page 61) 
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METAL POLISHES 


By Ralph H. Auch 


Chief Chemist, American Products Co. 


HE outlook for metal polishes, other than “silver” 

polish for use on precious metals, is none too bright. 
One needs only to inquire in his usual retail outlet for 
his favorite brand, or for any of the better-known brands 
of metal polish for that matter. He will find he is pre- 
sented usually with a shop-worn package that has 
warmed the shelf for a long time, or else be offered the 
apology “we are out of it.” or “the demand doesn’t 
justify carrying it.” With the increasing popularity of 
chromium plate, in the home as well as for automobile 
hardware and accessories, the situation is not likely to 
improve. 

As for “brass” or “metal” polish for office and bank 
buildings and institutional work. it is also rather hard 
to enthuse about the outlook. All the larger cities have 
service companies that take care of brass and bronze at 
a rate cheaper than one’s own porter or janitor service 
can care for it. And they use relatively little polish in 
their work. They polish once, then resort to lacquering 
by means of portable sprayers. The lacquer will stand 
the wear and tear and abuse from three to six and even 


eight months. 
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If metal polishes are to hold their own, or improve 
their position, many must be improved in formulation. 
This discussion will not be so much along the lines of 
formulae to be lifted directly, since the formulary books 
and patent literature are full of them. Type formulae 
will be offered. more in the nature of suggestions for 
improving present more or less (and mostly less) satis- 
factory products. Silver polish will be discussed at 
the close. 

The abrasives that have been used include tripoli. 
silica dust, precipitated calcite. diatomateous earth. col- 
loidal clay, rottenstone, emery flour, pumice, putty pow- 
der. precipitated chalk, prepared chalk (whiting). tin 
oxide, salt, aluminum oxide, fuller’s earth and rouge. 
Except for certain applications, the choice may well be 
confined to tripoli, silica, diatomateous earth. precipitated 
calcite. and colloidal clay. The tripoli available varies 
between wide limits. For high grade polish, pure silica. 
water floated so that 95 per cent or better passes 325 
mesh, is satisfactory. 

Precipitated calcite is seemingly quite granular but 


breaks down to do an excellent polishing job in certain 
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formulations which incidentally should never be of water 


hase. Colloidal clay. even though of the finest grind. is 
often contaminated with very hard quartz or silica. The 
only safe way to use bentonite or colloidal clay is to 
swell it. then suspend it in the water used in the formula 
and decant it off of the sandy gritty sediment. 

The soap, in those formulations where emploved. is 
made often of oleic acid and ammonia. or triethanola- 
mine. right in the batch. and sometimes without the aid 
of heat. Color is occasionally added but more frequently 
the rose or yellow color is imparted by tripoli. If tripoli 
is not included among the ingredients. the addition of 
ochre or synthetic ochre. which has a color value of 
15 to 20 times that of the natural. provides a convenient 
An odor is rarely added. 


Any of 


the usual inexpensive oils or a mixture of same may be 


means of tinting the polish. 


but there is no law against its use if desired. 


added to cover the characteristic ammoniacal odor of 
many polishes. 

Typical of the paste polishes offered for automobile 
and household use is the following: The first suggested 
formula duplicates one of the widely sold solid polishes 


offered in a slip-cover can especially for auto use. 


Stearic Acid, double pressed 6 

Straw Paraffin Oil 10 

Sodium Hydroxide 50% 

Deodorized Kerosene 18 

Precipitated Calcite 62 

Ochre 3 
to make 100 


This is a tricky one to make. It should be made in a 
jacketed kettle with the aid of heat and filled off into 
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tins directly and immediately. No water should come 
in contact with it at any stage as it will ruin it. If the 
can is not tight. the kerosene may volitalize in the 
interval between manufacture and consumption. In that 
case the calcite will slowly absorb moisture. swell and 
possibly force the cover off. 

Another that makes a paste of good body for packing 
in flat cans fitted with wide tight covers and requiring 


less skill and care in manufacture is as follows: 


Unfilled Soap Chips 10 
Silica Dust 20 
Air-floated Tripoli 20 
Pine Oil 2 
Water 48 

to make 100 


The soap is completely dissolved in the hot water and 
the previously mixed silica and tripoli is incorporated 
with agitation. The pine oil is added and intimately 
mixed in just before filling. Filling is. of course. done 
hot as the mass sets stiff on cooling. To impart a good 
finish to the top the covers may be forced home while 
the mass is still warm and the tin inverted. 

Two formulae are offered that are typical of liquid 
metal polishes. offered in cone top and other screw cap 
cans. The following formulation was submitted in a 
blind test with one of the best selling commercial polishes 
which had been transferred to plain containers. It came 


hack a 2 to 1 choice over the commercial product, having 
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been used on brass, nickel, copper, chromium, pewter and 
even silver and mirrors. 
Oleic Acid 


v0 

Air-floated Tripoli 12 
Silica Dust 12 
Ammonia 26 3 
Pine Oil 5 
Water 63 
to make 100 


This is a rather heavy bodied liquid in which the 
abrasives settle only very slowly and slightly and never 
to a hard sediment. A lighter bodied polish of any 
desired consistency may be prepared by cutting all five 
ingredients ten to twenty per cent. This increases the 
tendency for the abrasive to settle out. If it stands for 
a period of a week undisturbed, the sediment is rather 
dificult to shake back in. 

This shortcoming may be completely overcome by the 
incorporation of one per cent or less of colloidal clay 
mixed in the dry with the other abrasives. The quautity 
required will, of course, vary with the water absorbing 
capacity of the clay at hand. 

Comparative tests of various abrasive materials indi- 
cate that colloidal clay is practically valueless so must 
be looked upon as a desirable addition only because of 
ability to hold the active abrasives in suspension. On 
the other hand, for the present day automobile metal 
trim, colloidal clay is satisfactory. This is due to the 
fact that the metal is largely chyomium plate which 
requires more cleansing than polishing. 


A typical formula for use on chromium plate follows: 


P.V.M. Naphtha 30. 
Oleic Acid i 
Triethanolamine 0.5 
Ammonia 26 L 
Colloidal Clay 3.5 
Water 64. 

to make 100 


The oleic acid is mixed with the naphtha. The tri- 
ethanolamine is dissolved in the water separately and 
the clay is stirred in. The first is then added to the second 
with violent agitation until a creamy emulsion forms. 
then the ammonia is added. This is a thin, stable, inviting- 
looking white emulsion. The directions should urge ap- 
plication and then allowing it to dry before rubbing off 
with a dry second cloth. 

For a general metal polish, more of more active abra- 
sives should be incorporated. Silica dust and/or tripoli 
serve the purpose and sufficient colloidal clay should be 
retained to keep them suspended. Such abrasives should 
be mixed into the oil portion instead of the water phase 
before emulsifying. The oleic acid and triethanolamine 
figures should be doubled and may need to be even higher 
in the desired variations of formula to insure stability 
of the emulsion. 

If it is desired to make a non-inflammable polish, yet 


have the advantage of volatile solvents incorporated for 
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their cleansing action, the following is satisfactory and 


suggestive of modification possibilities: 


P.V.M. Naphtha 15. 
Carbon Tetrachloride 10. 
Oleic Acid 4. 
Tripoli 12. 
Water 57.5 
Ammonia 26 0.5 
Triethanolamine iF 

to make 100 


The first three ingredients are intimately mixed. then 
run into the mixture of the remaining four materials with 
violent agitation. 

An ammoniacal polish, which is certainly better than 
the average polish of this type and incorporates a highly 
rated ortho-dichlorbenzene follows. It also contains dia- 
tomateous earth, which is an excellent safe abrasive for 
finer finishes. This abrasive must be carefu!ly chosen, 


as indicated later under silver polish. 


Oleic Acid 2.5 
Orthodichlorbenzene 50. 
Pine Oil 2.5 
Diatomateous Earth 10. 
Silica Dust 10. 
Ammonia 26 2.5 
Water 22.5 

to make 100 


An intimate mixture of the first five ingredients is 
made and the ammonia dissolved in the water is run 
in with agitation. This makes a fluid stable emulsion. 

Typical of the greasy base polishes is the following, 


a liquid polish: 


Unfilled Soap Chip if 
Alcohol (either Ethyl or Methyl) is 
Straw Paraffin Oil 60. 
Tripoli 30. 
Colloidal Clay 2. 
Odor (if desired) q.s. 

to make 100 


The soap is dissolved in the alcohol before mixing 
with the other ingredients. The colloidal clay does not 
keep the abrasives suspended due to the absence of water. 
It does, however, help to bring the abrasives back in 
suspension on shaking. 

For a paste polish the tripoli is replaced with dia- 
tomateous earth. It forms a firmer or softer paste de- 
pendent upon the absorption and adsorption properties 
of the earth at hand. For obtaining the desired con- 
sistency, the earth may be adjusted up or down with a 
corresponding decrease or increase in the oil content. 
Trial and error is the only way to get any desired 
consistency due to the wide variation in various earths. 
For a smooth inviting appearance the mass is best passed 
through an ointment or paint mill. 

Many more formula suggestions could be made. but 
those above should provide ample opportunity for de- 
velopmerit. They are so dissimilar they may convey the 
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Dry Cleaning Soaps 


HE combinations and permutations possible in 

formulating dry cleaning soaps are practically 

without limit. Basically. these products consist 
of a soap mixture in which the fatty acid has been only 
partially saponified. dispersed in a volatile organic sol- 
vent or solvents. In order to understand why the manu- 
facturer has a yen to throw in a little of this and a little 
of that to see what it will do, it is necessary to know 
how these soaps are used. As the picture is developed. 
it becomes evident that the matter is much too complex 
to be explained by any single theory of detergency. 

The dry-cleaner handles silk and wool garments where 
it is important that the garments keep their original 
shape. finish and appearance. These would be adversely 
affected by soap and water washing. particularly as to 
shape and size. The usual dry-cleaner’s liquid. petroleum 
naphtha, is sold under many trade names, but all brands 
meet the same general specifications. Naphtha cannot 
be called a detergent. It really is solely a solvent, mean- 
ing a solvent for grease and related compounds. The 
more tenacious dirt on a garment is held there by grease, 
which sticks both to the fabric and to the otherwise loose 
dirt. Naphtha dissolves out the grease and frees the 
dirt not too deeply imbedded in the fibers. This clean- 
ing may be sufficient to remove superficial soil] but it 
is not sufficient to clean 99.9 per cent of the garments 
sent to a cleaner. 

While naphtha is only a solvent. soap is a detergent. 
We can talk about soap, its surface-activity. emulsifying 
ability. suspending power, pH, and what not,—still we 
do not know exactly why it cleans, but the fact remains 
that it does. So when the dry-cleaner comes to the real 
cleaning process. he adds a small amount of soap to 
his solvent. Of course, soap is not soluble in petroleum 
naphtha. so it has to be made in a form such that it will 
disperse readily in the naphtha. The soap itself is 
made up in an organic solvent, which may be naphtha 
alone, or naphtha mixed with carbon tetrachloride. ben- 
zene, ethylene dichloride. alcohol, ethyl acetate. isopropyl! 
alcohol. ete. The excess free fatty acid which is nearly 
always present, aids in dispersing the soap in the organic 
solvent. Strictly speaking. not all soaps are insoluble. 
sodium, potassium and ammonium soaps are insoluble. 
but triethanolamine soap is soluble in naphtha. However. 
as made and used. the former are easily dispersed and 
probably the cleaner calls them soluble. 

Since the amount of solvent is so great in comparison 


with the amount of soap used. it is absolutely necessary 
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for economic operation, to recover the solvent to which 
the soap was added. The part the soap plays in cleaning 
and solvent recovery is best understood by following 
the work through the various stages. 

The dry-cleaning process somewhat parallels laundry 
procedure. no doubt differing from plant to plant as 
much as in the latter case. The clothes are sorted, placed 
in bags. and given a “break” in the wheel with clear 
solvent. This removes a certain amount of soil. The 
solvent is drawn off and fresh solvent and soap added. 
The amount of solvent used is just sufficient to cover 
the garments. Some wheels take 300 to 400 garments 
at a time. For a wheel six feet long and four feet in 
diameter, the usual amount of soap added is one to 
two quarts per charge. Another practice is to add a 
pound of soap for each 50 garments. The usual rela- 
tion of soap to solvent is probably in the neighborhood 
of a pound of soap to 50 gallons of solvent. which 
means less than a one per cent solution, or rather dis- 
persion. 

After the cleaning in soap and solvent, the garments 
are whirled. dried and sorted. Garments have to be 
gone over thoroughly at this stage and all sorts of 
stains “spotted” that were not removed by the general 
cleaning. After the spotters are through with the gar- 
ments, they go back for a rinse in clear solvent to 
remove rings which may have developed during the 
spotting. The garments are then dried and_ pressed. 
Some procedures may be more involved than this, others 
simpler, depending on the grade of work turned out, 


but this gives a general outline of the process. 


ATURALLY the solvent cannot be run off as waste, 

as are the wash waters in the laundry. A few 
plants recover the solvent by distillation, but the equip- 
ment for this is very expensive and has not been gen- 
erally adopted. Another method is the caustic treatment 
of solvent. in which the naphtha as it comes from the 
wheel is made to bubble up through a layer of strong 
caustic soda solution, which takes out the dirt and im- 
purities. This method is used more or less, but is not 
too satisfactory because of the danger of caustic being 
carried over with the solvent. This has happened in 
some cases where the system was in use, with consequent 
damage to garments, machinery, and the whole works. 
The cheapest, simplest and most-used method of sol- 


SOAP 31 





Ts 


No.4f 


Is dry cleaning soap necessary? Here is the answer given by R. A. Winser, research chemist for Armour 
& Company, showing that a volatile solvent alone cannot do the work. No. | is a sample of uniformly stained 
wool used to test the detergent value of dry cleaning soap. No. 2 shows the wool after washing with Stoddard 
solvent alone. No. 3 after having been cleaned with a 0.1 per cent solution of soap, No. 4 with a 0.5 per 
cent solution of soap, and No. 5 with a 2.5 per cent solution of soap. No. 6 shows the results with a 7 per cent 


solution of soap,—all of which proves that the stronger the soap solution up to a certain point, the better the 

















cleaning action. 


vent recovery is by filtration. In this system. as well as 
in the others, the process is a continuous one. The 
solvent is piped from the wheel to the filter where all 
insoluble material is removed and collects as so much 
muck, allowing the clean solvent to run through and 
back to the wheel. 


necessary to use a filter aid. which is some form of 


For efficient filtering it is always 
diatomaceous earth or carbon. In practice, the wheel 
is charged with solvent before any load is added. the 
filter aid is thrown into the clear solvent and the mixture 
is pumped through the filter. The adsorbent powder 
forms a light cake completely covering the filter, the 
clear solvent passes through and is returned to the 
After the break the solvent 


passes through the coated filter which takes out the dirt. 


wheel ready for the break. 


A glass tube is present at some point in the circulating 
system so that the observer can tell when the solvent is 
clean. 


After the break. when soap is added to clean solvent 


in the wheel and the garments tumbled for a definite 
period, both soil and soap have to be removed by the 
filter. At this stage the liquid may have to circulate 
through the filter and back for fifteen minutes or more, 
which means many passages through the filter before 
the solvent is again clear and colorless. The chief 
dificulty in the whole process is filtering with the soap 
present. If too much water is present, the soap will 
form a gummy mass on the filter and foul the filter. 
The aim of the manufacturer is therefore to produce 
a soap which will not give rise to filtering troubles. The 
dry-cleaner usually blames the soap anyway for any- 
thing that goes wrong. particularly difficulties in filtering. 
Because of this psychology, the manufacturer sometimes 
gives his product a trade name suggestive of easy filter- 
ing. It is doubtful whether this is a wise practice. since 
it emphasizes soap as the probable offender when in 
fact the difficulties may be due to any of nineteen other 


causes. 
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T CAN readily be seen from the above that the manu- 

facture of dry-cleaners’ soap presents quite different 
problems from that of ordinary soap to be used in water. 
The products are either pastes or liquids, and may con- 
tain almost anything. The actual soap content may 
range anywhere from 10 to 50 per cent, with 10 to 20 
per cent of excess free fatty acid present as a rule. the 
halance being water and a mixture of organic solvents. 
Some dry-cleaning soaps contain no excess free fatty 
acid. The fatty acids commonly used are a mixture 
of stearic and oleic acids. A recent tendency is toward 
the use of vegetable fatty acids, as it is believed that 
they will give less odor in the dry-cleaning system, 
especially during the summer months, than do the animal 
fatty acids. 

The saponifying agents may be caustic soda, caustic 
potash. ammonia, lime, triethanolamine, or a mixture of 
these. The alkali is always added in concentrated form 
in order to keep the water content low, for example, a 
30° Be. caustic potash solution or 26° Be. aqua ammonia. 
The solvent base is usually petroleum naphtha, but to 
this may be added one or more of such liquids as the 
following: alcohol, benzene, ethylene dichloride, mono- 
chlorbenzene. isopropyl alcohol, ethyl acetate, butyl 
acetate, ether, chloroform, carbon tetrachloride, amyl 
acetate, trichlorethylene, tetrachlorethane, benzaldehyde, 
cyclohexanol, ete. 

The method of manufacture is to put into the soap 
kettle the organic solvents, the free fatty acids, including 
any stearic acid to be used, in the amount to be saponified, 
and an equivalent amount of alkali for complete saponi- 
fication. The mixture is brought nearly to the boiling 
point. It should not be allowed to boil or much of 
the volatile solvents will be lost. After saponification is 
complete, excess oleic acid is added. The product varies 
from a light or dark yellow color according to raw 
materials. The insoluble soap crystals produce a sheen 
in paste products characteristic of hand lotions and some 
shaving creams. 

Potash and ammonia soaps are those used most. The 
object is to get a soap which will disperse very readily 
when added to the naphtha in the wheel. Calcium soap 
is sometimes present, as it is believed to aid dispersion 
under these conditions. Soaps which would clump to- 
gether on the goods would naturally be out of the ques- 
tion. The cleaner would express this by saying that 
the soap must be soluble. While not literally true, to 
all practical purposes, the soap appears to dissolve in 
the naphtha. Excess fatty acid aids this dispersion and 
this is the reason for its presence. 

When it comes to the question of the volatile solvents 
used, it is anybody’s guess as to what may be present. 
Most of the solvents mentioned are used as spotting 
fluids. It may be that the manufacturer considers their 
presence a talking point. As far as removing stains is 
concerned, it cannot be anything more. 
ethyl and butyl acetates are lacquer solvents. Supposing 
they are present in dry-cleaners’ soap to the extent of 


For example. 
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10 per cent. In the wheel one might have a 0.5 per cent 


solution of soap, which would mean a 0.05 per cent 
solution of the acetates. As far as a lacquer stain is 
concerned, that amount of acetate solvent is not enough 
to know it is there,—certainly it is not enough to have 
any effect on the stain. 

The real argument, if there is one, for using a mixture 


A small 


amount of water has to be added in making the soap, 


of solvents in the soap, is to aid dispersion. 


and this, as well as the soap, has to be dispersed. Sup- 
posing the liquid phases consist of ethylene dichloride, 
naphtha, alcohol and water. Soap is insoluble in the 
first two, but soluble in the last two. Ethylene dichloride 
and naphtha are insoluble or immiscible with water. 
Ethylene dichloride is miscible with alcohol but naphtha 
is not. Alcohol and water are miscible in all propor- 
tions. You can put all of these together and get a 
homogeneous mixture. However, this is not predictable. 
The system is much too complicated to be able to tell 
what is going to happen. 

A good procedure in using paste soaps is to disperse 
them by heating in naphtha, then adding the more dilute 
dispersion to the naphtha in the wheel. In other words, 
keep a stock dispersion of soap in naphtha on hand, 
the same as many laundries and a stock solution of soap 
to the wheel rather than the soap in its original form. 

The usual amount of water present in these soaps is 
under 15 per cent, and in most cases under 10 per cent. 
Too much water in the naphtha as it goes to the filter 
interferes with easy filtration. The soap takes up water 
and so does the filter powder, with the result that the 
filter cake loses its porosity. The bulk* of the water 
in the naphtha at this stage, however, comes from the 
garments being cleaned rather than from the soap. The 
natural moisture content of wool is about 18 per cent, 
but it will absorb as much as 30 per cent of its weight 
of water without feeling damp. Silk has a natural mois- 
ture content of about 10 per cent, but it will absorb from 
20 to 30 per cent of its weight of moisture without 
feeling damp. The naphtha removes a large part of the 
moisture present. 

At one time it was the practice to dry the garments 
before putting them in the wheel. Later it was dis- 
covered that a certain amount of moisture has to be 
present to maintain efficient cleaning, in particular to 
give the soap a chance to act on the water-soluble soil. 
A good part of the soil may be water-soluble in nature, 
some of the ingredients in perspiration, sugar stains, 
fruit stains, etc. The problem is to get a nice balance, 
representing the minimum amount of water necessary 
to remove water-soluble soil, and the maximum amount 
of water that can be used and still not interfere in the 
filtering process. Too much water may also make the 
colors run. Alcohol assists in removing water-soluble 
stains as well as some others. It also is a dispersing 
agent for the soap. Some cleaners add a quart of alcohol 
at the same time that they add the soap to the wheel. 


(Turn to Page 61) 
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Bobrick’s new dog shampoo which is 
making a hit on the Coast. Label ds 
signed by Mrs. Aletha Hendricks of 
Los Angeles. Bottle by Hazel-Atlas. 
Label applied by Ceramic Decorating. 
closure by Phoenix of Chicago. Prize 
winner at Pacific Coast Packaging 
Competition. 
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Five pounds of perfumed and tinted 
soap flakes in wide-mouth glass jar for 
bath or tine laundering purposes. By 


delphia. Sceld in pink, blue, and white, 
perfumed in rose, lavender, and un- 


scented. 





James Huggins & Son of Malden, Ma 

a new stock spray on the market in a striking 
red and black can. Container designed and 
manufactured by Sefton Can Company of 
Malden. Equipped with Amerseal nozzle and 


closure. 


ss., put 
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In Hollywood, this new wooden 
shaving soap bowl has just 
been put on the market by the 
Castilian Products Corp. Box 
in gold. Maple bowl decorated 
in gold and black. 


® 


A new patented toilet and household 
soap appeared at the recent British In- 
dustries Fair, 12 Petrol Soap.’ Stated 
to contain petroleum distillate. Manu- 
tactured by Davis Petrol Soap Com- 
pany, Ltd., of Manchester, England. 





Scentinels, —a new style 
of packaging for paradi- 
chlorbenzene blocks, — in 
printed cellophane in va- 
rying colors, —by Clifton 
Chemical Company of 
New York. 
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Cedar oil polish in a non- 
skid bottle. New product 
from Visco Chemical 
Products Company of 
Cleveland. Bottle by 
Salem. Closure by Anchor 
Cap. 












A Soap Market Surveyed 


en from package 
soap flakes and chips to 
granulated soap and soap beads is 
one of the most important changes 
in soap buying habits disclosed by a 
recent survey of the Milwaukee mar- 
Milwaukee 


Journal. The survey is based on a 


ket conducted by the 


series of personal interviews with a 
selected list of consumers and is made 
annually by this well-known news- 
paper. The findings of the latest 
survey have just been published by 
the Milwaukee Journal 
title “Consumer Analysis of the 
Greater Milwaukee Market for 1936”. 


The increase in use of soap beads 


under the 


and granulated soaps, besides replac- 
ing the soap flake and chip to a cer- 
tain extent, also seems to be pushing 
the white laundry bar farther into the 
background to judge from the most 
recent report. Sale of the brown 
laundry bar seems not to have been 
so much affected. Soap crystals and 
water softeners have also declined in 
use over the past year, having been 
replaced in many families by the 
growth in popularity of granules and 
beads. 

No noteworthy changes in the 
toilet soap field are revealed by the 
latest report. Of the total Milwaukee 
population, almost 99 per cent con- 
tinue to be regular users of toilet 
soap, with an average consumption 
of 5.6 cakes per family each month. 
This is a drop from the 6 cake aver- 
age monthly consumption reported 
in the previous year, but is about 
on a par with reported consumption 
in 1930, 1931 and 1934. 


to indicate that tne figure for 1935 


This seems 


was abnormally high, induced no 
doubt by the low prices prevailing 
on soap through the early part of 
the year. Housewives reported the 
use of six less brands in 1936 than 
in the previous year. bringing the 
total down from 86 to 80. “Lux” 
toilet soap continues to lead the sales 


parade with a duplicate of its 1935 


36 


record of use by 29 per cent of the 
Milwaukee 


holds second position with 25.5 per 
| | 


families. “Palmolive” 
cent and “Lifebuoy” remains a close 
third with a mark of 24.5 per cent. 
The following table shows the _per- 
centage of families using each brand 
as of January, 1936, 1935 and 1934. 
(Where the figure was less than ] 


per cent a blank appears. ) 


3rand 1936 1935 1934 
Lux 29.0 29.0 21.6 
-almolive 25.5 26.2 22.5 
Lifebuoy 24.9 24.3 29.5 
Camay 13.0 12.4 9.2 
Ivory i212 LEB 12.7 
Woodbury 2.0 2.4 1.3 
Colgate’s Cash. Bou. 1.8 

Gimbel’s Hardwater. 1.8 3.4 5.3 
Miscellaneous 8.0 8.9 9.1 


A drop was noted in use of 
package soap flakes and chips this 
year. Where a year ago 82.5 per cent 
of all families in the district used 
products of this type, the percentage 
fell to 75.8 per cent this year. The 
average consumption per month by 
families using this type soap re- 
mained the same— 2!,_ packages. 
Although the demand for package 
soap flakes or chips is apparently 
less than a year ago, due to the 
growing popularity of beads and 
eranules, there are more brands be- 
ing offered in the Milwaukee market 

75 as against 72 a year ago. The 
leading seller is still a local product, 


“John 


36.4 per cent of all families. “Lux” 


Hanser”, which is used by 
holds second position with 25.7 per 
cent and “Chipso” is again third with 
14.7 per cent. The following table 
shows percentage of families accord- 
ing to soap chip consumption. (Fig- 


ures of less than 1 per cent omitted. ) 


Brand 1936 1935 1934 
; fe pte 
Hanser 36.4 38.0 36.5 
Lux 25.7 25.6 19.5 
Chipso 14.7 14.9 20.0 
Clean Quick 10.9 10.4 11.8 
Ivory 10.8 8.7 7.0 
Crystal White 4.1 3.2 2.6 


Schuster’s 


White World 1.9 1.9 1.5 
Fom 1.6 3.1 
American Family 1.4 1.3 ba 
Miscellaneous 7.7 10.5 10.9 


SOAP 


The percentage and number 
of Milwaukee families using white 
laundry soap continues to drop. Only 
57.3 per cent report use of white bars 
this year as against 57.9 per cent a 
year ago. Average consumption per 
family has also dropped — from 6 
bars per month last year to 5.8 bars 
this year. The number of brands 
in common use, on the other hand, 


> 


has increased to 31 8 


from the 2 
“P. & G.” con- 


tinues to be the leading seller, with 


figure of a year ago. 


a percentage of 51.6, “Crystal White” 
holds second place again with 28.7 
per cent, and “Ivory” is again in 
third place with 17.1 per cent. 
Consumption of brown laun- 
dry soap showed a percentage gain, 
with 65.7 per cent of all families 
using the brown bars as against 64.7 
per cent a year ago. Monthly con- 
sumption per family remained the 
The number of 
brands Milwaukee 


market is lower this year, the total 


same at 5.7 bars. 
offered in the 


being 30 as against 36 a year ago. 
“Fels-Naptha” continues to head the 
list with a high figure of 70.6 per 
cent. “QO. K.” is again second with 
19.2 per cent and “American Family” 
third with 5.5 per cent. The follow- 
ing tables show the percentages for 


both groups of bar soaps. 


White Laundry Bar Soap 


Brand 1936 1935 1929 
P. OG. 51.6 52.9 56.9 
Crystal White 28.7 27.5 18.8 
Ivory 17.1 189 %2 
Hanser’s 1.4 2:1 

Kirk’s 14 28 152 
Miscellaneous 26 3.4 3.5 


Yellow Laundry Bar Soap 
9 5 
€ 


3rand 1936 1935 1929 
Fels-Naptha 70.6 65.0 67.4 
©; K. 19.2 18.5 

American Family 5.56 63 8.7 
Star 2.6 it. 237 
Hanser’s 2.0 4.8 

Miscellaneous 2.4 3.1 1.4 


The number of families using 
granulated soap or soap beads has 
shown a significant increase this 
year. Over the past twelve months 


(Turn to Page 38) 
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Soapers Used Less Fats in 19.3.5 


Soap Makers Bought 6.4% Less Oils 
and Fats Last Year—Coconut Oil 
Use Drops 33%—Tallow at Peak— 
Country’s Total Fat Use Up 11%* 


hog MPTION of fats 
and oils by the soap 
industry fell 64 per cent in 1935 
the 1.634.271.000 Ib. total of 
the previous vear, the total for the 
1935 
1.529,106.000 Ibs. This drop in con- 


sumption stood out more prominently 


from 


twelve-month period — being 


in view of the fact that in every other 
fat 


increase in 


important oil and consuming 


field, fat 
consumption in 1935 ranging all the 


there was an 
way from 20 to 50 per cent. There 
seem to be two possible explanations 
for the drop in fat consumption by 
the soap industry. Soap sales may 
have suffered a decline due to the 
higher prices made necessary by the 
sharp advance in raw material costs. 
Another factor to be considered is 
the unusually large purchases of fats 


by the soap industry over the fourth 


1934, stocks of fatty raw materials, 
and of finished soaps too, were re- 
ported to be exceptionally high. Per- 
haps the reduction in fat consumption 
over 1935 resulted from a move on 
the part of the soap trade to reduce 
its inventories, rather than any real 
falling off in soap sales. 

An analysis of the quantities 
of the various oils and fats used by 
the soap industry last year gives a 
good picture of the effect which the 
excise tax has had on the soap maker's 
choice of his raw materials. Con- 
sumption of coconut oil during 1935 
was curtailed drastically. Total con- 
sumption for 1935 was only 229,- 
711,000,000 Ibs., as compared with 
a 1934 figure of 341.124.000.000 Ibs., 
a drop of 33 per cent. Palm oil, the 
other outstanding imported soap oil 


affected by the tax. shows a drop in 


154.704.000.000 Ibs.. to a 1935 figure 
of 87,311,000,000 Ibs. Consumption 
of grease dropped from 142,782.000.- 
000 Ibs. in 1934 to 98,086,000,000 
1935. 


tered a 30 per cent increase in con- 


Ibs. in Tallow, which regis- 
sumption during 1934, held this same 
place during 1935 as the most im- 
portant soap raw material. Consump- 
tion was 664.433.000.000 Ibs. in 1935, 
a small advance from the 1934 total 
of 663.956.000.000 — Ibs. 


soap oil to show an important in- 


The only 


crease in consumption was the fish 
and whale oil Where only 
98.544,000,000 Ibs. were used by the 


group. 


soap industry in 1934, a sharp ad- 


vance to 138.410.000.000 Ibs. was 
registered in 1935. 

The detailed consumption table 
as compiled by the’ Bureau of the 


Census for all oils and fats for 1935 


quarter of 1934. At the close of — consumption from the 1934 total of follows. Oils subjected to hydro- 
FACTORY CONSUMPTION OF PRIMARY ANIMAL AND VEGETABLE FATS-AND OILS, 
RY CLASSES OF PRODUCTS, CALENDAR YEAR 1935 
(Quantities in thousands of pounds) 

Compounds Other Paint Linoleum Miscel Loss li 

and Vegetable Oleomat Edible and and Printing laneous cluding 

KIND rOTAL Shortenings garine Products Soap Varnisl Oileloth Inks Products Foots 
PE Fer 34s ary, ncvecnea eee 4,494,287 1,543,461 306,275 323,021 1,312,690 404,705 81,031 18,000 288,688 216,416 
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OUDEOT (ON | kcie Sadie ic douse 91,166 52,452 1,740 9,421 2,549 13,003 4,816 52 1,665 5,468 
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PUOOLKOEE a. are 0.4 S140 0 evs 35,802 L5j075 nk ee 161) 8,001 168 23 1 10,909 665 
TSRRIROOE GRE. ooo ie xvn-wese caverns 291,684 BE. exes Pe 1196 230,146 41,809 14,266 1,205 5 
Ching wood oi] .....6<6s08 WHAM aalckts ckeats@ | Oe eas  jaeneed 98,435 10,391 2.013 S44g" “Sees 
PSNI MEE. os, co cw hw via eve, eee 11,609 Rie eo. a 16 27,164 9,650 828 3,894 2 
RSS AGON CO) oe diss ob senses tetas Oras) Sinan Space) seas 1,056 3,489 177 101 SUGAR see 
[ET EES | a a 251,393 114,362 3 3,414 87,311 Rt eeu 1 17,109 29,192 
SIN YEE! eid ser ccs & di avacecoreuei 54,252 34,967 17 14,605 ‘ae eoSas. Biteae cee 58 3,796 
SUMHOWED OH cic skis wees 12,402 10,896 100 910 103 SIO cctod., icauna © eee 8&3 
Other vegetable oils ........ 29,680 12.839 “1,878 2,693 1,762 1,929 a 3,697 1,882 
BR ears os accuses etal esane nwa Shelia 9,429 2,252 3.005 3,903 Ie Sa Sees 1 203 61 
Edible animal stearin....... 34,161 27,026 2,612 3,901 E> cee | aceend = Gua GSA sieved 
CGO GOI) osc oa wei ouk setae ea oie 18,620 126 18,226 86 SS re ee meer Se 5! eee 
Tallow, edible .......«. 124,882 P202848 bse os 1,156 RARE oeeee 6 Sites 2 1,655 254 
TALIOW, INEGIDIC. 6 o.05.cecre cise TIGGOT sacks “Gunes deleacs 663,002 Ce i) 94,804 36 
POR ooo ek v0 boxe 43.0 pe eee POSE: acedan - elees. Neotel 98,086 TEP xe 349 101,159 551 
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* Includes 14,594 thousand pounds reported |} tin and terne plat ndustry. ** Includes 1.838 thousand pounds babassu oil 
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genation or other treatment for spe- 


cial uses were reported as consumed 
in the products for which intended. 
For example, oils treated for soap 
or for margarin are entered in these 


columns. 


The oil and fat consumption 
of the United States for all purposes 
last year was 4,494,287,000 Ibs., an 
increase of 1114 per cent over the 
figure for 1934, which was 4,028.- 
003.000. Ibs. 


top of a 15 per cent gain in 1934 


This increase came on 


and a 414, per cent gain in the pre- 


vious year. The largest increases in 


Soap Market Survey 
(From Page 36) 


Milwaukee families 


have switched over to products of 


it seems many 


this type and have discontinued use 
of such products as package soap 
flakes or chips, soap crystals or water 
softeners, and washing powders. In 
January, 1935, 56.2 per cent of all 
Milwaukee families were using granu- 
lated soap or soap beads. In January. 
1936, this percentage had increased 
to 67.7 per cent. Not only are there 
now more families using these prod- 
ucts, but the average consumption 
per family has advanced substantial- 
ly. Where a year ago the average 
monthly consumption was 3.3. pack- 
ages, this year it is 4 packages ac- 
cording to the latest figures. “Rinso” 
again leads the field, with 46.4 per 
cent, but its margin over “Oxydol”, 
with 40.2 per cent, has been cut sub- 
stantially from last year’s figures. 
The complete list of figures for 
products of this type follows: 


Brand 1936 1935 
oo ge 

Rinso 16.4 50.8 
Oxydol 10.2 37.3 
Super Suds 23.3 19.3 
Silver Dust 15.7 

Palmolive Beads 8.5 15.3 
Ivory Snow 3.0 4.1 
Chipso Granules 1.7 2.2 
Miscellaneous 1.5 1.6 


In the soap crystal and water 
softener group the number of users 
dropped from 37.6 per cent a year 
ago to 32.2 per cent this year. 
Average monthly consumption per 
unchanged at 1.8 


family remains 


packages. “Climalene” continues to 





1933 1934 1935 
Coconut Oil .............. 822,264,000 341,124,000 229,711,000 
Palm Oil 187,962,000 154,704,000 87,311,000 
Olive Foot 31,878,000 30,411,000 31,507,000 
Tallow 508,824,000 663,956,000 664,433,000 
Grease 124,743,000 142,782,000 98,086,000 


Fish-Whale Oil 


fat consumption in 1935 came in the 
edible group. The compound and 
vegetable shortening industry took 
1.543.461.0000 Ibs. of fats in 1935, 
as compared with 1,214,742.000 lbs. 
in 1934, taking first place away from 
the soap industry for the first time 
as the country’s most important fat 


consuming industry. 


be the leading seller, with a percent- 
age of 55.4. Other brands are re- 


ported in use as follows: 


Brand 1936 1935 
Climalene 55.4 56.2 
No Name 10.0 8.5 
Magnetic 6.9 6.9 
1-M 6.1 6.4 
Lite 3.8 5.1 
Rex 3.1 3.7 
Melo 2.8 2.0 
Lazy Man’s Cleaner 2.5 a f 
Olo 1.9 1.9 
Steinmeyer’s 1.1 1.6 
Miscellaneous 9.4 8.4 


The downward swing in the 
use of washing powders continued 
The 1935 report showed 
Milwaukee 


families were using products in this 


this year. 


that 9.6 per cent of 


class, and this year’s figures indicate 
a decline to 7.7 per cent. Average 
monthly consumption per family is 
being 1.9 packages as 
“Gold Dust” 


holds its place as the leading seller 


also lower 


against 2 a year ago. 


with a mark of 70.9 per cent and 


the other brands rank as follows: 


Brand 1936 1935 1929 
c of, c 

Gold Dust 70.9 69.2 55.5 
Johnson’s 4.6 5.6 9.3 
Kao 4.0 Ty | 
Ox: 3.7 

Star 2.3 3.6 11.6 
Watkins 1.7 2.0 
Lighthouse 1.3 1.0 
Superior 11 5.6 
Miscellaneous 112 1239 2638 


Little change from a year ago 
is shown in the data on scouring 
cleansers. The percentage of Mil- 


waukee families using scouring 


cleanser is reported as 90.8 per cent 
this year as compared with 90.1 per 
Average monthly 


cent last year. 


SOAP 


97,000,000 


98,544,000 138,410,000 


The table herewith shows the 
consumption in pounds of leading 
oils and fats (not including foots) 
at the soap kettle for the past three 
years: 

* All figures in this analysis of oil 
and fat consumption are based on the 
annual reports of the U. S. Bureau of 
the Census for 1935 (just issued) and 
for previous years. 


consumption per family remains at 
2.8 cans which has been a fairly con- 
stant figure over a long period. 
“Kitchen Klenzer” is still the leading 
brand with a mark of 39.5 per cent, 
although it has lost considerable 
ground since last year when it was 
in use in 44.9 per cent of all families 


using this type product. 


Brand 1936 1935 1934 
Kitchen Klenzer 39.5 44.9 51.2 
Old Dutch 23.0 21.8 19.8 
Sunbrite 116 12.9 9.5 
Gold Dust 8.3 8.5 8.1 
Brite-Ize 6.6 12 

Bab-O 4.8 3.8 S.7 
Bon Ami 4.1 5.0 4.2 
Lighthouse 3.6 3.8 4.0 
Miscellaneous 2.1 1.8 a2 


Offer Soap Export List 
American soap and soap raw 
material manufacturers and dealers 
interested in foreign trade may pro- 
cure a list of soap manufacturers and 
importers in China, Japan and Neth- 
erland India upon application to the 
Chemical Division of the U. S. Bureau 
of Foreign and Domestic Commerce. 
Total exports of all classes of soaps 
from the United States during 1935 
aggregated 27,120,000 pounds. val- 
ued at $2.583.600. compared with 
23.541.000, valued at $2,108,400, for 
the preceding vear. Practically every 
type of soap entering into export 
trade during 1935 shared in the gain. 
particularly toilet soaps of the bet- 
ter grades, and American soap of one 
kind or another was sold to every 


country of the world during the year. 
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Liquid Soap Converter 


MACHINE for convert- 

ing soap base into clear 
liquid soap, using water from any 
city water supply, has just been 
Arthur L. Bobrick of 
Bobrick Manufacturing Corp., Los 
U. S. Patent No. 2,032,524 


1936, covering 


patented by 


Angeles. 
was issued Mar. 3, 
the new Bobrick Liquid Soap Con- 
verter. We are advised that the new 
device is for sale to soap manufac- 
turers and jobbers only. for their 
own use, and not to consumers. A 
number have been in use on_ the 
Pacific coast over the past two years 
and are said to have proved very 
satisfactory in operation. 

An important feature of the 
new machine is that it dispenses with 
the necessity for using distilled wate: 
which is ordinarily necessary in orde1 
to make liquid soap from base. This 
is accomplished by incorporating a 
water softening device in the machine. 
The converter consists of two tanks. 
one above the other. It is in the top 
tank that the water is treated. the 
solution being supplied by the maker 
of the machine in bottles. each one 
holding enough to treat a single tank 
of water. The cost of treating the 
water is said to be only a fraction 
of a cent per gallon. 

After the water. drawn from 
the regular water supply. has been 
treated and then allowed to stand 
for 24 hours, it is ready for use. 
The proper amount of base is then 
put into the lower tank through a 
hopper and the valve connecting the 
two tanks is opened. The treated 
water then flows through a pipe into 
the lower part of the lower tank. 
The lower tank is equipped with a 
screen and floats. As the water rises 
in the tank 
screen, thus keeping the base always 


these floats raise the 


in the lighter water. As the base 
dissolves the heavier soap solution 
settles to the bottom. This in turn 
causes the water to rise. giving auto- 


matic circulation and making it un- 
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necessary to use any heat or agitation 
to dissolve the base. 

Different 
soap require different setting of the 


concentrations of 


machine, of course. The upper tank 
is filled with water to different levels 
according to the grade of soap which 
it is desired to make. The base for 
15 per cent soap should dissolve in 
1 to 5 hours, it is said. Then after 
standing for 24 hours it is ready to 
be drawn off. While it is settling. 
another tank full of water can be 
treated in the upper section. The 
capacity of the regular model is 55 
gallons every 24 hours. 

The machine itself is con- 


SOAP 


structed from iron treated to make 
it rust and alkali-proof. The outside 
is finished ir two colors in an alkali 
and soap-proof lacquer. There are 
no motors or pumps to require atten- 
tion. the only moving part being the 
floating screen. The height is 7 feet 
3 inches over all, with a base 24 


inches by 24. 
r 


Talks On Essential Oils 


Dr. Ernest Guenther, chief 
research chemist for Fritzsche Bros.. 
Inc.. New York essential oil house. 
has just returned from New England 
where he delivered a series of illus- 
trated lectures on the production of 
American and European essential 
oils. During his talks, Dr. Guenther 
showed five reels of colored motion 
pictures taken by him on_ recent 
journeys abroad and to the essential 
oil producing centers of the United 
States. Two of his 


given before groups at the Massa- 


lectures were 
chusetts College of Pharmacy, while 
a third was attended by chemists 
from the Massachusetts Institute of 
Technology and Harvard. Another 
private showing at the Copley Plaza 
Hotel in Boston was attended by a 
number of local manufacturers and 


large users of essential oils. 
+ 


New M. M. & R. Representative 

J. B. Magnus, vice-president 
of Magnus, Mabee & Reynard, Inc., 
New York essential oil house, has 
announced the appointment of Ralph 
S. Barlow as Massachusetts, Vermont, 
Rhode Island and Maine sales rep- 
resentative. His appointment became 
effective April Ist. Mr. Barlow will 
make his headquarters in Boston. He 


succeeds Harry K. Mundorf. 


225 
New Plant for Mechling 

Mechling Bros. Chemical Co., 
Camden, N. J., chemicals and insecti- 
cides, is to move in the near future 
into a new two-story building erected 
at a cost of $25,000. 
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EJSENTIAL OILY 
iam «SYNTHETIC AROMATICS 
“Sreusnco mM LL aa a 


For the Joap and Insecticide Industries 





AUBEPINE 
TERPINEOL 
HELIOTROPINE 











These are three important odor materials for 





every soap maker. 
7 


Our Products — 


| are free from foreign by-odors and of uniform 
high quality—Sold at low prices for prompt or 
future shipment. 


DODGE & OLCOTT COMPANY 
180 Varick Street... New York 
BRANCHES: PHILADELPHIA — BOSTON — ‘CHICAGO — ST. LOUIS — LOS ANGELES 


“The integrity of the house is reflected in the quality of its products.” Copyright 1930 
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NEWS ...--- 





Lever Safest Soap Plant 

The plant of Lever Brothers 
Co. at Cambridge, Mass.. was recently 
James M. 


Curley Trophy for 1935 in the state- 


awarded the Governor 
wide accident reduction contest spon- 
sored by the Massachusetts Safety 
Council. The trophy is awarded an- 
nually by the Governor to the plant 
in Massachusetts showing the great- 
est progress in accident prevention. 
National Safety 


plant of 


According to the 
Council. the Cambridge 


Lever Brothers Co. had the lowest 
frequency rate in 1935 for accidents 
among the large plants of the Ameri- 
can soap manufacturing industry. 
This is stated to be the fourth con- 
secutive year that one of the Lever 
American plants has had this dis- 


tinction. 


Special Mennen Deals 

Mennen Co.. Newark, N. J.. 
is offering two new special deals to 
retailers. One deal includes four 25- 
cent size Mennen antiseptic powder 
free with each order for three dozen. 
and the other deal offers the druggist 
an extra 5 per cent profit on an as- 
sortment of Mennen shaving prepara- 
tions, 

e 

U. S. Soapers Ahead 

The 


United States. as well as the cosmetic. 


soap industry of the 
perfume. and toilet goods industries. 
is far ahead of anything in Europe. 
according to Pauline Zhamchuzhina. 
head of the Tezhe Trust of Soviet 
Russia. which manufactures most of 
the cosmetics and toilet soaps for that 
country. This was the conclusion ex- 
pressed upon her return recently to 
Moscow after a tour embracing most 
of Europe and the United States. This 


woman who has become famous in 


Russia for her accomplishments ir 


soap and cosmetic manufacture. is in 
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Molotoff. 
April. 
Mme. Molo- 
full of en- 


thusiasm for the American soap and 


private life the wife of 


high Soviet official. (See 
1935, issue of SOAP.) 


toff returned to Moscow 


cosmetic industries. and urged that 
Soviet study American methods and 
products. because they lead the world 
in quality as well as quantity of pro- 
duction. 

° 
Vice-Pres. 


Eckerman. 


Eckerman 
E.. G. 


the sales department of the 


associated 


with 





E. G. Eckerman 


Davies-Young Soap Co., Dayton, O. 
for the past twenty-five years, has 
heen elected a vice-president of the 
company, according to an announce- 
ment by C. F. Young, president. Mr. 
Eckerman is in charge of the depart- 
ment of laundry and dry cleaning 


products. 


Fay in Europe 

Kenneth C. Fay, president of 
Parfumerie de Raymond. New York. 
is spending two months in Europe. 
primarily to supervise the establish- 
branch for his 


ment of a London 


firm. He is making his headquarters 
in London, but is also planning on 
spending some time in France and 
investigating the situa- 
tion in flower oils. He will 


to New York about June 1. 


Switzerland 
return 
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Bon Ami Contest 
Ami Co.. New 
“Bathtub 


which it 


y ork, is 
Sink” 


Me eRe ie 
is giving 135 


Bon 
ponsoring a and 
contest. in 

Contestants 
letter of 200 


words or less, describing what they 


prizes, totaling $5,000. 
are asked to write a 
like about Bon Ami for use in house- 
hold cleaning. 
Sl 

Checks Unfair Soap Sale 

Victor Soap Co., Dayton, O., 
trading as Royal Soap Co. and as 
Heick Soap Co., has been ordered by 
the U. 


to discontinue unfair methods of com- 


S. Federal Trade Commission 
petition in the sale of soaps. Spe- 
cifically, the respondent is prohibited 
from representing that it guarantees 
the financial success of its agents or 
that 


excess of the average income made 


these agents earn incomes in 
by the average agent employed by 
the Victor concern. The respondent 
is also directed to cease making as- 
that- its 


soap 


sertions boxes of soap, or 


boxes of similar thereto. are 


sold in retail stores for $l. or for 
any other price which is higher than 
the customary price at which soap 
is customarily sold in retail stores. 
The claim that one of the seven cakes 
of soap in the boxes will kill germs 
also is to be discontinued. 
rs 

Gateway Chemical Moves 

Gateway Chemical Co., 919 
West Seventeenth St. Kansas City, 
building service supplies, is moving 
to a new location at 1414 Walnut St. 
Searcy Ridge organized the company 
in 1923 with a $5,000 capital. Busi- 
ness has increased to such an extent 
that capital has since been increased 


to $35.000. In the new location the 


concern will have a two-story and 
basement building with a frontage of 
fifty feet. Geo. M. Thompson is vice- 


president and sales manager. 
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A tew of the well 
known toilet soaps 
that are wrapped on 
our machines. 








Leading Wrapping Machine 























in the Toilet Soap Field 


The Model S has made a repu- 
tation in the toilet-soap field 
for speedy production—result- 
ing in real savings in wrapping 
costs. Turns out 150 wrapped 
cakes per minute, which is 
about twice as fast as former 
machines it has replaced. This 
means utmost economy of labor 
and floor space. 

The extremely neat wrap- 
ping it produces is in keeping 
with a fine quality product... 
And it has proved its depend- 
ability by its service in leading 
soap factories. 

Can be fed directly from the 


soap press to the belt-feed con- 
veyor on the machine. 

By means of adjustments 
provided and the use of inter- 
changeable parts, more than 
one size can be wrapped on the 
same machine. 


In addition to this widely 
used machine, we have built 
special machines to meet par- 
ticular requirements. Our long 
experience in serving soap 
manufacturers and our com- 
plete facilities should prove 
valuable to you in solving your 
wrapping problems. Consult 
our nearest office. 


PACKAGE MACHINERY COMPANY 


Springfield, Massachusetts 


NEW YORK CHICAGO 


MEXICO, D. F., 


CLEVELAND LOS ANGELES 


Apartado 2303 


Peterborough, England: Baker Perkins, Ltd. 


Melbourne, Australia: 


Baker Perkins, Pty., Ltd. 


PACKAGE MACHINERY COMPANY 


Over 200 Million Packages per day are wrapped on our Machines 
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Hewitt Buys Cincinnati Soap 


Hewitt Soap Co., Dayton, O., 
has purchased the plant and business 
of the Cincinnati Soap Co., Cincinnati. 
The Cincinnati firm, founded in 1863, 
has sold its entire line to Hewitt ex- 
cept its well-known Grandpa Wonder 
Soap. a pine tar soap which has been 
1878. A new 


company has been formed, known 


manufactured since 
as the Grandpa Soap Co. with head- 
quarters in Cincinnati, to market this 
soap. The Grandpa firm is headed 
by Albert M. Steiner. formerly vice- 
president of Cincinnati Soap. Other 
officers are Eugene H. Sterne. for- 
merly president of Cincinnati Soap. 
treasurer, H. S. Livingston, secretary. 
and Maurice Bernstein, vice-president. 
Grandpa Soap will be manufactured 
for the new company by Hewitt. 

Hewitt Soap is reported to 
have paid $500,000 for the Cincinnati 
business and properties. Cincinnati 
Soap’s chief manufacturing opera- 
tions have been housed in the old 
Beaver - Remmers - Graham plant in 
Dayton since it acquired that factory 
in 1928. It is understood that this 
plant will be abandoned and_ the 
equipment sold, and that a large ad- 
dition will be built to the present 
Hewitt plant. sufficient to boost its 
production to over forty million 
pounds of soap annually. The new 
Hewitt set-up will employ over 500 
people. The Hewitt firm was founded 
in 1884, and is reputed to do a busi- 
ness of some two million annually 
to which a million-and-a-half yearly 
sales of Cincinnati Soap will be 
added. 

James M. Hewitt is president 
of the Hewitt Soap Co. The firm has 
had a remarkable expansion during 
the past ten years, especially in the 
field of private brand soaps. Several 
years ago. stock control of the com- 
pany was purchased by Procter & 
Gamble Co. but no change in_per- 
sonnel was made. the company con- 
tinuing to operate independently of 
the parent firm and competing with it. 
Martin Schulties in charge of Eastern 
sales and the New York branch of 
Hewitt. is vice-president. Samuel L. 
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Finn is secretary. Construction of 
the new Hewitt plant addition will 
start in the immediate future. 
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Soap Exemption Certificates 

Manufacturers who sell soaps 
and soap products which come under 
the five per cent U. S. excise tax, 
report that in many cases on sales 
of products such as liquid toilet 
soaps, shampoo base, bar toilet soaps. 
etc. to government departments, cities, 
states, etc., they are being required 
to submit certificates of exemption 
on every individual sale of such 
products, where exemption from the 
tax is claimed. Manufacturers who 
have reported about this more strin- 
gent requirement of the Internal 
Revenue Department are located in 
the middle-western areas. 

This matter was the subject 
of a decision by the U. S. Treasury 
1935. 


seemed to eliminate the necessity of 


last November 12, which 
these multiple certificates of exemp- 
tion. In decision No. 4605 by Jos. 
C. Roche. p. 3, it was stated: “If it 
is impracticable to furnish a_ sep- 
arate certificate for each order or 
contract. a certificate covering all 
given dates (such 


orders between 


period not to exceed a_ calendar 


month) will be acceptable.”  Ap- 
parently in view of these recent re- 
ports from soap makers in the mid- 
west some Internal Revenue offices 
may not have heard of this decision 
or may have their own definition of 
“impracticability.” 


+ 


Thanks Soap Advertisers 

In an article captioned “Do 
You Bathe?” in a recent issue of 
Printers Ink weekly, Mark O’Dea 
pays a compliment to soap makers 
vears of devoting 


for their many 


advertising appropriations to  ad- 
vancing the now popular habit of 
bathing. The author calls attention 
to the fact that in the early days 
of advertising the mention of bathing 
and habits of personal cleanliness 


was considered in rather bad taste 


SOAP 


by a large section of the reading 


public. He gives credit to soap ad- 
vertisers for their help in overcom- 
ing this attitude. 
Sl 

British Soaper Raises Dividend 

A dividend of 5 per cent on 
the ordinary shares of Wright Lay- 
man and Umney, Ltd., British soap 
manufacturing concern, for the year 
ended December 31, 1935. was paid 
on April 8. On that date a distri- 
bution of 214d. (414 cents) per share 
was also made ex investment realiza- 
tion profits. As a distribution of 
93/,d. (1914 cents) per share was 
made from this source last Septem- 
ber 30, the net distribution on the 
ordinary shares for 1935 is slightly 
in excess of that for 1934, when 10 
per cent was paid. 

¢ 

Lever’s Profits at New High 

Lever Brothers. Ltd., world- 
wide soap concern, reports that the 
year 1935 yielded the largest profit 
in its history. The accounts for 1935 
show an increase from the high fig- 
ure reported in the previous year, 
the net profit rising from £6,302,875 
to £6,951.187 ($34.755.435). The 
Lever board has again dealt con- 
servatively with the added profit. 
Besides allocating £250,000 to con- 
tingency reserve and a similar amount 
to general reserve, £300,000 this year 
is placed to reserve against shares 
The divi- 


dend on the ordinary stock remains 


held in allied companies. 


at 15 per cent, but as the amount is- 
sued was increased during the year 
by £2,000,000 to £8,500,000, the 
dividend requires £1.275,000 instead 
of £975,000. The sum carried for- 
ward is raised from £306,779 to 
£394,653. The additional capital has 
been used to strengthen the liquid re- 
sources of the subsidiary companies, 
for the principal change in the bal- 
ance sheet is a rise in advances on 
current account to these companies 
from £153.727 to £1,962,465. 
= ; 

Vestal Names Adv. Agent 

Vestal Chemical Laboratories, 
Inc., St. Louis, has appointed the 
Clifford F. Broeder Agency, of that 
city. to direct its advertising account. 
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LLQWINbD 


SCRUBBING SOAPS 
containing MARMOR 302 


are powerful solvents for grease and dirt. They clean 


rapidly and efficiently. These soaps are economical, and, 
besides cleaning thoroughly, they preserve the surfaces 
on which they are used. Recommended for use on the 
finest finishes. 

We supply Yarmor 302 Steam-distilled 


e e f Res wear . j BR EY a 
Pime Oil to manufacturers of liquid scrubbing soaps. 


HERCULES NAVAL STORES 
HERCULES POWDER, COMPANY 


INCORPORATED 


961 Market Street, Wilmington, Delaware 


Return the coupon for further information 








HERCULES POWDER COMPANY, 961 MARKET STREET, WILMINGTON, DELAWARE 


xe 


BRANCH OFFICES 


} } 


1 tens aney +3 haiit 7 —_ } a 1 QN 
1 information about the value of Yarmor 302 





Chicago 

New York 
Philadelphia 
St. Louis 

Salt Lake City 
San Francisco 


Street 
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Max Factor Goes British 

Max Factor, Hollywood pro- 
ducer of cosmetics, will open a rep- 
lica of his Hollywood make-up studio 
and cosmetic laboratories in London. 
Construction is under way on the 
manufacturing establishment at 17 
Gorst Road, Park Royal, London. 
while a smart make-up studio has 
already been established in swanky 
old Bond St. Davis Factor, general 
manager of Max Factor & Co.. Holly- 
wood, has been in London for the 
past four months planning and super- 
vising the new English plant. Frank 
Factor left for England a month ago 
to take charge of the British end of 
the business. His departure marks 
the seventh representative of the 
Factor firm to go to England during 
the past two months, those preceding 
being Davis Factor, Dr. A. T. Fras- 
cati, Sidney Smith, Maree Coffey. 
Harry Mendlen, and Steve Ferentzy. 
The original Factor business was 
established as a small beauty salon 
in Los Angeles twenty-six years ago 


by Max Factor. 
-@ 


Soviet Soap Output Up 

The production of soap in 
Soviet Russia has increased three-fold 
during the last three years. Last year 
the factories produced 66,500 tons 
of household soap and 15.500 tons 
of toilet soap. The output for 1936 
is estimated at 75.000 tons of the 
former and 17.500 tons of the latter. 

SNe wy Gig ake 

Advertise “Glo” Cleanser 

Newspaper and radio adver- 
tising are being used in a new cam- 
paign on “Glo,” an aluminum clean- 
ser, product of James H. Rhodes & 
Co.. Chicago. The first advertise- 
ments appeared in Chicago last 
month. The campaign will be ex- 
tended to Cincinnati immediately and 
other cities later. 


———— am 





Govt. Appeals Haskins Case 

An appeal was filed by the 
U.S. Treasury Department, Apri! 10. 
against the preliminary injunction 
previously obtained by Haskins Bros. 
& Co., Omaha soap makers, restrain- 
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To be duplicated by Max Factor in London. 


ing the government from further col- 
lection of the three-cent coconut oil 
excise tax from the Haskins concern. 
Ordinarily the appeal would come 
up for hearing at the October term 
at Omaha, but effort may be made 
to have it heard instead with the 
Iowa Soap Co. case at St. Paul on 
June 2. Incidentally, there has been 
some confusion in the trade as to the 
exact meaning of the Supreme 
Court’s decision in refusing to grant 
a writ of certiorari in the Iowa Soap 
Co. case. A legal authority in the 
soap industry points out that the Su- 
preme Court in its recent decision did 
not pass on the constitutionality or 
unconsttutionality of the tax. It 
merely ruled that the case was not 
of enough importance to break the 
usual routine of legal procedure. 
Thus this case will go through the 
Eighth Circuit Court of Appeals in 
the normal course. before arriving at 
the Supreme Court for the eventual 


decision on its constitutionality. 





SCOURING POWDERS 


Do not miss the article on 
Scouring Powders, their com- 
position, characteristics, and 
manufacture,—the results of 
an interesting piece of re- 
search work by Ralph H. 
Auch,—in the June issue of 


SOAP. 











SOAP 








Soapers Meet in Chicago 
Under the auspices of the As- 
sociation of American Soap & Glycer- 
ine Producers, a meeting of mid-west 
soap manufacturers was held at the 
Blackstone Hotel in Chicago on 
April 2. 


dent of the Association, presided. 


S. Bayard Colgate, presi- 


Discussions and reports at the meet- 
ing covered state and federal legis- 
lation, including new proposed taxes, 
the coconut oil tax and the status of 
cases under recent court rulings, the 
soap sales census, glycerine promo- 
tional efforts, and the work of the 
Association. Mr. Colgate in address- 
ing the thirty-three soap manufactur- 
ers present, urged that all manufac- 
turers in the industry join with the 
Association and participate in solving 
the common problems of the indus- 
try. 

After paying tribute to R. R. 
Deupree of Procter & Gamble Co.. 
president of the Association for sev- 
eral years past. Mr. Colgate said: 

“As to problems that confront 
our industry. I doubt if anyone feels 
that today’s profit system in soap 
manufacturing is satisfactory; or 
that soap consumption has advanced 
as it should: or that promotional and 
sales practices are on a satisfactory 
plane: or that glycerine markets are 
safe from competition or substitu- 
tion; or that the industry has de- 


veloped all the cooperation that it 
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Fine Essential Oils 


for 


Toilet Soap Manufacturers 


GERANIUM AFRICAN 
GERANIUM BOURBON 


LAVENDER FLOWERS 
VETIVERT BOURBON 


PETIT GRAIN ALGERIAN 


YLANG YLANG BOURBON 
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ROURE-BERTRAND FILS and JUSTIN DUPONT 


GEORGE SILVER IMPORT COMPANY 
351-53 FOURTH AVENUE ? NEW YORK 
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can; or that we should do nothing 
when legislative proposals come up. 
as they do almost every month, to 
levy upon our products taxes, regula- 
tions, and other burdens that we be- 
lieve to be ill-conceived, unnecessary. 
and not in the public interest. 

I say I doubt if any one of us 
feels that problems of this character 
have been satisfactorily solved. If 
this is true, the most effective way to 
deal with these matters is through 
our industry Association. This is not 
one of those things wherein any 
company can take the attitude of let- 
ting George do it. If we are to pull 
together, we must get together: and 
the Association is the natural center 
at which to rally. 

In my view, therefore, this is 
not the time for a company to hold 
back from active participation. On 
the contrary, it is peculiarly a time 
when we need the thoughtful and ac- 
tive support of every producer 


large. medium-sized, or small.” 


Holbrook Mfg. Reorganizes 
Holbrook Manufacturing Co.. 
Jersey City. N. 5. 


operating under a receivership since 


which has been 


the first of April. is reported plan- 
ning a reorganization of the firm. It 
is understood that James S. Mac- 
Intosh. general manager for some 
years past and who has been asso- 
ciated with the company since 1904, 
will head the reorganized firm. Ed- 
ward C. Schultze is acting as receiver. 
The company was founded in 1847 
and is one of the oldest manufactur- 
ers of industrial soaps. textile and 


chip soaps. 


Construction at Port Ivory 
James W. Bassett. plant  su- 

perintendent at the Port Ivory plant 

of Procter & Gamble Co.. 


that two new buildings wil’ shortly 


reports 
be added. A thirty-year old building 
which at present houses the “Ivory” 
flake and granule department will 
be torn down and be replaced by a 
one-story brick building. Plans also 
call for conversion of a corrugated 
iron temporary building into a three- 


story brick building. 
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Contracts Awarded 


Fort Sill Soap Powder 

Conray Products Co.. New 
York, has just received an award on 
its bid of 3.24c covering 5,000 Ibs. 
soap powder for Fort Sill, Oklahoma. 


Soap Award to Crystal 
Crystal Soap & Chemical Co., 
Philadelphia, was the successful bid- 
der on two lots of soft soap in a bid- 
ding opened recently by the Brooklyn 
Medical Department. Awards were 
made to Crystal on 1,100 drums of 
soft soap at $1.633 and on 2,500 jars 
at 12.4c. 
+ 
Low Insecticide Bidder 
H. H. Plowfield, West Lawn, 
Pa.. was low bidder on 550 gals. in- 
secticide in a bidding opened recently 
by the U.S. Marine Corps, Washing- 
ton. D. C., with a quotation of 46.8c. 
Other bids ranged up to as high as 
$1.81. 
° 
P. & G. Laundry Soap Award 
Procter & Gamble Distribut- 
ing Co. has recently been awarded a 
contract by the Jeffersonville. Ind.. 
L. S. Army Quartermaster calling 
for 100.670 lbs. ordinary unwrapped 
laundry soap at a price of 3.2le per 
lb. Hunnewell Soap Co., Cincinnati, 
awarded the contract on 12.844 11-oz. 
cakes of grit soap at 1.9¢ per cake. 
> 
Armour Scouring Award 
Armour & Co. have been 
awarded a recent contract covering 
120.000 Ibs. soap scouring compound 
for the U. S. Post Office Department, 
Washington. at a price of 1.4]e per 


pound. 
° 


Laundry Soap to Iowa 

Iowa Soap Co., Burlington. 
Iowa. has recently been awarded a 
contract calling for 30,000 Ibs. un- 
wrapped laundry soap for the Jeffer- 
sonville. Ind. U. S. 


master at a price of 3.7c. 


Army Quarter- 


SOAP 





Leather Soap Award 
R. M. 


Camden, N. J.. has been awarded a 


Hollingshead Corp., 
contract to supply 8.950 Ibs. leather 
soap to Fort Sam Houston, Texas, at 
a price of 8.5c. The award on 5,000 
cakes stove polish went to Jos. Dixon 
Crucible Co., Jersey City, at a price 


of 4.3e. 


Private Brand Tax Rules 

A new ruling by the general 
counsel of the U. S. Treasury De- 
partment (G.C.M. 16223) which pre- 
sumably applies to the taxation of 
toilet soap as much as to cosmetics 
holds that—a company which con- 
trols the production and disposition 
of cosmetics fabricated for it by an- 
other company, is the manufacturer 
or producer thereof within the mean- 
ing of section 603 of the Revenue 
Act of 1932. The effect of the new 
ruling. which modifies G.C.M. 11522. 
known as the “Charest Ruling”, is to 
require the owner of the name o1 
trade mark under which cosmetics, 
manufactured by another, are sold, 
to pay the federal excise tax on such 
owner's selHing price, rather than to 
permit the one who physically manu- 
factures such cosmetics to pay the 
tax on the price charged the owner 
In mak- 


ing the ruling, the general counsel 


of the name or trade mark. 


stated that in this class of cases. no 
veneral rule can be formulated which 
would be controlling under all cir- 
cumstances and that each decision 
must necessarily rest upon the par- 
ticular facts in each case. 


e 


Chicago Soap Ass’n Party 
Gold of the 
Drake Hotel was the scene on April 


21st of the most successful spring 


Coast Room 


party the Chicago Perfumery, Soap 
and Extract Association have ever 
had. Dinner was followed by danc- 
ing to the music of Jack Hylton’s 
orchestra and entertainment by the 


Continental Revue. 


» 
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VERY No. 7 Sop-O-ZoN Dispenser that 

you install is a permanent soap sales- 
man for you. They stay on the job day 
and night, year after year, without atten- 
tion or repairs. 

Our original No. 3—the forefather of 
the present No. 7—was a good dispenser. 
You see many of them today that have 
been in use for 10, 15, even 20 years, stead- 
ily dispensing soap. The No. 7 with the 
new Improved Sop-O-ZON Valve is even 
better. 

Don’t Make Dissatisfied Customers 

It is, of course, easier for salesmen to 
sell your customers cheap soap dispensers, 
but what’s the use of wasting time, effort 
and money if the dispensers are going to 
quickly get out of order. Aside from the 
fact cheap dispensers, when out of order, 
do not use your soap, they are bound to 
make dissatisfied customers who will prob- 
ably look elsewhere for soap requirements 
next time. 


Good Dispensers Increase Profits 

Not only do good dispensers make you 
more money by using soap regularly, but 
they make you a good profit on each sale, 
instead of merely trading dollars as you 
have to do with cheap dispensers. Try a 
dozen No. 7’s and prove this fact to your- 
self. 


YOUR PERMANENT SOAP 


OP-0-ZON 
DISPENSER 
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No. 7 Chromium Plated 
DESCRIPTION 


Body and bracket made of heavy bronze in one piece. Piston 
of stainless steel. Famous new Sop-O-zoN Valve insures 
perfect operation. Filler cap made of brass hinged to top and 
equipped with a lock. Cannot be stolen. Clear glass globe 
cemented into body and top cemented on. Capacity 12 ounces. 
Height 64% inches. Push button 612” from wall. Soap spout 


5” from wall. 
THE VALVE 


Discharges the soap on the inward stroke. No matter how 
hard the soap may dry around the spout the pressure created by 
pushing the plunger in will always break it loose. Sop-O-zoN 
Valves cannot leak or drip. The cylinders and pistons are 
ground to fit and double sealed with the special rubber com- 
position washers. The entire valve may be removed for clean- 
ing or inspection by removing the push button and one screw. 


LOCK TOP 


This model is equipped with the exclusive Sop-O-zoN lock 
top. It is a simple spring latch attached to the hinged top and 
locks automatically when the top is closed. Cannot be opened 
with pencils or hair pins, but is easily opened with the small 


If the No / not exactly fill 
your need, we have 34 other models for key furnished with each dispenser. Tops are hinged and 
you to choose from. Write for FREI cannot be stolen or lost. Lock tops prevent dropping matches. 
cataloguc with listributors’ hy cigarettes, etc., into the dispenser. 
BOBRICK MANUFACTURING CORPORATION 
Serving the Soap Manufacturer and Jobber ONLY 
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New Trade Marks 





The following trade-marks 
were published in the April issues 
of the Official Gazette of the United 
States Patent Office in compliance 
with Section 6 of the Act of Septem- 
ber 20, 1905. as amended March 2. 
1907. 
filed within thirty days of publica- 
tion. As provided by Section 14, fee 


Notice of opposition must be 


of ten dollars must accompany each 
notice of opposition. 

Trade Marks Filed 

This in solid let- 


shaving 


VALSMOOTH 
ters describing brushless 
Filed by Valco Laboratories. 


Claims use 


cream. 
Cincinnati. Jan. 8. 1936. 
since Dec. 27. 1935. 

Music—This in solid 
letters describing soap. Filed by M. 
Werk Co.. St. Bernard. Ohio. Jan. 
22. 1936. 
19306. 


SWEET 


Claims use since Jan. 6. 


PoLipENT—This in solid let- 
ters describing denture cleaner. Filed 


by Wernet Dental Mfg. Co.. Brook- 


lyn. Feb. 4. 1936. Claims use since 
Nov. 1, 1935. 
So-DIF! This in solid letters 


describing shampoo. Filed by Henry 
W. Hilker. San Francisco. Sept. 7. 
1935. Claims use since July 1. 1935. 
FLiGHt—This on rectangular 
reverse plate. with reverse of aero- 
plane, describing toilet soap. shaving 
soap. etc. Filed by Twin Products 
Co., Los Angeles. Dec. 7. 1935. 
Claims use since Nov. 25, 1935. 
JockEy—tThis in solid letters 
on package carrying sketch of race 
horses. describing shaving creams. 
Filed by Jockey Razor Blade Co.. 
New York. Feb. 8. 1936. 


since May 23. 1935. 


Claims use 


Campus—tThis in solid letters 


describing toothpowder. Filed by 
Campus Co.. Dodge City. Kans.. Oct. 
12. 1935. 
1935. 


ORIENTAL—This in solid let- 


Claims use since Aug. 15. 


ters describing moth product. Filed 
by Lewy Chemical Co.. New York. 
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Claims use since Dec. 


Dec. 23. 1935. 
13. 1935. 
Ivis—This in solid letters 
describing mouth wash and dentifrice. 
Filed by Ivis Co., Buffalo, Jan. 20, 
1930. 


1930. 


Claims use since July 15. 
Gas-O-Cip—E—This in solid let- 
ters describing insecticide for use in 
Hour mills. Filed by Midland Chemi- 
cal Laboratories, Dubuque. Feb. 3, 
1936. Claims use since Feb. 2, 1931. 
GERMOLYPTUS—This in solid 
disin- 


letters describing germicide. 


fectant. antiseptic. deodorant. ete. 
Filed by Midland Chemical Labora- 
tories. Dubuque. Feb. 3, 1936. Claims 
use since Dec. 15, 1932. 
YaRLE—This in solid letters 
describing liquid soap shampoo. 
Filed by Yarle Co.. Asheville, N. C.. 
Feb. 5. 1936. 
¢; 1930. 
SOL-KLEAN 


ters with large letter “S” 


Claims use since Aug. 


This in solid let- 
in outline. 
Filed by 


Products Co.. 


describing fabric cleaner. 
Industrial Chemical 
Detroit. Sept. 20, 1935. 
since 1930. 


GLITTER SUPER 


Claims use 


This in out- 
line letters describing cleaner. Filed 
Detroit. 


Claims use since Dec. 


by Glitter Products, Inc.. 
Feb. 6. 1936. 
7. 1935. 

SanpRA—This in script de- 
scribing soaps of all types. Filed by 
Shulton. Inc.. New York. Feb. 18. 
1936. Claims use since Oct. 31, 1935. 

Vito Foam—tThis in shaded 
letters describing shampoo. Filed by 
Three Crowns Laboratory. Waterloo. 
Iowa. Jan. 8. 1936. Claims use since 
Nov. 20, 1934. 

Dent-L-SaveR—This in solid 
letters describing dentifrice. Filed by 
W. A. Shenton & Co.. Jersey City. 
Jan. 9. 1936. Claims use since Dec. 
7, 1939. 

GyMLtoH—This in solid let- 
ters describing gymnasium floor fin- 
ish. Filed by Midland 
Laboratories. Dubuque. Feb. 3. 1936. 


Chemical 


Claims use since Nov. 13. 1931. 


SOAP 





GLITTER SupPER GLAzE—This 
in outline letters describing polish. 
Filed by Glitter Products, Inc.. De- 
troit. Feb. 6. 1936. Claims use since 
Dec. 7. 1935. 

Opora—tThis in solid letters 
describing dry cleaning fluids. Filed 
by Odora Co.. New York, Aug. 8, 
1935. Claims use since March. 1929. 

Sunso—This in solid letters 
describing soaps and detergents. Filed 
by Cunningham Cleanser Corp., New 
York, Jan. 2, 1936. Claims use since 
June 9, 1925. 

GOLDEN SuN — This in solid 
letters on package describing metal 
polish, liquid soap, pine scrub, liquid 
wax, etc. Filed by Golden Sun Chem- 
ical Co.. New York. Feb. 1, 1936. 
Claims use since September, 1935. 

AMMONIATED BENZAMO— This 
in solid letters describing dry clean- 
Filed by Midland 


Dubuque, 


ing paste soap. 
Chemical Laboratories, 
Feb. 3, 1936. Claims use since June 
7. 1926. 

CHYPRON—This in solid let- 
ters describing toilet soap, bath soap, 
shaving soap. etc. Filed by Ferd. 
Mulhens. Inc.. New York, Feb. 26, 
1936. Claims use sitice Jan. 27, 1936. 

BENO-PHENE—This in_ solid 
letters describing antiseptic, deodor- 
ant and germicide. Filed by B. H. M. 
Co.. Los Angeles. Feb. 10, 1936. 
Claims use since Jan. 9, 1936. 
SuLtro-Nac—This in script on 
triangular base describing shampoo. 
Filed by Dermalab, Inc., Winnetka, 
Ill.. Feb. 19. 1936. Claims use since 
Oct. 29, 1935. 

Dura LustrE—This in solid 
Filed by 
Floor Maintenance Bureau.  Inc., 
Newark, N. J.. Nov. 4. 1935. Claims 


1935. 


letters describing polish. 


use since Sept. 1, 
Erez-On—This in solid letters 


with word “Bishop's” in script de- 
scribing wax polish. Filed by Eez-On 
Products Co., Campgaw, N. J.. Jan. 2, 
1936. Claims use since Aug. 20, 1935. 

CELL O Fitm — This in solid 
letters describing polishing waxes. 
Filed by Cell Co.. New Hope. Pa., 
Feb. 10, 1936. 
27. 1936. 


Claims use since Jan. 
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Why not dated Soap? 


Schimmel 
601 WEST 26th ST. 


& Co., 








Schimmel Fixoresins 


will keep your soap fragrant for a month or a year 


Ine. 
NEW YORK, N. Y. 











Castor Oil 
Cocoanut Oil 
Corn Oil 
Cottonseed O11 
Palm Oil 
Palm Kernel Oil 











p RAW MATERIALS 


OR THE SOAP INDUST 
iE FROM ALL PARTS OF THE WORLD 


WHEN purchasing raw materials for your finished products consult 
our well established line, 


supplier whose reputation is of long standing. 





Carbonate Potash 


OLIVE OIL 
OLIVE OL FOOTS 





and cbtain your requirements from a 


Modified Soda 

Silicate Soda 

Metasilicate 

Tri Sodium Phosphate 

Di Sodium Phosphate 

Chlorphyll 

“CEREPS” Superfatting 
Agent 


WELCH, HOLME & CLARK CO., Ine. 


563 GREENWICH STREET, NEW YORK CITY 


Established 1838 
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Trade Marks Granted 

333.457. Shoe Polish. Kimia 
Laboratories. Paterson, N. J. Filed 
April 16, 1935. Serial No. 363.806. 
Published July 2. 1935. Class 4. 

333,535. Cleaner for Railway 
Rolling Stock. Gregg Co.. Philadel- 
phia. Filed November 13, 1935. Se- 
rial No. 371.493. Published January 
14, 1936. Class 4. 

333.536. Hand _ Cleansers. 
Soaps. Harry I. Hull, Queens Vil- 
lage. N. Y. Filed November 13. 1935. 
Serial No. 371.495. Published Janu- 
ary 14, 1936. Class 4. 

333,541. Soap. M. Werk Co.. 
St. Bernard, Ohio. Filed September 3. 
1935. Serial No. 368.964. Published 
January 14, 1936. Class 4. 

333.622. Glass 
Westoco Products. Inc.. 
Kansas City. Filed November 15, 
1935. Serial No. 371.613. Published 
January 21, 1936. Class 4. 

333.636. Dental Cream Sham- 
poo. William A. Webster Co., Mem- 
phis. Tenn. Filed November 4, 1935. 
Serial No. 371.193. Published Janu- 
ary 7, 1936. Class 6. 

333.677. 
ders. Household Cleanser. and Water 
Softener. Green Bay Soap Co., Green 
Bay. Wis. Filed October 4, 1935. 
Serial No. 370,031. Published Janu- 
ary 21, 1936. Class 4. 

333,087. Detergent Compound. 
Lever Brothers Co., Cambridge. Filed 
November 29. 1935. Serial No. 372.- 
110. Published January 21, 1936. 
Class 4. 


333.688. Detergent Compound. 


Cleaning 


Solutions. 


Soap, Soap Pow- 


Lever Brothers Co., Cambridge. Filed 
November 29, 1935. Serial No. 372.- 
109. Published January 21, 1936. 
Class 4. 

333.689. Shaving Cream. 
Stewart W. Hughes, Chicago. Filed 
November 29, 1935. Serial No. 372.- 
101. Published January 21, 1936. 
Class 4. 
333.691. 

Carbide and Carbon Chemi- 


Cleaning Composi- 
sitions. 
cal Corp.. New York. Filed Novem- 
ber 14, 1935. Serial No. 371.524. 
Published January 21, 1936. Class 4. 

333.737. 


nal Laboratories. Inc., Chicago. Filed 


Insecticides. Cardi- 
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October 7. 1935. Serial No. 370.073. 
Published January 21, 1936. Class 6. 

333.766. Water Softener. De- 
odorizer and Perfumer to be Mixed 
with Liquids to Improve the Cleans- 
ing Qualities. La France. Toledo, 
Co.. Toledo. Ohio. Filed June 17. 





TOILET SOAPS 

Means and methods for the 
improvement of toilet soaps 
in the ordinary course of 
manufacture,—a study of the 
effects of raw materials and 
the pre-treatment of raw ma- 
terials, — bleaching, boiling, 
drying, milling, and press- 
ing.—an article by Joseph 
M. Vallance of Warrington, 
England, to be published in 
an early issue of SOAP. 











1935. Serial No. 366.283. Published 
January 21, 1936. Class 6. 

333,792. Water Softener. Blue 
Monday Products Co.. St. Louis. Filed 
December 12, 1934. Serial No. 359,- 
116. Published May 21, 1935. Class 6. 

333.799. Furniture Polish. 
Glidden Co.. Cleveland. Filed No- 
vember 8. 1935. Serial No. 371.345. 
Published January 28, 1936. Class 16. 

333.914. Insect Powder. John 
Albert Myers, Philadelphia. Filed 
November 14, 1935. Serial No. 371.- 
551. Published January 21. 1936. 
Class 6. 

333.924. Toilet Soap. Col- 
gate-Palmolive-Peet Co., Jersey City, 
N. J. Filed August 9, 1935. 
No. 368.127. Published January 28, 
1936. Class 4. 

333,930. 
Soaps. Dinet and Delfosse, Chicago. 
Filed September 12, 1935. Serial No. 
369.220. Published January 7, 1936. 
Class 4. 

Saa,9o1. 
Soaps. Dinet and Delfosse, Chicago. 
Filed September 12, 1935. 
No. 369.221. 
1936. Class 4. 

333,936. 
Mechanic’s Paste Soap and Metal and 
Glass Polish. Royal Soap & Chemi- 
cal Co., Los Angeles. Filed October 
4. 1935. Serial No. 370,018. Pub- 
lished January 28. 1936. Class 4. 


Serial 


Chemically Treated 


Chemically Treated 


Serial 
Published January 7. 


Household Cleanser. 


SOAP 


333,952. South 
Florida Chemical Corp., Miami. Filed 
July 1, 1935. Serial No. 366,884. 


Published January 21. 1936. Class 6. 


Insecticides. 


333.975. Bath Salt. Standard 
Salt Corp.. New York. Filed Novem- 
ber 29, 1935. Serial No. 372,117. 
Published January 28, 1936. Class 6. 
333.976. Dry Cleaning Pow- 
der. Drums. Inc.. Detroit. Filed No- 
vember 29, 1935. Serial No. 372.090. 
Published January 28, 1936, Class 4. 
333.987. 
Compound. Standard Oil Develop- 
ment Co.. Linden, N. J. Filed De- 
cember 10, 1935. Serial No. 372.491. 
Published January 28, 1936. Class 4. 
333,991. Soap. Procter & Gam- 
ble Co., Cincinnati. Filed December 
9, 1935. Serial No. 372.429. Pub- 
lished January 28, 1936. Class 4. 
334,137. Cahn 
Manufacturing Co. Philadelphia. 
Filed November 26, 1935. 
No. 372,007. Published February 4, 


Waterless Cleaning 


Insecticide. 


Serial 


1936. Class 6. 

334.172. Fungicides, Insecti- 
cides, and Disinfectants. Rose Manu- 
facturing Co., Philadelphia. Filed 
December 4, 1935. Serial No. 372,- 
256. Published February 4, 1936. 


Class 6. 

334,191. Soaps, Toilet Soaps, 
Shaving Soap, and Shaving Creams. 
Forty-Second Street Sales Co., Chi- 
cago. Filed November 18, 1935. Se- 
rial No. 371.686. Published Febru- 
ary 11], 1936. Class 4. 

334,200. Insecticides. Ameri- 
can Gypsum Co., Port Clinton, Ohio. 
Filed December 18, 1935. Serial No. 


372.757. Published February 11. 
1936. Class 6. 
334.213. Cleansing Prepara- 


tion. Harry R. Lewis & Co., Provi- 
dence. R. I.. Filed October 12, 1935. 
Serial No. 370,312. Published Feb- 
ruary 4, 1936. Class 4. 

334.215. Furniture and Au- 
tomobile Polish. Albert R. Morri- 
son, Pueblo. Colo. Filed October 7, 
1935. Serial No. 370,235. Published 
February 11, 1936. Class 16. 

334,220. Liquid Shoe Cleaner. 
Farbudd Manufacturing Co., Long 


Island City, N. Y. Filed January 14, 


1935. Serial No. 360,220. Pub- 
lished February 4, 1936. Class 4. 
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OI, VETIVER 

()] \ | Y Ih | | Hh ® 
The present high price of Bourbon olf A \9 A 
Vetivert makes the Java oil an | \ \ 


attractive purchase at this time. 
Oil ?edarleaf 
Oil ?edarwood 


We have direct connections with 
leading producers of these oils. 


Oil Lavender Spike 


Write us for further information on the market 











for lavender, spike, vetivert, and other soap oils. 


(CHARLES FISCHBECK Co. INE. 
119 West 19th Street, New York 


Our Onarter-Century of Experte 


s Your Protect 
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ALCOHOL 
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AMMONIA 
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BLEACHING POWDER 


COTTONSEED OIL 


BORAX 
LARD OIL 


BICARBONATE OF SODA 
NEATSFOOT OIL 


CALCIUM CHLORIDE 
fo} & alow Veileh) i 4emel iS 


CARBON TETRACHLORIDE 
OLIVE OIL 


CAUSTIC SODA 
OLIVE OIL FOOTS 


for V5l Balom seks.) 1.) 
PALM OIL 


DYes 
PALM KERNEL OIL 


DISODIUM PHOSPHATE 
PEANUT OIL 


GLAUBERS SALTS 
RAPEGEED OIL 


GLYCERINE 
ROSIN 


METASILCATE 
SALAD OIL 


lop @ Sm leom teiis) 
SOYA BEAN OIL 


POTASSIUM CARBONATE 
SESAME OIL 


BAL AMMONIA 
TEASEED OIL 


SALT 
WHITE OLEINE 


ini: . CAUSTIC SODA FATTY AciOs 


SILICATE OF SODA 
STEARINE 


CRRT CAUSTIC POTASH STEARIC ACIO 


TRISODIUM PHOSPHATE 
liquid . . flake . . solid GREASE 
TALLOW 
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TALLOW 125 Bergen Street. nd OLIVE OIL 























Raw Material Markets 





(As of April 24, 1930) 
YEW YORK 


LN, 
velopments in the market for soap 
this 


important 


There were 
number of new. de- 


and disinfectant raw materials 


period, with several 
changes in prices being announced. 
In the list of chemical raw materials 
advances were noted in the price of 
naphthalene. cresylic acid and gly- 
cerin. The shortage of crude naph- 
thalene continues to be acute and is 


to cresvlic 


responsible for the advance. 


same situation applies 
On this material. demand has 
that stocks both 


and abroad are practically exhausted. 


acid. 
been so great here 
In the case of glycerin, the war 


clouds abroad continue to. restrict 
exports. and interfere with the nor- 
mal interchange of glycerin stocks. 

In the oil and fat list. a con- 
tinuance of the declining tendency is 
noted. Although most of the more 
important oils held fairly stable this 
period after the steady decline of the 
last four or five months. the fringe 
of the oil and fat list continued to 
drop, with some materials which have 
not been changed over long periods 
finally being affected. Stearic acid 
and red oil were reduced in price by 
producers this period, the reason for 
the drop being given as the lessened 
cost of raw material. 

In the 
group the trend continued downward 
this 


scattered 


perfuming materials 


period. although there were 


oils which were quoted 
above the levels of a month ago for 
one reason or another. Competition 
continued strong in the aromatic 
chemical list. with reports of lower 
prices on several more synthetic per- 


fuming materials. 


FATS AND OILS 
Coconut Oil 
The market for coconut oil 
was quiet this period. with prices 
Offerings 


little 


fractionally lower. were 


light and there was interest 


May, 1936 


shown by buyers who were inclined 
to hold down commitments pending 
further developments in competitive 
New York tanks of Manila oil 
are now quoted at 4!oc per Ib. 
Corn Oil 

Much the same situation pre- 

Here 


prices were unchanged at the 8 to 


oils. 


vailed in the corn oil market. 


Slice level. and users were showing 
little interest in the market. 
Palm Oil 
palm oil 


The 


steady and unchanged. 


market held 
Offerings for 
shipment were light and actual trans- 
actions during the period under re- 
view were limited to comparatively 
small lots. 
Stearic Acid 

A drop of half a cent a pound 
was noted in stearic acid prices this 
period, with producers attributing the 
decline to lower raw material costs. 
Double pressed grade is now quoted 


at 9 to 10c per Ib. 
Tallow 

Tallow prices were fractional- 
ly lower this period in a market that 
was practically nominal. The market 
was devoid of buying interest at 
offered prices even after the slight 
decline. City extra is quoted at 51. 
to 5°¢c per lb. Foreign tallow is 
still priced above the domestic prod- 
uct. which has been the case for some 


Ww eeks. 
PERFUMING MATERIALS 
Aromatics 


Competition continued severe 
field 


two new declines noted this period. 


in the aromatic chemical with 


Diphenyl oxide was dropped 15e per 
Ib. by 
acid 25c¢ per Ib. 

Anise Oil 


Quotations on anise moved up 


producers and phenylacetic 


2c per lb. this period to the basis 
of 61 to 63c. 


by a lack of normal offerings from 


The move was caused 


SOAP 


the primary market. accompanied by 
an increase in demand. 
Citronella Oil 
Java citronella oil was raised 
a cent a pound in price this period 
and is now quoted at 31 to 32e¢ per 
lb, Ceylon oil held unchanged at 
the 22 to 23c level. 
Lavender Oil 
Spanish spike lavender was re- 
duced to a basis of 9c per Ib. in 
drums this period in some quarters. 
with the can price 10c higher. The 
price level ranged upward from these 
fieures according to brand and 
quality. 
MISCELLANEOUS 
Cresylic Acid 
\n advance of 3c per gallon 
was made in the price of imported 
cresylic acid earlier this period. the 
rise resulting from the scarcity in 


stocks. 


believed to be small. and 


Domestic supplies are also 
with the 
demand 


heavy from? the synthetic 


resin field continuing. there is no 
indication when the tension can be 
expected to ease in this market. 
‘Glycerin 

Glycerin prices were advanced 
all along the line this period just 
when in normal times the reverse 
would be expected from this market 
due to the decline in anti-freeze de- 
mand. Restrictions abroad are inter- 
fering with the flow of glycerin to 
this country. and apparently domestic 
stocks are not enough to take care of 
demand. 

Naphthalene 

With shortages both here and 
abroad in stocks of crude naphthalene 
the market for the refined grade was 
moved upward another half cent a 
pound this period. Reports indicate 
that no shipments were received from 
Germany during the month of Feb- 
ruary which gives a partial explana- 
tion of the domestic shortage. Com- 
ing right at the time when there is 
a seasonal expansion in demand it 


is all the more acute. 














UNIFORMLY 
DEPENDABLE 











CHEM \Gais) / 


CAUSTIC POTASH 


88-92% —Imperted and Domestic. Flake—Solid 
Granular—Broken—W alnut—Liquid. Various pack- 


axes. 
CARBONATE OF POTASH 


Imported and Domestic. Calcined 96-98°%—Calcined 
Dustless 98-100%. Hydrated 83-85% Liquid 


47-48%. 
CAUSTIC SODA 


Prime 76%. Our own product. Flake—Crystal— 
Solid. Various packages. 


ISCO SILVER TALC 


From America’s purest deposit. Noted for its uni- 
form whiteness and excellence. 


CHLORIDE OF LIME 


(Bleaching powder) 35-37%. 


STEARIC ACID 


Triple pressed. Low Iodine number. 


BORAX 


Powdered—Crysials—-Granulated. 


LANOLIN—WAXES—ZINC OXIDE 
— OLEIC ACID — AQUAPHIL 


For Effective Insect Control 
LARVACIDE (Chlorpicrin) 


Destroys pests, including larvae and eggs © Unequalled 
power of penetration @ Safer, because no one 
unprotected, can enter or stay in dangerous concen- 
trations @ Drives rodents out, so they won't die 
between walls or floors © Write for our new 


FUMIGATION Bulletin. 


INNIS, SPEIDEN & CO. 


Industrial Chemicals Since 1816 
117-119 Liberty Street New York 
BOSTON © PHILADELPHIA * CLEVELAND 

CHICAGO ° GLOVERSVILLE, N. Y. 


Factories: Niagara Falls, N. Y., Jersey City, N. J. 





© 


FLAKE SOLID LIQUID 
88/92% 88/92% 45% 


FLAKE SOLID LIQUID 


For Manufacturers of 


SOAPS, OIL SOAPS, 
DRY CLEANING SOAPS, 
LIQUID SOAPS AND 
TEXTILE SPECIALTIES 


Turner Caustic Potash and Caustic 
Soda may be given any test you 
choose. Produced under a rigid sys- 
tem of control, they are doubly 
checked in the process of manufac- 
ture. 


Turner chemicals are uniform and of 
the highest standard . . . backed by 
years of thorough and dependable 
service . . . yet priced to meet com- 
petition. 


PRESULPHATE OF POTASH 
aaiiteng OF SODA 


Write for details and prices 



















































































83 EXCHANGE PL., PROVIDENCE, R. !. 


Suppliers of Chemicals 
for over 70 years 


CAUSTIC SOD 
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Say vou saw it in SOAP! 





CAUSTICPOTASH 
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JosepH Turner & (Co 


| 500 Fifth Avenue ¢ New York 
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“Sapolio” Export Mgr. Sails 

R. H. Hobbs, export manager 
of Enoch Morgan’s Sons Co., sailed 
recently from New York for an ex- 
tended trip through South America. 
He planned to visit branch offices and 
distributors in Argentina, Peru. Chile 
and Brazil. 

aay vera 

Coleman Now Publisher 

S. W. Coleman, formerly gen- 
eral manager of the George E. Marsh 
Co.. Cambridge, Mass., is now en- 
gaged in the publishing and _print- 
ing business in New York. He is rep- 
resentative of several industrial pub- 
lications and a large New England 
printing plant. 

° 

T. E. Waters Recovering 

Thomas FE. Waters, 


of the sale of industrial 


manager 
soaps for 
Procter & Gamble Co.. is recovering 
from the effects of a serious illness at 
his home in Cincinnati. He has been 
ill since the latter part of March. 
. 

Colgate Names Credit Mgr. 

E. N. Felio has been appointed 
to the newly established office of gen- 
eral credit and collection manager by 
Colgate-Palmolive-Peet Co. 

> 
Offers New American Pumice 

Barnsdall Tripoli Corp.. 
Seneca. Mo., has started production 
on a new American pumice which is 
said to be equal in every respect to 
Italian pumice. An_ experimental 
washing and 
built at the 


N. M.. and is now in operation. An 


sizing plant has been 


deposit near Grants. 


experimental grinding and _ sizing 
plant has also been built at Seneca, 
Missouri. 


keted under the trade name 


The material will be mar- 
“Valen- 
cia Pumice.” 
¢ 

Maryland Taxes Soaps 

In a last minute reversal of its 
previous stand the Maryland Legisla- 
ture adopted a 10 per cent tax on 
toilet soaps at a night session, April 
effect 
Also in- 


2nd. the tax to continue in 
through March 31, 1937. 
cluded in the same tax measure are 


such products as tooth paste. mouth 
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washes, hair preparations, powders, 
cosmetics, creams, etc. Representa- 
tives of the soap industry fought vig- 
orously against including soaps In a 
tax bill obviously intended to apply 
to cosmetics, but were thwarted by 
the last minute surprise move of the 
Legislature in their attempt to hold 


off this objectionable tax measure. 
° 


Ungerer Sales Representative 
Norman E. Gallagher has been 
representative for 


appointed — sales 


Ungerer & Co., in the middle Atlan- 





tic territory, with headquarters in 
Philadelphia in the Bourse Building. 
Mr. Gallagher will handle the full 


Ungerer line and will call on users 


in Pennsylvania, South Jersey, Dela- 
ware. Maryland, District of Colum- 
bia. Virginia, West 
North and South Carelina. 


Virginia and 
He has 
had twelve years’ sale experience in 
the aromatic industry and is_ thor- 
oughly familiar with this territory. 


+ 


Fritzsche Shows Movies 
Movies and a lecture by Dr. 


Ernest Guenther on essential oil pro- 


duction in Italy, Spain, Austria. 
Holland. France. and the United 
States were given under the auspices 
of Fritzsche Brothers. Inc... New 


York. on April 22 at the New York 
Athletic Club. The 


those taken by Dr. Guenther in all 


movies were 
parts of the world in natural colors 
and were accompanied by a discus- 
sion of many interesting phases of 
the production of essential oils and 
floral 


ture. 


essences. Following the lec- 
refreshments were served at a 
social gathering attended by many 
members of the perfume, toilet goods. 


and soap industries. 


SOAP 





Toilet Goods Ass’n to Meet 

The first annual convention of 
the Toilet Goods Association will be 
held May 26, 27 and 28 at the Hotel 
Biltmore. New York. 
for the affair are in charge of Charles 
E. Kelly, Hagerty Bros., New York, 


who is serving this year as chairman 


Arrangements 


of the entertainment committee. The 
entertainment program includes a 
theatre party and supper dance the 
evening of May 26th, a golf tourna- 
ment on the afternoon of the 27th 
at the Winged Foot Golf Club, and 
the annual banquet and dance at the 
Biltmore the evening of the 28th. 
The committee advises that the show 
selected for the theatre party is “On 
Your Toes.” a new musical. Reser- 
vations, they say, will be filled in the 
order in which applications are re- 
A complete book of tickets 
events as 


ceived. 
including all the above 
well as three luncheons will be sold 


Checks 


should be made payable to Walter 


for twenty-five dollars. 
P. Murray, treasurer, care Continen- 
tal Can Co.. 100 East 42nd St.. New 
York. 


Sky High Prods. Moves 
Sky High Products, Inc., soap 
manufacturers. Chicago, moved re- 
cently to 1338 Fullerton Ave. 
Se es 
New “Savontex” Wash Cloth 
A wash cloth 


which lathers 


impregnated 
with when wet 
is being marketed by Styger Products, 


Sussex. N. J... 


soap 
under the name 
“Savontex’’. 
r 

Adds Magnesia Mouthwash 

Allen B. Wrisley Co., Chicago, 
recently added to its line of toilet 
preparations “Lactoral” milk of mag- 


nesia mouth wash. 





—— sie 


Urge Palmkernel Tax Repeal 
A pill 


the processing and import taxes from 


which would remove 
palmkernel oil crushed in the United 
States and denatured to make it un- 
fit for edible purposes has been in- 
troduced in the U. S. House of Rep- 
resentatives by Representative Glenn 
Griswold of Indiana (H. R. 12055). 
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Mi RORCR ED) 
SHAMPOO BASE 
Coco Oil 60% 
Olive Oil 60% 
Natural,Opal, Green 


LIQUID SOAPS 
TOY -1 17) me | Oy 4 4 


207-407 Concentrate 
Colored and Perfumed 


SCRUBBING 
SOAPS 


Pine-Sassafras 
Plain 


LIQUID 
SHAMPOOS 
Coconut 0i|-307-452 
Olive Oil-307 
Castile-30Z 


POWDERED 
SOAPS 
Castile U.S.P. 
Coco Castile 50-50 
Pure Coconut 
Pure Palm 


POTASH ‘SOAPS 
Soft and Hard 
ULS.P 9thand 10th 


HARD AUTO 
SOAPS 











a 


Kranich Standard 
Soaps are manufac- 
tured and _ produced 
entirely in our own 
factory. All our oils 
and fats are processed 
and purified before 
use. All alkalies are 
dissolved and_ settled 
to remove impurities. 
All our processes are 
technically supervised 
and a chemical analy- 
sis made on all fin- 
ished products to as- 
sure satisfaction to our 


trade. 








~ KRANICH 
SOAP CO. Inc. 


54-60 RICHARDS ST., BROOKLYN, NY. 











96 





Say you saw it in SOAP! 


STOP 
WORRYING 


about the unsteady supply 
and fluctuating prices of 
Carnauba Wax 


A new wax has been developed which will enable you to 
make the finest quality polishes (Shoe-Floor-Auto-Furni- 
ture) without the use of Carnauba. This new wax which is 
called ALBACER is hard, white and has a high melting 


point (95°-97°C.) 


Besides replacing Carnauba. the use of Albacer in 
polishes (paste or emulsion form) will result in many 


important advantages. 


GF INEXPENSIVE—The finest quality polishes can be 
made with Albacer at a lower cost. And price fluctua- 
tions and irregular supply are no longer a problem. 


ga EXCEPTIONAL LUSTRE— HARD — DURABLE. 


Polishes made with Albacer are outstanding for their 
beautiful lustre. They are hard, durable, and resistant 


to water. 


mF ALLOWS FOR HIGH PERCENTAGE OF PARAFFIN 


See formula below. About 1/3 paraffin can be incorpo- 
rated without affecting in any way the lustre and beauty 
of the polish. 


If you want proof — 
TRY THIS FORMULA 


Here’s a suggested formula for making a Floor Polish 
(rubbing type) with Albacer. It will give a high lustre. 
is easily applied. requires a minimum of polishing and is 


non-slippery. 


ALBACER ....... 15% LB. NAPHTHA ..25% LB. 
PARAFFIN WAX . 20 LB. pi 1 oe 1 LB. 
CANDELLILA .......1% LB. 3 4 |S |). 3 LB. 


Melt waxes, add solvents, stir thoroughly and 


pour at as low 1 temperature is possible. 


PRICES OF ALBACER 


450 Ib. drums 50 Ib. cans 8 lb. cans 2 Ib. cans 
34c Ib. 39e Ib. t4e Ib. 59c Ib. 


WE WILL SEND YOU A FREE SAMPLE 
(1 OZ.) IF YOU WILL WRITE OR WIRE 


GLYCO PRODUCTS COMPANY 


; INC. 
148 LAFAYETTEST. (Dept.22) NEW YORK 


May, 1936 








Raw Material Prices 





Minimum Prices are for car lots and large quantities. 


Chemicals 

Acetone, C. P., drums lb. 
Acid, Boric, bbls., 9942%..... ..ton 
CYOMUNC. OPUS 660500 ccsanse sas gal 
Low boiling grade............ gal. 
CRROIICS UE, hikers oie o6)s.8 syste scien. 3 du8 Ib. 
Adeps Lanae, hydrous, bbls. ....... .1b. 
ARRGELOUS, DOIG. . ..cicescc esos ee lb. 
Alcohol, Ethyl, U. S. P., bbls...... gal. 
Complete Denat., SD 1, drums, ex. gal. 
Alum. Potash lump lb. 


Ammonia Water, 26°, drums, wks.. .lb. 
Ammonium Carbonate, tech., bbls. ..lb. 


Bleaching Powder, drums....... 100 lb. 
Borax, pd., cryst., bbls., kegs.......ton 
Carbon Tetrachloride, car lots...... lb. 
Dieta ots tere c a ainicts cag ete bat eiaieiave 
Caustic, see Soda Caustic, Potash Caustic 
Chitia: ‘Clay, HHER.. 6 6c. 6 ce ee ton 
Cresol, U.S. P., Grums...s os. 0..0 lb. 
Crensare OPP ak cise cc i newass es gal. 
WOMEN (seo ere fy os ges ton 
(200 to 325 mesh) 
Formaldehyde, bbls. ....  ......... lb. 
WOtHGve TOR eae einc ccs ences ton 


Glycerine, ©. P., drums......... er 


Dynamite, GUMS . . 2... 2. 2 cscs s lb. 
Saponification, drums ......... lb. 
OAD FV, COMNS |. cs cece shee wan lb. 
Mewalit. Grams. ..... ccc eens tc 
Wileselguhr, BAGS... oiacieicccic ese es ton 
Lanolin, see Adeps Lanae. 
Bise, iG, UB: sm occ heccccs- per bbl. 
Mercury Bichloride, kegs........... Ib. 
Naphthalene, ref. flakes, bbls........1b. 
Nitrobenzene (Myrbane) drums. ...|b. 
Paradichlorbenzene, bbls., kegs...... lb. 
Petrolatum, bbls. (as to color)... .Jb. 
Phenol, (Carbolic Acid), drums..... lb. 
Pine: Gil, “Beis. «..-<s000. - gal. 
Potash, Caustic, drums......... ..]b. 
EBA Se rc rclexes ofa eee ere wala ais ee || 
Potassium Carbonate, solid.... ...I]b. 
LA Re ec nee ener Ib. 
Pumice Stone, powder.......... 100 Ib. 
Rosins (600 lb. bbls. gross for net) — 
Grade B to H, basis 280 Ibs......bbl. 
Co ES ae ee bbl. 
Grade WG and X...3.5.. 55656064 bbl. 
SR eee Ree een oD bbl. 
Rotten Stone, pwd. bbls. ....... <se 
Meera Ghe « a seciiaie eicctve ton 
Soap, Mottled «.....5.<. Jn Gis igttone lb. 
Olive Castile, bars .........  ...Ib. 
SMI as ators tis icie-aiei ce eiets ole 
Olee OF Poot 2.5.6. esseas -lb. 
Powdered White, U. S. P.........]b. 
OO nr 5s oc OMe 
Tallow II ee ok tak te eras Ib. 
Were GE RS vnc cedicscccceus lb. 


Soda Ash, cont., wks., bags, bbls. 100 Ib. 
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(As of April 24, 1936) 


Price range represents variation in quotations 


suppliers and for varying quantities. 


$ .11 
95.00 
08 
.68 
11% 
16 
ke 
4.13 
33 
038% 
02% 
.08 
2.25 
50.00 


~l 


10.00 


11% 
14.00 


.06 
15.00 
-14}o 
14}. 
ALt% 
10% 


Py | 


07% 


$ .12% 
100.00 
.60 
-70 
12% 
18 
19 


4.25 
43 
03% 
02% 
12% 

2.60 

55.00 
05% 
08% 


25.00 
11% 
12% 

15.00 


~~ 


moo 


bo 
led — 
S 


Pa 


35.00 


2.20 


0715 


Car lots, in bulk 100 lb. 


Soda Caustic, cont., wks., sld....100 lb. 
BIANGyOrM ccdnesaccnneee wens 100 lb 
PACA 2) Re parecer 100 lb 

Sada Sar Nee 6cc'< elaecteesieeis 100 lb. 

Sodium Chloride (Salt)........... ton 

Sodium Fluoride, bbls.............. lb. 

Sodium Hydrosulphite, bbls........ lb. 

Sodium Silicate, 40 deg., drum. .100 lb. 
Drums, 52 deg. wks. ....... 100 lb. 

Tar Acid Oils, 15-25%...... ee | 

Trisodium Phosphate, bags, bbls... .lb. 

Zine Oxide, lead free........... IDs 

Gime: Stearate; URIS s. <5 2. 6 ceewadss lb. 


from 


1.10 
11.40 
07% 
19 
80 
1.35 
21 
03 
06 
.20 


Oils — Fats — Greases 


Castor, Now 1. BRIS... 6cs50%5 Ib. 
IG ie cok ob eo ateweds oe eens lb. 
Coconut 
Manila. tanks. Ns Yo... 6. dvcwesces lb. 
Tanks Pacine COaSt.. <..cc0 cic er lb. 
Cod, Newfoundland, bbls. ......... gal. 
Copra,. Dulik,. COASG. ... 666. 202s lb. 
Connie Canis: SMNIS oiao osx c/a Ha owen lb. 
Cottonseed, crude, tanks, mill...... lb. 
Ey aca caccie ceue meshes 244 eee Ib. 
Deeras Amer. DRGs. 6.6. 6 citcees lb. 
PR@ARy UUM 6 odode wy owe tonnes lb. 
Neutral DG. .csesaccosveeys ow lie 
Greases, choice white bbls., N. Y:....]b. 
WOUMUES oacaste elses eereueu Perse 
RNG? aos Si fF coerecnscataer en ee lb. 
Pear ie CRC iia eeidacdcintee incuems aseices lb. 
Compound tierces ........ .Ib. 
Lard Oil, 
Breer HSA 6 mon ocew swe thie owns lb. 
Eira, Now} bbs: 2... ec ccs a |) 
IGS ee NES ec oe wae aw area oe aaa lb. 
Linseed, raw; bbis.,. spot... 0.0040 lb. 
PANG BEWN ic-Slecney. ¢ aie o> exewten lb. 
J a) 2 0 ae ee eee lb. 
Menhaden, Crude, tanks, Balt...... gal. 
Oleo Oil, No. ." bbls., I, 5 a a! oe lb. 
Wee 2. as Ia We fe csesteccwre ae ce as lb. 
Olive, denatured, bbls., 1 2S, sre gal. 
Poeots, Bois, Ne be <ak cece ves Ib. 
Detiitin. occ ocente fre Waa eee sad es lb. 
Palm Kernel, casks, denatured......Ib. 
Peanut, domestic tanks ...... a: 
Red Oil, distilled BDIS. .. 22... . ss lb. 
SAPOMMGG DOES”. -e cheies cad oe ales 
EMM Sersiire cee ks bet women lb. 
Soya Bean, domestic tanks, N. Y....1b 
Stearic Acid, 
BiGtiG DLCHNOUN Soo sictie cir a wren ed nee lb. 
Triple DICHSEE, DES <:6.6 655 8s ees ib. 
Staavitie. GCG DiNGe ks cones cc cees cess lb. 
Tallow, special, f.o.b. plant......... lb. 
City, ex. loose, f.o.b. plant........ lb. 
Tallow, oils, acidless, tanks, N. Y. ..1b 
eR OF oI Wasa Rawcateaeeuwes lb. 
Whale: seGtied 654. . ccvaccesceices lb. 
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ANNOUNCING The New Johnson Model JA 30 Wrapping Machine 













FULLY AUTOMATIC! 
INEXPENSIVE! 


STURDY! 
COMPACT! 
FLEXIBLE! 


MODERN! 


PRICED UNDER | dies ae 
— ° Write For 


Full Particulars 








JOHNSON AUTOMATIC SEALER CO., LTD. 
BATTLE CREEK, MICH. 











BOOKS- 


Perfumes, Cosmetics and Soaps, by Modern Soap Perfumes, by igwick. A practical handbook o 
4 est : } Pyrethrum Flowers, by Gnadinger. A complet mpilation of 
$9 emistry and uses 
Modern Cosmetics, f n ¢ Fr pyreti roducts are given thorough and 
rv Soaps and Proteins, TI 
$ f ; 
The American Soap Maker's Guide, M “Soap”. ZOuNnC 92 
] Soaps, | 
Henley’s Twentieth Century Book of Recipes, Formulas and : , 
Processes A | g 4 Soap Blue Book A 
I ges, $4.0 Spray Process for Soap Powders Thor F jiscussion of 
The Industrial Chemistry of Fats and Waxes y Hild test manufacturing roc : g a 
! r the ta J wax relat to tmeir Vegetable Fats and Oils, | rge S. Jar 1. 444 pag An 
Hydrogenation of Organic Substances, roperties. a tical meth get cee 
Modern Soap and Detergent Industry M Chemistry of Laundry Materials 
hae 30 pages, $250 


Owing to the large number of books supplied it is im- 
possible to open accounts on individual book orders or to 
supply books on approval. Please send check with order. 


MAC NAIR-DORLAND CO. 


254 West 31st Street NEW YORK CITY 
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Essential Oils 


Almond, Bitter, U. S. P... 


Pipcer, be Bs Ass coces i veer cr es 


Sweet, cans lb. 
Pt aa eS Oa 2 ee Ib. 
Apricot, Kernel, cans ............ lb. 
BOI ci cccecessicascs %aeeaaes 
Bergamot, COPPETS «....¢60.ce002 008 1b. 

PTT OS ESS ae ee area ar eres ol 
Birch Ter, reet. tins... .5...6 66.666 lb. 

RR RU od. 5 4) ecad aoscein wie ace +. lb. 
Bois de Rose, Brazilian........... lb. 

CONT chase saad Siege 9-97e, Meee 5 Ib. 
ae CRIB oS he Si aleve oh Saiki’ eke eS lb. 
Catuput, native; tins. .........5.... lb. 
GOIOMOS, TOE. scccec ck ceeecuccus lb. 
Camphor, Sassy, drums........... lb. 

Wes “GPUS boa: 6 5icreicccs ca eases lb. 
Cananga, native, tims............. lb. 

MEGRGIMOO. ANBS. a5 bas 60 6 eke ewds lb. 
Caraway Seed. 2...40 secure ces’s lb. 
Cassia, Redistilled, U. S. P......... lb. 
Coder Leet, Tihs) .6sic cided ecewwes lb. 
Cedar Wood, light, drums......... lb. 
Citronella, Java, drums .........- lb. 
Citronella, Ceylon, drums......... lb. 
Cloves: WU. S- Be ties ene eset lb. 
Eucalyptus, Austl., U. S. P., cans...1b. 
Penne), U.S. Piotinss <s ic. ewes s: lb. 
Geranium, African, cans.......... lb. 

Bourbon, tins lb. 
MERON CUBS. 258) 55 de0s.z 5 Sars oul Se 8ie lb. 
Lavender, U. S. P., tins lb. 

Spike, Spanish, cans .......... lb. 
ienaoty tee, Se vices ohn w ot lb. 
Lemongrass, native, cans......... lb. 
Limaloe, Mex., Cases... 02. 60c%0%. lb. 
Nutmes, U.S. P:, tins:......4.05.. lb. 
Orange, Sweet W. Ind., tins... lb. 

Sh Ua i renee pera | 2 

Distilled lb. 
Origanum, cans, tech. lb. 
Patchouli lb. 
Pennyroyal, dom. lb. 

Imported lb. 
Peppermint, nat., cases .. 1b. 

Redis., U. S. P., cans...... . lb. 
Petit, grain, S. A., tins lb. 
Pine Needle, Siberian lb. 
Rose, Natural renee Oz. 

Vita): ) Oz. 
Rosemary, U. S. P., tins. lb. 

EE WO RRMA 203 oases oe Roremitie ois lb. 


Sandalwood, E. Ind., U. S. P.......1b. 


Sassafras, U. S. P... 
Artificial 


Spearmint, U. S. P. .. 


Thyme, red, U. S. P.. 
White, U. S. P.... 


Bourbon .. 


Vetivert, 
Ylang Ylang, Bourbon.. 
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$2.50 Acetophenone, C. Pe os6.5 3. oe cece Ib. $1.25 
2.75 Amyl Cinnamic Aldehyde..........lb. 1.75 
.60 ARQUAOE 6 ice eee cs veonnelie nae 
63 ae Cy Cl) apa ener lb. .60 
"95 U.S lb. 1.20 
bi: euek ee lb. 56 
1.50 Alcohol lb. 65 
1.90 CSUR ais marcas Uhinwve wna an owas Ib. 2.00 
1.30 ClrGNGN a bk so, 35 5 0s wos clvoan ese ee Ib. 2.05 
80 GIORNGMOE oid Soe ayes. Hoo Rw wel cr lb. 2.00 
16 Citronelly] Acetate ...............lb. 4.50 
1.40 Coumarin aes ide iatde aera lb. 3.10 
2.50 Cymene, drums ..... gal. 90 
Diphenyl oxide ...... eee eee .70 
30 Eucalyptol, U. S. P. lb. 50 
60 Eugenol, U. S. P. .... csezeecct “eae 
3.50 Geraniol, Domestic .......... ; lb .90 
16 MMNOECGOS 6 oiacc a 6 26 sees < 0 o-x 0d ary oe g A CO 
17 Geranyl Acetate lb. 2.00 
2.75 Heliotropin ......... gener ieee lb 2.00 
3.10 Hydroxycitronellal ........... eet 3.50 
2.20 BGO Cela siacis care acne wctace 4 wate So oz. 2.00 
1.10 LTT See ter Ne mee nD aee ees Ib. 93.25 
4 PCE i os 2s oo ai es orca Sa lb. 3.00 
1.10 OS ee ears © lb. 1.65 
29 EANGIYD ACGCALS. «6s oe os ca wees lb. 1.50 
a RMON a ia 5 das lois as Ko Rw Ib. 3.50 
06 Methyl Acetophenone .......... ..Ib. 2.50 
23 AnGDPanUate: «00.56.06 cence es lk. 245 
MENGE os Sais crea 6 eect ste eoe lb. 4.50 
1.00 Salieviats,.U. 3. PF. ...........-. lb. 40 
36 BROS AMBVONG occ cies ceneeww ens Ib. 4.20 
1.95 GUGINO wloratcaccrs ys. 2 dew seeteape gs lb. 4.35 
“ae MCI oe scr teraici her caute lb. 1.25 
6.75 Phenylacetaldehyde .......... ose 480 
7.00 Phenylacetic Acid, 1 lb., bot...... lb. 2.50 
30 Phenylethy] Alcohol, 1 Ib. bot......lb. 4.00 
= Rhodinol ........ Lrecararere lb. 5.75 
7.00 MANLOM aces, | cticaeuaewmeaes Ib. 54 
1.50 Terpineol, C , 1,000 lb. drs. lb. 23 
fc CON os acolo ace nernenitae as mee) | Ze 
1.50 Terpinyl Acetate, 25 lb. cans... lb. ~ .80 
ss EbwINOn, Us Se Peieccccccnenes lb. 1.40 
es Vanillin, U. S. P. lb. 3.75 
1.30 VOPa VAVGi scene ces lb. 1.30 
1.35 
Insecticide Materials 
2.00 
2.79 Insect. powder, bbis...........-.<+: lb. 17 
19 Concentrated Extract 
ne Wey CEB ON cesta clon coats gal. 1.25 
sa ON LOR Mine eta he Savane gal. 4.25 
6.00 Ge COR Be sive eis ers 7 ae gal 6.25 
Derris, powder—4% lb. .40 
190 Derris, powder—5% lb. .24 
1.40 Cube, powder—4% lb. 2 
Cube, powder—5% Ib. 40 
2.30 
2.55 Gums 
4.38 Avabie. Avats Sige <.s2idiciedenwans lb. 0914 
95 White, powdered... 6cs Chews lb. 3 
18.00 Karaya, powdered No. 1 lb. 09% 
2 0 Tragacanth, Aleppo, No. 1.......... lb. 1.25 
= Sab ieed sh ean a cere atin eere alae ete Ib. — 
45 
40 
5.50 Waxes 
1.00 a 
AT African, bgs. . ; lb. .25 
1.50 Refined, yel. lb. .28 
Candelilla, bgs. .... lb. 16 
1.02 Carnauba, No. 1 ....... : Ib. A5 
1.10 No. 2. yel...... lb. 44 
; No. 3, chalky...... lb. 35 
11.00 Ceresin yellow ....... lb. 36 
7.00 Paraffin, ref. 125-130 .. lb. .041%4 
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CRESYLIC ACID 
AROMATICS 


PHENYL ETHYL ALCOHOL BENZYL ACETATE 


GERANIOL BENZYL ALCOHOL 
CITRONELLOL BENZOPHENONE 
ACETOPHENONE AMYL CINNAMICALDEHYDE 


For Soaps, Perfumes, Cosmetics, etc. 


ASSOCIATED COMPANIES 


KAY-FRIES CHEMICALS, INC. CHARLES TENNANT G CO. (CANADA) LTD. 
NEW YORK, N. Y. TORONTO, CANADA 








Why not have your own personal 
copy of SOAP every month? 
. . . delivered to your home or 


desk. . . the cost is small and 


the service is great. 


Annual Subscription: $3.00 





Mac Narr-DorLAnD Co., INc. 
Publishers 
254 W. 3ist STREET NEW YORK 
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DRY CLEANING SOAPS 


(From Page 33) 


The danger in having much alcohol present is its ten- 
dency to cause dyes to run, especially on. silk. 

A commercial dry-cleaners’ soap of the paste type 
illustrative of a not too complicated formula, has the 
following approximate composition: 25 per cent calcium 
soap, 20 per cent potash soap, 2 per cent aqua ammonia 
(26° Be.), 15 per cent oleic acid. 8 per cent water, and 
30 per cent petroleum naphtha. The ammonia is present, 
of course, as loosely combined ammonia soap. An 
unusual amount of calcium soap is used here, which 
can hardly be taken as typical. This particular in- 
gredient probably represents an exception rather than 


the rule. 


A* TO the dry-cleaner himself, he has certain condi- 
4 tions which he would like to see met in an ideal 
soap. These are briefly, that the soap should be “soluble” 
in naphtha. It should have superior detergent prop- 
erties, that is, it should be able to carry dirt particles in 
suspension so that they can be easily removed from the 
goods. It should act as a blending agent for the water 
contained in the garments. and the dry-cleaning solvent. 
It should be non-foaming. (Foaming may be caused by 
the presence of excess water.) It should be quick cleaning. 
It should not interfere with rapid filtration. 

A comparative study was made at the National Asso- 
ciation Institute of Dyeing and Cleaning of 46 commer- 
cial dry-cleaning soaps. Each soap was given a rating 
as to its efficiency in removing insoluble soil from gar- 
ments, when added to various volumes of dry-cleaning 
solvent. The soaps were divided into three classes; 
pastes, soluble or liquid soaps. and detergent soaps which 
are liquids containing chlorinated solvents. Of the 46. 
ten products were given excellent ratings and all of 
these were pastes. The efficiency of the detergent soaps 
was rated low, and that of the soluble soaps in between 
the detergent soaps and soap pastes. This difference 
was apparent at a concentration of one pound of soap 
to 50 gallons of solvent, but the efficiency of the paste 
soap was very markedly increased over that of the 
others at a concentration of one pound of soap to 5 
gallons of solvent. Since filtration did not enter into 
the picture, the results cannot be reduced to wholly 
practical terms. 

In conclusion, it might be pointed out that the suc- 
cessful manufacture of dry-cleaning soaps is quite evi- 
dently a procedure based on long experience. Because 
of the difficulties encountered in their use, dry-cleaning 
soaps are tricky things to manufacture as many a soap 
man has discovered to his sorrow. Careful chemical 
control in manufacture too often seems to go for naught 
when it comes to practical use of the soaps in the dry- 
cleaning plant. The uncertain nature of their detergent 
action and the wide variation in the character of soil 
encountered and fabrics to be cleaned multiply the prob- 
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lems of the dry-cleaning soap manufacturer. The manu- 


facture of these soaps is perhaps the most difficult and 
uncertain of any commercial soap products in common 


use today. 
° 


TEXTILE DETERGENTS 
(From Page 27) 


Lauryl and oleyl sulfates are valuable assistants in 
the preliminary treatment of the cotton for removing 
natural and manufacturing impurities. These substances 
may also be used with bleaching agents, and are effective 
in producing clear white materials with a soft handle, 
even when used in small quantities. 

As far as the part played by soaps in the field of arti- 
ficial fabrics is concerned, it is important for the soaps 
to be not very alkaline, even though they are used in 
small quantities. In addition to the neutrality require- 
ment, certain criteria in the way of composition have to 
be met. Thus, taking acetate silk as a case in point, a 
neutral olive oil soap is used for cleansing. whereas a 
tallow soap is wholly undesirable. 

In order to obtain the best quality in rayon goods, 
the less the material is treated, the better it is. The 
alcohol sulfates are very valuable in this connection, 
inasmuch as no great care is required to wash them out 
completely when they are used for scouring purposes. 
since they do no harm when they are left in the material, 
and, in certain cases, such as in promoting the dispersion 
of particular types of dyes, do considerable good. Sodium 
stearyl sulfate, used together with a small quantity of 
alkali, is beneficial in its effect on hdsiery and rayon 


knit goods. 
—_— ¢ 


Sardine oil having an iodine number of 175.7, saponi- 
fication number 105.7 and acid number 0.49 was hydro- 
genated to various iodine numbers at 220° C., with a 
nickel catalyst. The fatty acids were separated and 
analyzed for the formation of bromides insoluble in 
ether and petroleum ether, and the bromide contents 
determined. Ether-insoluble bromides decrease steadily 
with decreasing iodine numbers and are almost absent 
at an iodine number of 111. As hydrogenation prog- 
resses the highly unsaturated fatty acids are hydro- 
genated faster, being converted into lower unsaturated 
acids and then into unsaturated acids of the oleic series, 
or saturated acids. Until the disappearance of the highly 
unsaturated acids is almost complete, the lower un- 
saturated acids, giving the petroleum ether-insoluble 
bromides. remain almost unchanged. When these acids 
are converted to the unsaturated acids of the oleic series, 
hardly any saturated acids are formed. The fact that 
neutralization values of the solid acids are markedly 
higher than those of the liquid acids show that hydro- 
genation occurs selectively in regard to the unsaturated 
acids of higher molecular weight. M. Takano and Y. 
Kumeno. J. Soc. Chem. Ind., Japan 38, Suppl. binding 


252-4 (1935). 
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IS THIS GLYCERINE 
EVAPORATOR MADE 




















If you want your recovered glycerine and salt free from 
harmful metallic contamination, you'll make sure that it is 
free. It’s a matter of how much purity you want. 

The prominent soap maker whose evaporator and salt boxes 
are shown here, does want his glycerine and salt pure. So he 
insures their coming out that way. He has the evaporator made 
of Pure Nickel and Nickel-Clad Steel, and the salt boxes of 
Nickel-Clad Steel. 

His glycerine product was to be as pure as possible and his 
recovered salt clean and pure. If the salt becomes contaminated 
and goes back into the soap—what’s the good of all the care and 
money spent to buy iron-free ingredients? 

He wanted his equipment durable and resistant to caustic and 
salt corrosion—both present in glycerine evaporation. 

Nickel and Nickel-Clad Steel fur- 
nish the answer. Nickel has proven 
itself time and again in alkali plants 
where it is used to produce pure caustic 
soda—in every cannery where metal 
handles salt and brine—in many dis- 
tillation units where it is used. That’s 
why the smart soap maker uses Nickel. 

Do you know the advantage of using 
Nickel-Clad Steel in the heavy plate 
sections of your equipment? This perm 
anently bonded material uses Pure 
Nickel for 10% or 20% of its thickness 
With it you combine the corrosion-re 
sistance of Pure Nickel and the econ- 
omy of steel. The only surface that 
touches your ingredients is Pure Nickel 

Write us today for the following: 
“Nickel and Monel Metal in the Man- 

ufacture of Soap” 


“Caustic Alkalies vs. Nickel and Its 








Alloys” & we ratory built from Nickel-Clad Steel and Pure Nickel. The soap lye, salt and 
: ~ glyces , e ’ 7 nirdinmes avator attach 4 He tap utlet, is 
“Lukens Nickel-Clad Steel in the Proc- equippes blad i Its shell is fabricated by welding from Nickel-Clad Steel by she 
Centrifix ¢ ’ i ‘el ad i Ai ee receiving the recovered Salt ar likewise } iINTCReL-ClaG 

ess Industries . Stee Pi by courtesy Swenson Eva rator Company, Harvey, Ill. 


THE INTERNATIONAL NICKEL COMPANY, INC. 


67 WALL STREET, NEW YORK, N. Y. 
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A section of SOAP devoted to the technology of oils, fats, and soaps published 
prior to Jan. 1, 1932, as a separate magazine under the title, Oil & Fat Industries. 





Shampoo Mixtures 


et HAMPOO products con- 


taining alkalies have 
considerable importance. A pow- 


dered soap stock may be mixed with 
the materials to be added. in a mix- 
ing machine. or soap may be spe- 
cially prepared. A suitable fat mix- 
ture is as follows: 

50 per cent coconut oil 

25 per cent tallow 

15 per cent lard 

10 per cent olive oil 


The fats are melted together in a 
double-walled steam kettle and then 
saponified by the half-boiled process. 


After 


stand for some time before testing. 


complete saponification _ let 
Any corrections to be made should 
he carried out with the soap warmed 
up. When 


should be transferred to the smallest 


properly adjusted. it 
forms possible for quick setting. Re- 
move from the forms, cut and dry. 
The soap should then be well cooled 
and ground. Perfume is added to 
the other materials in the mixing ma- 
chine. and the two parts are finally 
mixed thoroughly. 

Many times bleaching agents 
are added to these soap-containing 
They prevent blond hair 


from darkening and bleach dark hair. 


powders. 


From 3 to 5 per cent of sodium per- 
borate is commonly used for this pur- 
pose. After the hair is washed it 
may be after-treated with “gloss” 
powder, which is a powdered organic 
acid or a mixture of acids, such as 
citric. acetic or boric. 


For the shampoo mixtures. 
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suitable formulas are as follows: 


1. 75 parts by weight soap powder 
5 parts by weight sodium bicar- 
bonate 
20 parts by weight borax 
2. 59 parts by weight soap powder 
10 parts by weight soda ash 
25 parts by weight borax 
15 parts by weight ammonium 
carbonate 


Other products used for sham- 
pooing are alkaline mixtures contain- 
ing no soap. Opinions vary as to 
whether these are as good as soap 
mixtures. Probably the answer is 
that no one of them would suit every- 
one. These mixtures give a foam 
which disappears very quickly. leav- 


When 


soda is present the amount should be 


ing no appreciable residue. 


limited to not over 30 per cent, as 
more would tend to make the hair 


brittle and also give it a reddish tint. 


1. 250 parts by weight sodium bicar- 
bonate 

25 parts by weight ammonium 
carbonate 

30 parts by weight borax 

75 parts by weight borax 

75 parts by weight sodium bicar- 
bonate 

50 parts by weight soda 

5 parts by weight saponin 


bo 


These products may also be 
offered in the liquid condition. The 
ingredients are the same as above, 
dissolved in: 


200 parts by volume of water 

100 parts by volume of alcohol, 70% 
30 parts by volume of ammonia- 

water, sp. gr. 0.91 

(Note—the original parts by weight 
are in grams and parts by volume in 
ce., which are related to each other in 
that 1 cc. of water weighs 1 gram.) 


Suitable perfumes for the 
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above compositions are as follows: 


Rose :— 

60% geraniol 

25% rose oil, synthetic 

15% sandalwood oil, East Indian 
Violet :— 

50% bergamot oil 

45% cananga oil 

5% ionone 
Heliotrope :— 

90% heliotropin 

10% vanillin 
Lavender :— 

60% lavender oil 

20% bergamot oil 

15% lemon oil 

5% clove oil 

Seifensieder-Ztg. 

(1936). 


63, 197-8 
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Mold Fungi on Fatty Acids 
Twenty-four to forty - eight 
hour growth tests with cultures of A. 
niger and P. glaucum on nutrient 
media containing lauric acid, at vari- 
ous pH values indicate that in the 
acid range, the formation of methy] 
ketones (“perfume rancidity”) and 
visible growth of the molds both 
cease at about the same degree of 
acidity. On the alkaline side, ketone 
formation persists at a degree of 
alkalinity higher than that which in- 
hibits visible growth. Growth of the 
molds with consumption of the fatty 
acids can proceed without ketone 
formation on media containing fatty 
acids with longer carbon chains than 
C,,. namely stearic, palmitic and 
oleic acids, but with the sodium soap 
of undecenoic acid in sufficient dilu- 
tion ketones appear. K. Taufel, H. 
Thaler, and M. Loweneck.  Fett- 
chem. Umschau 43, 1-4 (1936). 
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A winner in the New York State accident-prevention campaign sponsored by the National Safety Council. 
A bronze plaque was awarded to the Port Ivory, Staten Island, New York plant of Procter & Gamble for a 100 
per cent no-accident record. Recent air photograph of the plant at Port Ivory. 


Metaphosphate Polymerization 

The wide use of hexameta- 
phosphate has led to a study of its 
Ordi- 


nary sodium _ hexametaphosphate 


polymerization phenomena. 
which forms a complex with cal- 
cium salts, may be represented by the 
formula | Na,(PO.)¢]Na.. 
with this are two other forms, 
|Na,(PO,)5| Na, and |[Na(PO,}, 


Na-;. The sodium outside of the com- 


Isomeric 


plex is readily ionisable. George 
Buchner. Fettchem. Umschau 43, 10 


(1936). 


Book Covers Patent Law 

A new book giving advice to 
business men on how to protect their 
intangible mental equities under the 
U. S. laws covering patents. trade 
marks, copyrights, etc., has just been 
issued by Harper & Bros., New York. 
under the title “How to Protect Busi- 
The author is William 


H. Leahy. general counsel of Denni- 


ness Ideas.” 
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son Mfg. sé. 
is $2.50. 


The publication price 


Carbon Efficient Bleach 

A comparison of the ability 
of adsorbent agents to decolorize oil 
was made with fuller’s earth NV. 
activated earth Montana Z and _ ac- 
tivated carbon black in the form of 
Vuchar. In the tests, 75 cc. of the 
stock oil sample were shaken at room 
temperature for 10 minutes with 2 
per cent of each of the three decolor- 
izing agents. They were allowed to 
stand for a half hour and then shaken 
again for 10 minutes. After allowing 
18 hours for the samples to become 
clear, comparisons of color were 
made in a colorimeter, with results as 


follows: 


Decolorizing Per ( 
Agent Decolorizatior 
Fuller’s earth NV........ 40.7 
REIN Es Sc a ecto ss oe 44,2 
Active carbon black No. 2.. 90.0 


The effect of the activated earth was 


not much greater than that of the 


SOAP 


natural earth, while the activated 
carbon proved to be much more efli- 
cient. E. Erdheim. Les 
Grasses 28, 10765 (1936). 


° 


Vatieres 


Mechanics’ Hand Soap 
Mechanics’ soap consists of a 
soap base, usually soft potash soap. 
whose consistency is modified by 
mechanical mixing and working in 
of mineral abrasive or fine sawdust 
and sometimes oil- and fat-soluble 
solvents. The consistency of the paste 
can be controlled by the proportions 
of the various ingredients used. A 
suggested composition is as follows: 
6 parts of coconut oil or palm kernel 
oil fatty acids, 6 parts of soybean oil 
or other plant oil fatty acids, 3 parts 
of castor oil fatty acids, 6 parts of 
pine oil, 6 parts of denatured alcohol, 
1 part of anhydrous lanolin, 6 parts 
of caustic potash, 50° Be. and 6 parts 
of water. The soap jelly is worked up 
with a mixture of 14 part of ground 
pumice and 1. part of fine 
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sawdust to a pasty consistency and 
perfumed with spike oil or terpineol. 
The perfume can be omitted if de- 
sired as the pine oil will impart a 
not unpleasant odor to the product. 


Serfen teder-Zigz. 63, 212 (1936). 


Shaving Cream Protector 

\ shaving product is charac- 
terized by the presence of a material 
to protect the razor blade against 
rusting. such as chromic acid. chro- 
mate. bichromate. perchromate. per- 
oxide. perchlorate, perborate or per- 
manganate. Such a material may be 
added to the shaving soap or shaving 
cream containing soap. but preferably 
to a brushless cream which evolves 
no foam. An example is the addition 
of 1 gram of sodium chromate to 453 
grams of shaving cream. Ralph H. 
Fash. Patent No. 72 
(Ed. Note: Apparently a coating of 


French 788.572. 
magnetic iron oxide. FeO, is formed 
by these agents. preventing the for- 
mation of red iron oxide. Fe.O,. and 


rust.) 


Pyrophosphate Detergents 
Detergents are made by mix- 
ing water-soluble | pyrophosphates 
with waterglass or other non-oxidiz- 
ing. alkaline. water-soluble inorganic 
alkali-metal salts other than car- 
added. 


British 


bonates. Abrasives may be 
Henkel & Cie. G.m.b.H. 
Patent No. 436.213. 


Removing Albumins 
Albumins and mucilage are 


separated from oil by passing it 
through a heating coil in the upper 
part of a vessel and a cooling coil 
in the lower part of the same vessel. 
A. L. Tepeev. Russian Patent No. 


54.267. 





SOAP MILLING 

Soap milling troubles,— 
there are plenty of them,— 
what they are, what causes 
them, and how they can be 
avoided,—will be discussed 
in the June issue of SOAP 
by C. R. Kemp, whose views 
are backed by twenty years 
making milled toilet soaps. 
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British Soap Mill Practice 


HE greatest advance so 

M@ far made in the milling 
process has been the substitution of 
internally cooled metal roller mills 
for the old Many 


British soapmakers consider that the 


eranite mills. 
best practice is to have 2 four-roll 
mills, or 3 three-roll mills working 
in series. the capacity being some 5- 
6 hundredweights of soap per hour. 
(A hundredweight is 112 pounds.) 
On the other hand. mills with a larger 
number of rolls. for instance 8 to 12. 
give completely milled soap in one 
operation and there is a considerable 
reduction in the space occupied and 
the power consumed. One _ British- 
made ten-roll mill. fitted with 10 
high speed, water-cooled steel rolls. 
and so arranged that the strips of 
soap cross over one another immedi- 
ately after leaving the scraper knife. 
is claimed to give a mixing effect 
equal to 16 large granite rolls. It 
occupies only 25 per cent of the 
space and consumes 30-40 per cent 
of the power required for the older 
method. 

There are many different types 
of these mills. each maker claiming 
special features. Another way in 
which floor space may be saved and 
power economized is by the use of 
“two- or three-way” mills, which 
take the place of 2 or 3 mills in 
tandem. In these the hopper is di- 
vided and special guides are fitted 
so that the soap may be passed auto- 
matically through the mill two or 
three times. The ribbon from these 
newer metal-roller mills varies in 
thickness from 0.03 to 0.07 mm.. and 
the soap obtained is in good condi- 
tion for compression. One of the 
new mills has a crimping device 
which produces closely crimped _rib- 
bon which is claimed to give bette 
results in the plodder. 

The latest efforts appear to 
he attempts to eliminate the milling 
operation altogether. One way of do- 
ing this is to obtain powdered soap 
and compress this into cakes under a 
very high pressure. This method has 


heen suecessfully used in Europe and 


SOAP 


no doubt developed from the spray- 


drying of soap. Another method 
which replaces the milling process is 
one which forces partially dried soap 
chips at about 100° F. 


screens of 20, 30 and 40 mesh, by 


through wire 
means of high pressure. In this way 
the soap is worked thoroughly and 
the shearing action which takes place 
in plastic flow is very effective in 
producing a soap having the desired 
Perfumery & 


146-7 


properties, 


Record 27, 


physical 
Essential Oil 


(1930). 


Sulfated Shave Cream 

A shaving cream which is 
suitable for softening the beard for 
shaving. and which is incapable of 
forming lime soap under the condi- 
tions of use. consists of water, stearic 
acid, and a soluble salt of a sul- 
fonated or sulfated organic carboxyl- 
free compound. The latter has an 
aliphatic radical containing from 10 
to 18 carbon atoms per molecule. It 
emulsifying 


possesses sudsing and 


properties. Procter & Gamble Com- 
pany of Canada, Ltd. Canadian Pat- 


ent No. 356.798. 


° 


Sulfonated Oil Cleanser 

A sulfonated oil suitable as a 
cleansing or emulsifying agent in the 
dye or leather industry is made from 
sperm or bottle-nose oil. The oil is 
subjected to methanolysis or ethan- 
olysis to produce a mixture of methyl! 
or ethyl esters of fatty acids and free 
higher alcohols. This product is sul- 
fonated with sulfuric acid or chloro- 
sulfonic acid. Kwao Sekken K. K. 
Nagase Shokai. Japanese Patent No. 
111.447. 


Soap-Sulfonate Mixtures 

Mixed detergents consists of 
soap and sulfonated lauryl and oley] 
alcohols or salts or esters thereof in 
such proportions that the soap is 
more than 25 per cent of the whole. 
Denis Lacy-Hulbert. British Patent 
No. 436.866. 








Determining Wetting Power 


PRACTICAL method for 

the determination of wett- 
ing power is that of putting a piece of 
fabric on the surface of the solution 
being studied, and measuring the time 
it takes for the cloth to become 
thoroughly wet and sink into the 
liquid. Several precautions are nec- 
essary in applying the method for 
it to be of any value. For example, 
wetting power will vary with tem- 
perature, so that this must be kept 
constant. The values will differ for 
cotton. wool and silk, as well as for 
different weaves of the same kind of 
material. The condition of the cloth 
is also a factor,—whether it has been 
laundered several times or whether it 
is new. The samples used for the 
test must therefore be standardized 
Results 


will also vary with the nature of the 


as to kind, size and shape. 


solution, for example whether it is 
plain water or a mercerizing liquor. 
Keeping all of these variables con 
stant, relative values can be obtained 
for different wetting agents. 

In the method as applied, 
round pieces of cotton material 26 
mm. (about 1 inch) in diameter, were 
used with varying concentrations of 
a single wetting agent in aqueous 
solution at a temperature of 20-23°C. 
The sinking time, measured with a 
stopwatch, increased with decrease in 
concentration of the wetting agent. 
The more reproducible results were 
obtained with a wetting time of 2 
seconds. Longer periods varied great- 
ly among individual tests. 

The method recommended is to 
make varying concentrations of the 
wetting agent being studied and de- 
termine which concentration will give 
a wetting period of 2 seconds. Ten 
tests should be made at each concen- 
tration and the average taken. It may 
be necessary to make an intermediate 
set of concentrations in order to get 
the desired value. If two wetting 
agents were compared in this way, 
and one found to give the 2-second 
period at a concentration of 7-8 per 
cent, and the other at a concentration 


of 3-4 per cent, the second would 
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be considered twice as efficient in wet- 
ting ability as the first. 

Results may be expressed in 
terms of “wetting number.” This is de- 
fined as that concentration of wetting 
agent in a definite liquid at a fixed 
temperature. which is just sufficient 
to cause complete wetting and sink- 
ing of a standard piece of textile 
material in a period of 2 seconds. 
Josef Hetzer. Fettchem. Umschau 43, 


-§ (1936). 


Bromine Absorption of Oils 

A new apparatus has been de- 
signed for use in the bromine-vapor 
method for the determination of the 
This ap- 


paratus is made entirely of glass and 


halogen absorption of oils. 


can be used for two determinations 
simultaneously. It consists essen- 
tially of a cylinder closed at one end 
with a ground-glass stopper, and at 
the other end, which is drawn out to 
a capillary, with a glass rod held 
in place by pressure-tubing. Inside 
the cylinder is a glass cradle, made 
to carry two microscope slides, and a 
porcelain boat to hold the bromine. 
The determination is made as de- 
scribed previously, Analyst 55, 69 
(1928), except that at the end of 
the absorption the capillary is at- 
tached to a water-pump, the stopper 
removed, and the excess drawn away. 
The slides may then be removed and 
“dried” at a suitable temperature, or 
the whole apparatus, still attached to 
the pump, may be placed on a warm 
plate and heated in a current of warm 
air until all free bromine has disap- 
peared. H. Toms. Analyst 61, 177-8 
(1936). 


Wetting Ratios 

The wetting and spreading 
properties of aqueous solutions of 
mixtures of oleic acid with potassium 
hydroxide, potassium carbonate and 
ammonia were studied at a tempera- 
ture of 25° C.. using one gram of 
oleic acid per 100 cc. Under these 


conditions wetting and spreading 


properties were at a maximum with 
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a ratio of potassium hydroxide to 
oleic acid of 0.9 mole; with a ratio 
of potassium carbonate to oleic acid 
of 1.1 meles: and with a ratio of 


ammonia to oleic acid of 2 moles. 
H. L. Cupples, /nd. Eng. Chem. 28, 
134-6 (1936). 
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Sulfur Soap Cracks 

Medicinal soaps containing a 
fraction of a per cent of colloidal sul- 
fur often develop rather deep cracks 
running in both directions. Since it 
has been found that other soaps made 
with the same toilet soap base, but 
containing such additions as mercury 
or carbolic acid do not behave in 
this way, the trouble is attributed 
solely to the presence of sulfur. The 
behavior of such a sulfur-containing 
soap can be greatly improved by the 
addition of from 1 to 3 per cent of 
casein. The casein solution is pre- 
pared as follows: Mix 2 kg. of alkali- 
soluble casein with 3 kg. of cold 
water. (1 kg. equals 2.2 lb.) Let 
stand 1 hour to soften up the casein. 
Stir into this a boiling solution of 
200 grams (0.2 kg.) of borax dis- 
solved in 5 kg. of water. Stir in from 
100 to 200 grams of ammonia-water, 
sp. gr. 0.910, until the whole is 
smooth and homogeneous. The mass 
should be clear after the addition 
usually 100 


After cooling, 


of ammonia - water, - 
grams is_ sufficient. 
from 1 to 3 per cent of this casein 
solution is used to increase the plas- 
ticity and homogeneity of the sulfur 
soap. Seifensieder-Ztg. 68, 211, 235 
(1936). 
¢ 

Olive Oil Storage 

Careful filtration of olive oil 
and storage in tanks under a 26-inch 
vacuum protect the oil from deterio- 
ration during storage. L. A. Pelton. 
Food Ind. 8, 65-6 (1936). 


OS nua 


Removing Lipoids 

Lipoids and other substances 
having the character of fats are sep- 
arated from animal or vegetable 
tissues or the crude fluids from these 
by treating with an alcohol having 
from 6 to 10 carbon atoms, or with 
a mixture of such alcohols. The 


May, 1936 














process is also applicable for the 
elimination of the extractive sub- 
stances. The method is applied to 
livers. I. G. Farbenindustrie A.-G. 
British Patent No. 435.798. 
_ <= 

Adsorbed Soap Cleansers 

Adsorption of soap by cotton 
can be measured quantitatively by 
standardizing the various factors in- 
volved. Conditions which promote 
cleansing also facilitate adsorption. 
<o that in all probability it is the 
soap adsorbed on the fibers which 
cleanses. The adsorption test is there- 
fore suggested as providing an ac- 
curate method of comparing the de- 
tergent powers of soap solutions. 
B. G. Acharya and T. S. Wheeler. 


Proc. Indian Acad. Sci. 2, A. 637-45. 


in Di acsions: 





Hydrogenated Sunflower Oil 
Sunflower -seed fat can be 
obtained having a definite melting 
point and consistency. Hydrogenated 
sunflower-seed oil is melted at 60- 
75° C. and then crystallized. The 
nonsolid part is pressed out at 75 
atmospheres. the solid part melted 
again at 60-75°. recrystallized and 
pressed. The fraction obtained by 
pressing at 300 atmospheres and 37° 
is finally left at 15° until solidified. 
D. A. Nechaev. A. D. Lebedev and 
I. A. Oberhard. Russian Patent No. 


> 
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Solvent Extraction Cheapest 

From a comparison of the 
relative costs of discontinuous hy- 
draulic pressing, continuous mech- 
anical pressing, and preliminary con- 
tinuous pressing followed by solvent 
extraction, it is concluded that the 
last is the most economical method 
for extracting oil from decorticated 
cotton seed, particularly under the 
conditions prevailing in the Argen- 
tine Chaco. J. de Raedt. Mat. grasses 
27, 10671-3. 

eee 

Proteins in Toilet Soap 

Toilet soap contains double 
proteins such as _ phosphoproteins, 
lipoid such as phosphatides or leci- 
thin. sodium salicylate, phenyl] salicy- 
late. glycerol, etc. Ryotaro Manabe. 


Japanese Patent No. 111.282. 
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Textile Soaps 


ULLING soaps are used 

in the textile industry to 
draw the weave together. Tallow 
makes the best soap for fulling, but 
it is a little hard to wash out of the 
goods. A mixture of tallow and 
palm oil seems to make the best com- 
bination. A full boiled settled soap 
is to be recommended. It may be 
dried to a low percentage of moisture. 
It may be cut into bars or it may be 
run into barrels. A good grade of 
soap may be produced from the fol- 


lowing: 


ON iat Sos osie sara etre 535 Ib. 
Pa OM Se nas atte gacwueny 125 lb. 
Heat these to 118° F.. then 
add 
Caustic soda lye, 36° Be...... 360 lb. 
Soda ash solution, 330° Be. or 
MOE, aa Bocca atcha en ears 75 |b. 
WIRE ot St Ere peer e 50 Ib. 


A soap used for finishing wor- 
sted goods is made from low-titre 
fats. An excellent combination is 60 
per cent of corn oil with 40 per cent 
of palm oil. This should be a settled 
soap, thoroughly saponified cn the 
first change, given two salt wash 
changes, then settled in the usual 
manner. Salt may appear on the 
surface of such a soap, which does 
not detract from its quality but only 
from its appearance. This can be 
avoided by using no salt but making 
all graining changes with caustic soda 
lye and neutralizing the soap in the 
crutcher with stearic acid. A soap 
made in this way will not turn ran- 
cid. 

Soap for scouring raw wool 
may be made from any of the low- 
titred oils such as olive oil foots, red 
oil, corn oil, soya bean oil, etc., se- 
lected according to their price. A 
popular formula for a 42 per cent 


fat soap is as follows: 


lb. 
CGO. O81 1O08R «io caixsiciee weno 34 
Corn oil 56 
Caustic soda lye, 36° Be...... 3 
Caustic potash, solid.......... 23% 
Carbonate of potash ........ 5% 


Water to make 42 per cent fat soap. 
F. L. Grant, Soap, Perfumery 
and Cosmetics. 108-10 (1936). 
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Mildew on _ white 


rather dificult to remove. Above all 


goods is 


SOAP 


it is important not to use such strong 
chemicals that the spots will be 
changed into holes. The mildewed 
part should be first rubbed lightly 
with soap paste. then washed and 
dried. Sometimes the spots are 
bleached out by this process alone. 
For further treatment use a solution 
of 2 to 5 parts of citric acid in 100 
parts of water, or a mixture of 30 
parts of commercial hydrogen _per- 
oxide, 5 parts of ammonia water, and 
125 parts of water. Moisten the spots 
frequently with this and then rinse 
in plain water. In extreme cases even 
this method will fail, for sometimes 
the structure of the material itself 
is changed. In any event the spots 
will not be removed by friction, that 
is by heavy pounding in the wheel. 
Seifen-, ol- und Fettindustrie 22, 80 
(1936). 


Hydrogenated Soap Cream 

A soap cream has a creamy 
consistency through the temperature 
range of 40 to 100° F. 


ined under a microscope at any tem- 


When exam- 


perature in this range. it is found 
to comprise crystals of soap in a 
mother liquor. This soap cream is 
characterized -by the fact that more 
than half of the total real soap is 
made from oils suitable for soap 
making other than those of the coco- 
nut class, hydrogenated so as to con- 
tain more than 45 per cent of satu- 
rated fatty acids having at least 18 
carbon atums per molecule. Procter 
& Gamble Company of Canada, Ltd. 
Canadian Patent No. 356,799. 


Oss n 


Washing Refined Fats 

All traces of soapstock may 
be removed from neutralized oils by 
2 to 3 washings with 0.25 per cent 
sulfuric acid. The washings and oil 
easily separate into two layers with- 
out forming an intermediate layer. 
Losses of oil are less by this proced- 
ure than with plain water washing. 
M. Sandomirskii and O. Mikhailov- 
skaya. Masloboino Zhirovoe Delo 11, 
357-9 (1935). 
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HOUCHIN MACHINERY CO. HAWTHORNE. N. J. 


PLODDERSg¢g 


With our No. 90 combination Plodder 
sample soaps can be made without mill 
ing the soap. The cakes will be com- 
ii pressed equal to the larger machines. 
21%,” Laboratory Plodder This machine is also equipped with our 

No. 90B new electric heater and forming plate 


ll, outlet. Good for cakes 
up %"x 1%" 1/3 Pp, ‘Holder. 





No. 90 Plodder 
Made in two sizes 4” and 6” 
23/,” outlet. Good for cakes 
ae 


up to 408.0 Se So . 


MILLESS METHOD 





HOUCHIN: MACHINERY Go. 
Electric Heater and 
Forming Plate Holder 
made to fit all plodders. 





rb 





No. 92 
Standard Finishing Plodder 
made in two sizes 8” and 10” 
gear drive. 


No. 92B 
Combination Plodders made 
in two sizes 8” and 10” 


MILLESS METHOD 





PLODDERS Extra Heavy Type F Plodder No. 93 made 
PRODUCE RIBBONS in two sizes 884," and 12”. 
SAME AS MILLS 







P&® Ali Bearings 
in our Plod- 
ders are bronze 
lined. The 
Bearing back 
of the screen 
has oil sealed 
ring to prevent 
oil from get- 

J j ting in the 
— et soap. 


All gears in 
our Plodders 
run in oil tight 
cases. 






Size 14”. No. 93A Type F Plodder. 


Largest Plodder ever made. 3000 Ibs. per hour. 














w 
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Produets and Proeesses 





Carotene Anti-oxidant 

When films of sunflower-seed 
oil free from carotenoid pigments 
were exposed to air in the dark or 
in bright light. the oxidation rate 
rapidly increased to a maximum after 
a short induction period. When crude 
carotene was added to the oil there 
was almost no oxidation in the dark 
or in dim light even after 30 days. 
When the oil containing added caro- 
tene was exposed to bright indirect 
period was 


sunlight the induction 


prolonged several days until the 
carotene was bleached by the light. 
after which the oxidation rate in- 
creased in practically the same man- 
ner as that of the oil without carotene. 
R. Retovsky. 
17, 1614-29. 


Bull. soc. chim. biol. 


¢ 
Chlorinated Soap Fats 
Soap is manufactured by treat- 
ing chlorinated compounds of satu- 
rated fatty acids or their esters with 
alkali. 


used as raw material. Yoshio Tanaka 


Hydrogenated fish oils are 


and Yurei Nakano. Japanese Patent 
No. 111.210. 


—— 


Modified Phosphate 

A 5 per cent solution of tri- 
sodium phosphate is an excellent 
detergent for use by the dairy in- 
dustry. This solution has a distinct 
bactericidal action. The corrosive 
action of the alkaline salt can be 
eliminated by the addition of 3 per 
cent of sodium chromate to the phos- 
phate crystals. L. A. Rogers and 
Fred C. Evans. J. Bact. 31, 87-8 
(1936). 


e 


Oxygen Stabilized Soaps 
Bleaching, disinfecting and 
washing compositions containing per- 
compounds such as hydrogen _per- 
oxide or sodium perborate, salts of 
pyro- or metaphosphoric acid, and 
alkali such as waterglass, soda ash, 
borax or alkali orthophosphates, to 
which may be added soap, saponins, 
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alkali salts of sulfonated oils or sul- 
fated fatty alcohols. and other wash- 
ing agents.—are stabilized by adding 
colorless, sparingly soluble tin com- 
pounds. Examples of such com- 
pounds are stannic acid, magnesium, 


alkaline 


stannates. the silicate. or soluble tin 


barium and_ other earth 
salts from which such compounds 
may be formed. Henkel & Cie. G.m. 
b.H. British Patent No. 437.128. 


> 


Sulfo-Ester Phosphate Mixtures 

Washing agents are made by 
mixing alkali phosphates with the 
sulfuric esters of higher alcohols. 
A typical mixture contains 75 parts 
of trisodium phosphate and 25 parts 
of the sodium salt of the sulfuric 
ester of palmitic acid. Deutsche 
Hydrierwerke A.-G. German Patent 
No. 623.403. 

ieee 

Synthetic Soap Oil 

By heating a mixture of fish 
oil and butyl alcohol (or amyl alco- 
ho!. cyclohexanol or methylcyclo- 
hexanol) in the presence of a mineral 
acid or a caustic alkali, fatty acids 
in the oil are esterified. The oil is 
next hydrogenated until its iodine 
value becomes 100-40. The product 
is a liquid at room temperature and 
its melting point and viscosity are 
low. It is suitable for use in the 
textile industry, for soap manufac- 
ture, etc. Asahi Denka Kogyo K. K. 
Japanese Patent No. 111.341. 


- ee 


Odorless Solvent Soaps 

Fat solvents usually possess a 
characteristic odor. Therefore the 
greater the amount of such a prod- 
uct there is added to soap, the more 
noticeable this odor will be. Increas- 
ing the amount of emulsifier (as well 
as the amount of the solvent), de- 
creases the foaming power of the 
soap. Each advantage has a cor- 
responding disadvantage, so that it 
is necessary to choose a middle 
course. Triethanolamine oleate serves 


reagent, which is 


as an odorless 
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soluble in most organic solvents, and 
which can be added to solid or liquid 
soap. Dissolve 1 part of triethanola- 
mine oleate in 2 parts of benzine, 
acetone, or xylol. ete. and add _ this 
solution to 2 to 3 parts of a cold- 
process soap or to 2 to 4 parts of a 
potassium soap solution. Setfensieder- 
Ztg. 63, 234-5 (1936). 
+ 

Phosphate Detergents 

Alkaline detergents are com- 
posed of one molecule of trisodium 
phosphate to one to five molecules of 
alkali-metal salts of inorganic or low 
aliphatic acids which are less strongly 
dissociated in water (weaker acids), 
than phosphoric,—for example. ace- 
tates. borates. carbonates, molybdates, 
silicates and arsenates. Julius P. 
Hansel. British Patent No. 436,332. 

¢ 

Textile Assistants 

Products useful as textile as- 
sistants are prepared by causing a 
lower alky! ester of an inorganic 
acid to react with a mercaptobenzo- 
thiazole that has an alkyl group con- 
taining at least 8 carbon atoms in 
the 2-position and may carry sub- 
stituents such as methyl, oxymethyl 
and such groups. Imperial Chemical 
Industries, Ltd. and Alfred W. Bald- 
win. British Patent No. 437,285. 

- ne 

Bleaching Fats 

Crude fats are more diflicult 
to bleach the higher they are in free 
fatty acids. If the dark color is due 
to overheating. as a rule, nothing 
can be done. Sometimes fats that 
have not been completely bleached 
by persulfate are further improved 
by treatment with 2 per cent of 30-45 
per cent hydrogen peroxide at the 
lowest possible temperature; oils at 
room temperature, and solid fats only 
a few degrees above their melting 
point. Treatment should be carried 
out in enamel, wood or stoneware, 
not in metal vessels. The mixture 
should be allowed to stand overnight. 
This method often leads to good re- 
sults where other methods fail. Rape- 
seed oil cannot be bleached in this 
way; for some reason there is very 
little effect. Seifensieder-Ztg. 63, 212 
(1936). 
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The Modern Purifier 
ACTIVATED 








| HE makers of the 


most efficient carbon for decolorizing, deo- 
dorizing and purifying offers its five labora- 
tories and their competent technical staff as 
a source of accurate and valuable informa- 
tion about Activated Carbon and how to use 
it. Industrial’s counsel is offered freely and 
without obligation to the industry. This 
service is but a part of our established 
policy to help users of carbon everywhere. 


If you have any manufacturing problems, 
Industrial can help you in more ways than 
one—improve your product—your process 
—your profit. 

We are also producing a new and better 


Rosin in the form of Abietic Acid, suitable 
for the manufacture of soap and _ allied 


products. Write for samples, prices and 
* further details. 
S” ° 


oF. = a iow.) ® 7, AL DS COMPAN Y 


NEW YORK, N. Y. 


a8 © Se AR K Act emN YW E 


CHICAGO, ILL. 


a O 0... WeaGwhKER DRIVE 
CLEVELAND, OHIO 
aio oe mw fre lDp- BLDG 
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Publications 





F YOU 


information on any of the 


want additional 
items described below or if you want 
any of the bulletins, catalogs, etc., 
write to the MacNair-Dorland Co., 
Inc., 254 West 31st St., New York, 


mentioning the number of the item. 


222—New Floor Truck 
Lewis-Shepard Co., Boston, is 

truck 

equipped with ballon tires for use 


introducing a new _ floor 
in plant handling of fragile products. 
Other models are available with hard 
rubber tires. The concern is also 
mailing a folder captioned “A Quick 
Lesson in Materials Handling” illus- 
trating the use of stackers and port- 
able elevators for solving plant stor- 
age problems. 
ae ene” 

223—Sanitary Products 

Fuld Bros., 


just issued their latest catalog show- 


Baltimore, have 


ing and describing their complete line 
With the 


catalog the latest Fuld price list is 


of sanitary chemicals. 
included as a separate insert. 
ee oe 

224—Shipping Box Design 

Hinde & Dauch Paper Co., 
Sandusky, Ohio, has just issued a 
new portfolio showing some of the 
latest ideas in shipping box design. 
The value of shipping box merchan- 
dising is emphasized and various 
illustrations show how, — through 
proper design, modern shipping boxes 
may be used as effective counter or 
floor displays. Copies of the port- 
folio will be mailed upon request. 

a 

225—Laundry Catalog 

Fry Bros. Co., Cincinnati, has 
issued a new catalog, No. 336, listing 
and describing its complete line of 
laundry and dry cleaners’ supplies. 

ey eee 

226—Coconut Market Review 

Leo Schnurmacher, Inc., P. O. 
Box 1281. Manila, P. I.. has just re- 
leased a “Review of Coconut Prod- 


ucts” for 1935. A brief review of 
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market developments during 1935 is 
included, as well as a series of tables 
dealing with prices and shipments of 
coconut oil and copra from the 
Philippines. 
fetsciiaes Mite 
227—Catalog Folder 
E. M. Sergeant Pulp & Chem- 
ical Co., New York, has prepared a 
folder listing the animal and vege- 
table oils and industrial chemicals 
which the company supplies. Copies 
may be obtained. 
a 
228—Deodorant Blocks 
Clifton 
York, has just mailed a new folder 


Chemical Co., New 


illustrating and describing its com- 
plete line of ‘Scentinel” deodorizing 
blocks, moth cakes, moth crystals, 
wall containers, etc. Copies are avail- 
able. 

¢ 


229—Packaging Booklet 
Package Machinery Co., 
Springfield, Mass.. recently mailed 
a folder emphasizing the importance 
of use of up-to-date packaging ma- 
chinery to solve modern packaging 
problems. Lower cost, increased out- 
put and greater flexibility are claimed 
for modern packaging equipment. 
eax 


230—Sanitary Supply Catalog 

Chemical Supply Co., Cleve- 
land, has just issued a new price list 
and catalog covering its line of sani- 
tary products. Copies will be mailed 


upon request. 
° 


231—Bulletin Service 

Woburn Degreasing Co., Har- 
rison, N. J.. has instituted a new bulle- 
tin service which will involve periodi- 
cal mailing of mimeographed releases 
to users of fats and fat products in the 
soap, paper, textile and other indus- 
tries. The first bulletin in the series 
deals with the volumetric analysis of 
soaps and fats for total fatty acids. 
A specially designed burette and its 
use in determinations are described. 
Readers of Soap desiring copies of 
this bulletin may have them and a 
letter addressed to Woburn Degreas- 
ing Co. will ensure receipt of future 


mailings. 


SOAP 


pH Values of Soaps 

The pH values of soaps rise 
with the molecular weight of their 
fatty acids. A 0.01 normal solution 
of sodium laurate at 90° C. has a pH 
value of 8.56 and indicates a hy- 
drolysis of 2.5 per cent. The cor- 
responding values for sodium stearate 
are pH 9.27 and 13 per cent dissocia- 
tion, according to McBain. The fol- 
lowing values have been determined 
for commercial soaps: 


Household soap (0.032 per 


cent: free alkalt) .....ccce pH 8.80 
Laundry soap (0.16 per 

cent free alkali).......... pH 8.95 
Toilet soap (0.016 per 

cent free alkali).......... pH 9.00 
Coconut oil soap (0.00 per 

cent free alkali).......... pH 8.35 
Glycerine soap (0.012 per 

cent free alkali).......... pH 8.80 
Shaving soap, milled (0.012 

per cent free alkali)...... pH 8.95 
Oil soap (0.32 per cent free 


P11 2) ) ) (a RU cae ieee tne Oar pH 8.90 
(Ed. Note—All of these values are 
low as compared with those of the 
dilute solutions used in actual prac- 
tice. For example, a 0.01 normal 
solution of sodium stearate is a con- 
centration of about 0.3 per cent, 
while the concentration of a soap in 
use, as in a commercial laundry is 
nearer 0.1 per cent. The more dilute 
solution corresponds to greater hy- 
drolysis and higher pH, somewhere 
in the neighborhood of 10.2. The 
values given for the commercial soaps 
are probably for saturated solutions. ) 

According to Rhodes, the most 
favorable detergent action calls for 
a pH of 10.7. For cosmetic use this 
hydroxyl ion concentration is con- 
sidered too high. It may be reduced 
by the addition of borax. Superfat- 
ting material of the nature of lanolin 
scarcely reduces the pH value at all. 
Soap, Perfumery & Cosmetics, Feb. 
1936. 


Deodorizing Oils 

Animal, vegetable and mineral 
oils and fats are rendered odorless 
after the usual refining, by allowing 
them to trickle in a fine stream over 
a series of inclined surfaces in a high 
vacuum at 100-150° C. The gases or 
aromatic vapors evolved are sucked 
off above the inclined surfaces. N. V. 
Machinerieen-en Apparaten Fabrieken. 
German Patent No. 620,703. 
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PRODUCING THE PERFECT CHIP 
FOR ALL SOAP MAKING NEEDS 


«© The New Proctor Chip Soap System produces the 
thinnest of chips .. . chips perfectly formed in long rib- 
bons, evenly thin from edge to edge, uniformly dried free 
from hard overdried particles or underdried spots. These 
chips make cleaner, whiter,. quicker-dissolving laundry 
flakes. They make smooth-surfaced, clear-colored toilet 
cakes. They give quicker, better milling and plodding. 
They give quicker, easier grinding into powdered soaps 
... with less loss in dust. New high speed chilling roll. . . 
spray-cooled, pump-drained, precision-ground, smooth-sur- 
faced. New drying machine . . . with revolutionary im- 
provements in principal details of design . . . more effi- 
cient, more economical, cleaner in operation. Write for 
your copy of our new descriptive Bulletin No. 72. 


PmercCTOR @ SCHWARTZ, INC. 
© SEVENTH ST. & TABOR ROAD PHILADELPHIA ° 




















@ New Type Proctor Chip Soap System producing extremely 
thin chips of textile soap in new plant of Original Bradford 
Soap Co., River Point, R. 1. 











Breaking into 


the English market 


is more than a 


The United Kingdom and _ the The 


British Empire offer profitable 
fields for sales expansion. Many 
well-known American manufactur- 
ers are concentrating on this mar- 
ket. If you are interested why 
not become a subscriber to the 
“Soap, Perfumery and Cosmetics 
Trade Review’—the only British 
trade paper produced exclusively 
for manufacturers of soaps and 
cosmetics. 


Soap 


or 
trade paper—it provides a thor- 
ough marketing service for its sub- 
scribers. It will give you help in 
finding the right manufacturer to 
produce your goods—it will put 
you in touch with selling agents 
and advertising agents. It will 
collect and forward information 
and render other useful services 
entirely without charge. A year’s 
subscription costs you only $3.00 
(or $5.00 for 2 years). Why not 
send in your subscription now for 
two years? Send us your check 
or international money order. 


Perfumery 


Incorporating 
The Soap Trade Review 


and Cosmetics 





102-5 Shoe Lane, London, E.C.4 
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TRADE REVIEW 














New Patents 








Conducted by 


Lancaster, Allwine & 
Rommel 


Registered Attorneys 
PATENT AND TRADE-MARK CAUSES 
815 15th Sreet, N. W., 
Washington, D. C. 


Complete copies of any pat- 
ents or trade-mark registration 
reported below may be obtained 
by sending 25c for each copy 
desired to Lancaster, Allwine 
and Rommel. Any inquiries re- 
lating to Patent or Trade-Mark 
Law will also be freely an- 
swered by these attorneys. 











No. 2,032,482, Composition for 
Cleaning Metal. Patented March 3, 
1936, by Sidney M. Hull, Western 
Springs, Ill. A cleaning composition 
particularly adapted for use on metal 
surfaces consisting essentially of neu- 
tralized sulphonated vegetable oil, 10 
to 25 parts; an emulsifying agent of 
the group consisting of sodium oleate 
and sodium alginate, 5 to 15 parts; 
and absorbent of the class consisting 
of kieselguhr and activated carbon, 
30 to 60 parts. 


No. 2,032,524, Soap 
Converter, Patented March 3, 1936, 
by Arthur L. Bobrick, San Marino, 
Calif. The producing 
liquid soap from a concentrated soap 
base which consists in gradually feed- 
ing a solvent into the bottom of a 
conversion receptacle, and suspending 
a concentrate on a floating pervious 
carrier in the receptacle, for gradually 
subjecting the concentrate to the dis- 
solution by the solvent as the level of 
the solvent rises in the receptacle. 


Liquid 


process of 


No, 2,033,544, Waxing and 
Polishing Compositions, patented 
March 10, 1936, by Anderson W. Rals- 
ton and Carl W. Christensen, Chicago, 
Ill., assignors to Armour and Com- 
pany, Chicago. A composition for 
waxing or polishing comprising a ma- 
jor quantity of a wax constituent in- 
cluding a ketone, and a minor quan- 
tity of a liquid vehicle for the wax 
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constituent, the ketone having the 
general structure 


R—C—R! 


O 
wherein R is a radical chosen from 
the group consisting of carbocyclic 
and heterocylic radicals, and R! is an 
alkyl radical containing at least eleven 
carbon atoms. 


No. 2,033,732, Process for the 
Working Up Soaps, patented March 
10, 1936, by Oskar Neiss, Hamburg. 
Germany, assignor to firm Hansea- 
tische Muhlenwerke Aktiengesell- 
schaft, Hamburg, Germany. Process 
for the treatment of aqueous liquids 
containing soluble soap, which in- 
cludes treating the liquids in an elec- 
trolytic cell, in which the anode is 
separate from the cathode by a por- 
ous diaphragm, thereby decomposing 
the soluble soap, and isolating the 
free fatty acid derived from such 
decomposition at the anode. 


No. 2,034,070, Cleaning Com- 
position, Patented March 17, 1936, by 
Arthur S. Weygandt, Cleveland 
Heights, Ohio, assignor to Grasselli 
Chemical Company, Cleveland. A 
cleaning composition which will lib- 
erate HCl when dissolved in water 
comprising discrete particles of so- 
dium disulfate and discrete particles 
of heat treated magnesium chloride 
which have formed on their surface 
only as a result of the heat treating 
a surface film of a basic magnesium 
compound and having a core of mag- 
nesium chloride, the composition be- 
ing substantially non-caking and does 
not liberate hydrochloric acid gas 
when dry. 


No. 2,034,361, Alkaline Deter- 
gent Powder, Patented March 17, 
1936, by Roy C, Sutton, University 
City, Mo. An alkaline detergent 
powder substantially free of alkaline 
earth comprising alkali-metal hypo- 
chlorite solution which imparts to the 
powder available chlorine in the pro- 
portion of substantially 1 to 15 per 
cent, alkali metal compound having 
alkaline characteristics in the propor- 
tion of substantially 30 to 90 per cent, 
water in the proportion of substan- 
tially 15 to 40 per cent and finely- 
divided solid substantially-inert sub- 
stantially - water-insoluble inorganic 
water-absorptive material to absorb 
excess moisture. 


SOAP 





No. 2,035,126, Rendering Proc- 
ess, Patented March 24, 1936, by John 
P. Harris, Wilmette, Ill., assignor to 
Industrial Chemical Sales Company, 
Inc., New York, N. Y. A method of 
rendering animal fats from tissues 
which comprises adding activated car- 
bon capable of absorbing substantial 
quantities of gas and the like to a 
charge of fats to be rendered, the 
carbon added being between .05 and 
1.0 per cent of the charge by weight, 
and maintaining the charge in a 
closed vessel at a rendering tempera- 
ture in the presence of the carbon for 
a period of more than 30 minutes. 


No. 2,035,940, Detergent Com- 
position, Patented March 31, 1936, by 
John K. Berresford, Pelham Manor, 
N. Y. A scouring detergent paste 
adapted upon rubbing on the hands to 
quickly loosen and take up grease 
therefrom with subsequent easy re- 
moval by a simple water wash, the 
paste being composed of 14 to 52 per 
cent by weight of liquid kerosene con- 
taining in solution a minor amount, 
not greater than 30 per cent by weight 
on the kerosene of an_ oil-miscible 
organic emulsifying agent adapted to 
render the kerosene emulsifiable and 
to lessen the water repellent proper- 
ties of the kerosene, in admixture 
with 86 to 48 per cent by weight of 
fine-grained scouring 
abrasive consisting of a water-soluble 


a solid hard 


inorganic alkaline detergent salt in 
granular form of size 30 to 50 mesh, 
the paste being free of aqueous mois- 
ture whereby the solvent action of 
the liquid kerosene on grease is un- 
hindered and the hard granular char- 
acter of the abrasive salt is preserved, 
¢ 

Oxidized Amines in Detergents 

Tertiary amines which contain 
an aliphatic or hydroaromatic radi- 
cal formed of at least 6 carbon atoms 
are treated with oxidizing agents ca- 
pable of transforming the amines to 
their oxides, in order to produce wet- 
ting agents. Soc. pour lind. chim. 
a Bale. French Patent No. 786.911. 

+ 

Improved Textile Soaps 

Fatty acids whose alkali salts 
have the character of soaps are im- 
proved for the purpose of treating 
textiles by introducing hydrophile 
groups into the CH» groups next to 
the carboxyl groups. For example, 
a-chlorolauric acid is heated with 
mono- or diethanolamine, pyridine or 
ethylenediamine. I. G. Farbenind. 
A.-G. French Patent No. 789,004. 
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No “Kerosene Breath’’— 





No insecticide spray can be popular if it has “kerosene 
breath.” 


DEO-BASE, the modern insecticide base, enables you 
to meet the consumer demand for complete freedom from 
Kerosene odor. That’s only one reason for the superiority 
of DEO-BASE. There are five more. 


You want re-orders, as well as orders. DEO-BASE will 
help you get both. DEO-BASE enables you to use small 
quantities of delicate perfumes in your insecticides. A fin- 
ished spray made with DEO-BASE can be sold everywhere 
for use anywhere, 


No wonder that the Insecticide Industry calls DEO-BASE 


“The Ideal Insecticide Base” 





L. SONNEBORN SONS, INC. 


REFINERS OF WHITE MINERAL OIL AND PETROLATUM 
Refineries: Petrolia and Franklin, Pa. 


NEW YORK LOS ANGELES CHICAGO 
88 Lexington Ave. 215 West 5th St. 400 W. Madison St. 


STOCKS CARRIED IN PRINCIPAL CITIES 
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SANITARY 
PRODUCTS 


A Section of "SOAP" Dealing with 


INSECTICIDES ¢ DISINFECTANTS ¢ EXTERMINATING 
FLOOR PRODUCTS « SANITARY SUPPLIES * MOTH PRODUCTS 


In the Natural Extract 


When a forcing agent, such as heat, is used with any 
solvent there is unavoidably extracted a considerable 
amount of highly undesirable inert organic unsaturates 
from the Pyrethrum flowers. 


The Powco cold direct extraction process does not 
use a forcing agent and is made directly with petro- 
leum distillate: the natural solvent for the ex- 
traction of the maximum killing power. 


Killing Power—that’s the thing 


Thus in Powco Brand Pyrethrum Extract you get exactly what 
you want—the Pyrethrins in their own natural environ- 


ment. 


JOHN POWELL&Co., Inc. 


114 EAST 32nd STREET NEW YORK 








PRENTOX 


HOUSEHOLD CONCENTRATE No. 20 


Z 4 "a 
{ ] 1D] KEpTICISr Sard lvertisi 
a ( he 1 ecent erts to Prentox C 
¢ te had | ted b t dependent laboratory agains 
nade from the best Pyrethrum Concentrate he Id find, bot! 
it | lilution, with the following results 
PRENTOX HOUSEHOLD CONC. No. 20 PYRETHRUM CONC. No. 20 
Lowest average kill—77% Lowest average kill—68% 
Highest average kill—90% Highest average kill—77% 
General average kill—85% General average kill—73% 
tify is thi Nps is, it fails to indicate the fa 
reater efficie the Prer C entrate inst the reall 
lifficult | h as aches, bed bugs, fleas, etc 
it st bstantial di I st 


“Better Sprays at Lower Cost” 


R. i. PRENTISS & CO., INC. 


GOLD STREET NEW YORK. 
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PUT THE P 1. C K A eG E FORWARD 


IN YOUR PLANS FOR SALES! 


MODERN 
INSECTICIDES 
call for genius 
in setting up a 
PACKAGING 
appeal - designs 
that catch the eye 
on crowded coun- 
ters-the touch that 
points ‘‘thatone”’ 
among the rank 
and file. 


ee 


100% ACTIVE INGREDIENTS 


NTAINS EXTRACT OF PYRETHRUM FLOWERS 


TO YOU.. whose 
customers pursue 
the insect with 
killing instinct - 
"NATIONAL" 
brings a record of 
“hits” announced 
thru impressive 
consumer accep- 


tance. 


NATIONAL CAN COMPANY .« ‘Inc. 


One of America’s Largest Canmakers 


NEW YORK 


OFFICES ° 110 a a ae | STREET e 
SALES OFFICES AND PLANTS 
13} O10) 4% 4, fo} 5 (e7 Cete) BOSTON DETROIT 


> @ om | we Be 2 
NEW ORLEANS HAMILTON, OHIO 


NEW YORK CITY BALTIMORE 
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WATER SOLUBLE PERFUME 
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MOTH PROOFING 
CONCENTRATES 


Now you can buy a new, but time-tested, moth proofing concentrate. IJts effec- 
tiveness has been thoroughly proved by extensive laboratory research and five 
years of practical use. 

Powco Brand Moth Proofing Concentrate is available in two forms: 1. Without 
pyrethrum, where only proofing against moth and carpet beetle damage is re- 
quired. 2. With pyrethrum where material is already infested and a killer is 
required in addition to the future proofing protection. 


Powco Brand Moth Proofing Concentrates proof 
garments, upholstered furniture, fabrics, ete., for 
a period of at least three years ... equally effective 
against carpet beetles ... will not shrink fabrics 
or change their appearance or texture nor dust off 
... proofing qualities are not destroyed by light, 
pressing, brushing, steaming or vacuum-cleaning 
... These qualities are removed only by dry clean- 
ing, spot removers, or washing with soap and water 


...non-poisonous ... safe... effective. 


Powco Brand Moth Proofing Concentrates are available only to insecticide 
manufacturers. This presents a real opportunity for you to broaden your field 


of profitable sales. 


John Powell & Co., Ine. 


114 East 32nd Street New York 
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FOR A MORE EFFECTIVE 


INSECTICIDE 2242. 

































SUPER 20 - 


Scientific precision—constant laboratory 
control —years of experience — excep- 
tionally complete facilities . . . these are 
the factors which go to make PYREFUME 
an insecticide of high toxicity and uni- 
form killing power. 

Leading laboratories in this country 
and abroad confirm the accuracy of the 
Tattersfield-Seil method followed by our 
laboratories in the evaluation of Pyre- 
thrins in Pyrethrum Flowers. 


SUPER 30 


Not satisfied, however, with merely “cal- 
culating” the Pyrethrins content of the 
extract from this assay of the flowers, we 
also test the extract itself by an exclusive 
process which enables us to guarantee a 
Pyrethrins content of 2 grs. per 100 cc. 
in PYREFUME SUPER 20 and 3 gers. per 
100 ce. in PYREFUME SUPER 30. In 
addition, the toxicity of PYREFUME is 
tested physiologically in our own Peet- 
Grady chambers. 


Call on us for technical data on all types of insecticides. 


: \ \ ww \ \ \ \ ) \ : \ NX B Ws 

X \ S \ S . N ; \S 
S ne \ \ \ \ N N G \ \ BS . . 
Wy S Mon wt 4 WN SO) \\ Yo \od NH daga® gai’ yy \ wy RAR XY QW gat 


Ws 
WO Os Wy Ww 


132 NASSAU STREET, NEW YORK 
1228 WEST KINZIE STREET, CHICAGO 
REPRESENTATIVES ALL OVER THE WORLD 
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DICHLOROMES NORDA 


For Paradichlor Benzene 











Series A $1.00 Series B $1.50 Series C $2.00 
Bouquet A Bouquet B Bouquet C 
Lilac A Lilac B Lilac C 

Rose A Rose B Rose C 

Violet A Violet B Violet C 
Sweet Pea A Sweet Pea B Sweet Pea C 
Gardenia A Gardenia B Gardenia C 


SECTOROMES NORDA 
For Fly Sprays 








$.50 lb. $1.00 lb. 

Sectorome No. 1 Sectorome No. 11 

Sectorome No. 2 Sectorome No. 22. 

Sectorome No. 3 Sectorome No. 33 

Sectorome No. 4 Sectorome No. 44 

Sectorome No. § Sectorome No. 55 

Sectorome No. 6 Sectorome No. 66 

ESSENTIAL OIL 
& CHEMICAL CO. INC. 

Chicago Office St. Paul Of fice 601 West 26th Street, New York City 
325 W. Huron St. Pine and E. 3rd St. LAckawanna 4-4700 
Los Angeles Office Canadian Office Southern Office 
685 Antonia Ave. 119 Adelaide St., W., Toronto Candler Annex Bldg., Atlanta, Ga. 
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FOR THE BETTER GRADE PRODUCT 








We Recommend: 


FOUGERE SUPREME 36.00 per pound 
BOUQUET HENO $6.00 per pound 
ROSE SUPREME $8.00 per pound 
LiLAC SUPREME $8.00 per pound 
BOUQUET G-2328 $4.00 per pound 


htc by our laboratory for use in PARADICHLOR- 

BENZENE and NAPHTHALENE preparations that are 
sold on a quality basis and where a distinctive high grade per- 
fume is an asset. While slightly higher in price than perfume 
oils usually employed in this type of work they justify their costs 
by the excellent results they give. So that you may readily 
determine their value we have incorporated these odors in 
paradichlorbenzene and naphthalene and will gladly submit 
such samples to you. 


We are in a position to extend the fullest cooperation to 
manufacturers as regards special odor requirements and will 
welcome any opportunity to work with you in the solving of your 
particular perfume oil problem. If you are not fully satisfied 
with your present oils why not give us a chance to submit 
samples for purposes of comparison? 


P. R. DREYER INC. 


12 East 12th Street New York City 
“It’s the Odor that Sells the Product” 


Me on 
Arsocretion of 
INSECTICIDE 


DISINFECTANT 
—— 


<orperoted 
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Here you see, in operation, the Tyler Ro-Tap Testing 
Sieve Shaker in the McCormick Laboratories. This device 
tests, with mathematical accuracy, the fineness of the 
grind of each mill run of McCormick’s Pyrethrum and 
Derris Powders. 


We . /, STANDARDIZED PYRETHRUM 
loomuchi AND DERRIS PRODUCTS 

PYRETHROL 20 e PYRETHRUM POWDER e DERRIS POWDER 
DERRIS EXTRACT e DERRIS RESINATE e ROTENONE CRYSTALS 








in any 


Gone are the days when a 
housewife dared not fly-spray 
her living-room, Today’s 
sprays need not be ashamed in 
anyone’s home—they can be 
made to smell agreeable. 


What it takes 


van Ameringen-Haebler, Inc. 
is widely known for the de- 
velopment of perfume mate- 
rials for fly-sprays. There’s no 






The good ones are 
MVing- 


time now for “maybe’s.” Call 
on people who know how to 
help and are willing to do a 
real job for you. Only experts 
are good enough. 


And now, 
THE OFFER: 


Express, mail or bring to our 


New York office one gallon of 
your spray, unperfumed. Tell 





. ¥ 


°@ 


van Ameringen- 


Manufacturers and Importers of Aromatic Essentials 


AROMATIC CHEMICALS—ESSENTIAL OILS—FLAVORS—PERFUME SPECIALTIES— | 
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not ashamed 
room. 


us how much per gallon you 

can afford, to make it smell 

better. (It doesn’t pay to 

stint). 

We'll send you back your 

spray neutralized or scented 

in a way that will positively 

help you sell goods this season. OPPORTUNIT® 
















Unnecessary to repeat that his year promises to be a big 

° ° z fly-spray year. 

time is short. Better do it at Koes: aime teal 

once. First of all, fly-spray makers have 
been advertising and have suc- 


ceeded in making the public spray- 
conscious. 

Secondly, the sales curves of the 
past few years show consumer ac- 
ceptance increasing. That means 
more people are willing to accept 
the suggestion that they use a fly- 
spray. 

Finally, sprays are being “parlor- 
ized.” No longer is it necessary to 
apologize for the odor. The good 


ones are not ashamed in any liv- 
mg-room, r 


is. Ss 





Haebler, Inc. 


315 FOURTH AVENUE, NEW YORK 


Chicago Toronto Los Angeles FACTORY, ELIZABETH, N. J. 
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Modernized Soap Dispensers 
CLIFTON 
Durable—Attractive-—Sturdy—Chromium Plated 











TRICONIC 





Has a self adjusting metal to 


metal seat assuring a long life. DUODEK 


MODERNE Gives as good satisfaction as some 

: dispensers costing twice as much. One of the old standbys in the 
Though low in price, the Moderne low-priced field. Replaceable glass 

would be an adornment in any steshian 

wash room. Also made with goose 

neck bracket. 





















GOOSE NECK 
TRICONIC 









GOOSE NECK 
DUODEK 





TILTYPE 

A pendulum never gets out of 
order. It just swings and swings. 
There’s nothing to get out of order 
on the Tiltype. Can be furnished 
with metal globe. Also made to 
dispense powder. 


These show a few syles of Clifton 
Soapers. New complete circular on 
request. 


Also ask about the following: 
24 and 40 oz. Deodorizing Blocks and 
Containers 
1 ounce deodorizing cakes 
Liquid Soap 
Liquid Soap Dispensers 
= Liquid Soap Base 
Floor Scrub Soaps 
TANKS Oil Soaps 
Rubless Wax 
Coal Tar Disinfectants 
Pine Disinfectant 
=r Insecticide 
Moth Cakes 
Moth Crystals 
MICHROME VALVE Moth Spray 
Micrometer tooled parts assured Metal Polish 


GOOSE NECK long life. Furniture Cream 


TILTYPE ALSO PIPING AND FITTINGS Shampoo Base 


CLIFTON CHEMICAL CO., INC. 


246 FRONT ST., NEW YORK, N. Y. 


White enamel, monel or china. 
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KEROZONE, the newest addition to 
Givaudan’s list of fly spray odors, offers 
interesting new scenting possibilities. It 
has a wholesome, pleasing, out-of-doors 
odor that clears the atmosphere like a 


breath of fresh air. 


BRANCHES: 
Philadelphia Los Angeles 
Cincinnati Detroit 
Baltimore Dallas 
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LIKE A BREATH OF CLEAN, FRESH AIR! 


KEROZONE is a new and novel idea 

. something distinctly different in fly 
spray odors. Let us put it to work sell- 
ing your product. It’s low in cost... 
and a very little goes a long way. Write 


us for samples and information. 


New Orleans 
Chicago 
Seattle 
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BRANCHES: 
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Let Us Handle Your Disinfectant Problems ! 


Why take chances with contamination of your other products 
by making your own disinfectants? 


Why not guard against the rejection of goods such as paper 
cups, liquid soaps, etc., which have absorbed disinfectant odors, 
when there is no real saving in doing your own manufacturing? 


Let us supply you with your Coal Tar and Pine Oil disin- 
fectants, delivered to you under your own brand-name, ready to 
ship to your trade—no bother, no odor, no trouble in your plant. 
Our extensive manufacturing facilities and years of experience 
in this line enable us to serve you with the highest quality disin- 
fectants at a great saving over your present cost. It is worth 
your while to learn what we can do for you. 


(Every lot is tested for germ-killing power, and the phenol 
coefficient is shown on the invoice.) 


No sales at retail or to the consuming trade 


BAIRD & McGUIRE, Inc 


HOLBROOK, MASS. ST. LOUIS, MO. 
New York City and New Jersey Representative 
EASTERN STATES SUPPLY CO., 127 Troutman Street, Brooklyn, N. Y. 


Phone: EVergreen 8-2498 
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The Editorial View 





ANUFACTURERS of pine oil disinfect- 
ant may receive a shock one of these days, 
if they have not already, in the form of a notice 
from the Bureau of Internal Revenue that their 
sales of pine disinfectant are subject to the ten 
per cent excise tax, usually paid on cosmetics. 
The reason is that some manufacturers have 
suggested on the labels of their containers that 
pine disinfectant is a good thing to add to the 
bath in small amount,—sort of a liquid bath 
salt as it were. Other manufacturers, not to be 
outdone, have followed suit. And now, all are 
liable for the luxury tax because they have sug- 
gested a cosmetic use for their pine disinfectant, 
and have printed it right on the label. If you 
have been contemplating adding bath and toilet 
uses on your label,—do not forget that you will 
become liable for the tax also. 


° 


CCUSATIONS that the janitor supply 

business is purely a “racket” have of late 
brought forth spirited replies from within the 
industry. Inasmuch as disinfectants, deodorants, 
and other sanitary specialties have been under 
fire,—their quality, their composition, the prices 
at which they sell,—the president of the National 
Association of Insecticide & Disinfectant Manu- 
facturers has filed a strong protest against classi- 
fying all suppliers of these materials as racketeers 
because of the crooked minority by whom the 
critics choose to judge the industry. Unfor- 
tunately, one bad actor in an industry can do 
more to tear down its reputation than ten 
reputable firms can do to build it up. Buyers 
are prone to remember their sad experiences. 
Nevertheless, they continue to invite further 
experiences of the same character by giving the 
greatest attention to price, and little to quality, 
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—and then damn the whole industry with the 
brand of “racket” when they find that they 
have been stung again. Perhaps if buyers would 
change their buying tactics, there would be less 
opportunity for racketeers to stay in the business. 
° 

URING the recent floods in several eastern 

states, the call for disinfectants for ship- 
ment post haste to the flooded areas to aid in 
preventing disease epidemics, received a whole- 
hearted response from the industry. Plant and 
office staffs worked night and day to meet the 
terrific demand created overnight by the sudden 
floods,—and the pleas of municipal authorities 
for immediate shipments. And, we are told, the 
danger of epidemics past, and the work of clean- 
ing up the appalling mess being less of an emer- 
gency character, certain public health authorities 
issued statements against the purchase of any 
disinfectant as so much money wasted. All we 
can say is that many tons of disinfectants were 
used in spite of the “warning” of these author- 
ities,—and the floods, the most terrible in the 
history of the eastern half of the country, were 
not followed by the usual aftermath of such 
calamities, — disease epidemics. This tells the 


story better than all the “warnings” in the world. 
° 


OR doing the “exterminating” work in an 

apartment house of forty-two families, we 
recently saw a quotation of two dollars per 
month. Imagine,—less than five cents per month 
per apartment! Is there any wonder that the 
rank and file of the exterminating industry is 
in bad repute with building owners and opera- 
tors? How could anybody of intelligence receive 
such a quotation and not put the stamp of 
“chiseler” on the industry from which such a 
figure might emanate? 
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JANITOR SUPPLIES-- 


S the janitor supply business a racket? It is if 


some of the charges which have been directed 

against it by certain consuming groups are true.- 
charges emanating mostly from purchasing agents for 
schools,—charges which embrace excessive prices, high- 
pressure selling, exaggerated and untruthful advertising, 
and general “ballyhoo”. Although janitor supplies are 
sold to a wide range of hospitals, hotels. institutions, 
factories, office buildings, and other establishments. chief 
criticism, and as far as can be determined, sole 
criticism,—comes from the ranks of school managers 
and purchasing agents. And behind the criticism, it is 
usually possible to trace the influence of these various 
books, pamphlets, and services which undertake to 
“protect” the consumer,—books which have been pub- 
lished by Consumers’ Research, and articles by these 
authors who tell all, and reduce all things, chemical 
and otherwise, to the simplest of terms under titles of 
“the truth about this” and “the truth about that.” And 
we must also not forget the influence of the various 
and sundry “formula” books which also are a great 
factor in reducing all things chemical to the level of 
common understanding. 

Accusations that the janitor supply business is a racket 
have been made from time to time in recent years. The 
accusations have been of such a character that they have 
indeed unsettled the minds of a large number of pur- 
chasing agents, and aroused the suspicion that perhaps 
they are true. On the one hand, there is the accuser, 
possibly a school superintendent or a purchasing agent 
for a school system, or a buyer for a hospital or a 
municipality. Quite obviously, on the face of things. 
he has no ax to grind. He cites cases and analyzes 
costs, and makes it look bad for the janitor supply 
manufacturer. On the other hand, there is the manu- 
facturer or the jobber. In either case, he most certainly 
does have an ax to grind. He is interested in selling 
and continuing to sell his goods. Whether he is right 
or wrong, people would expect him to claim that he 
is right and defend his goods, his prices, and his prac- 
tices. Now. there is the third group, the rank and file 
of purchasing agents for schools, hospitals, institutions, 
etc. who hear the arguments of the two sides. and who 
are not in a position to judge scientifically the facts of 
the case. But, knowing that the critical school superin- 
tendent who speaks in common language which all may 
understand, has no ax to grind, buyers are inclined to 
believe what he says.—and especially so when all chem- 


ical technicalities are reduced and explained in the most 
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A Racket? 


simple of words. In short, the critic is “two up” on 
the manufacturer right from the beginning because of 
his position if for no other reason. 

Recent criticism of the janitor supply business has 
The rub for the in- 


dustry lies in the fact that in spite of unjust criticism, 


been very specific and pointed. 


there is a very considerable element of truth in much 
that has been said and printed. The manner in which 
certain janitor supply houses conduct their businesses, 
unquestionably deserves the label of “racket”. But they 
do not represent the industry, and they are not the 
industry. The bulk of the business is still in the hands 
These latter 


are not responsible for the “racketeers” in the business. 


of reputable manufacturers and jobbers. 


Rather are the buyers who have been impressed with 
their high promises and low prices, responsible for their 
presence. The reputable janitor supply house wants no 
part of them and they are a thorn in his side, but there 
is little that he can do as long as purchasing agents, 
school superintendents, and the like. continue to give 
them business. 

The criticism of some products sold today is fully 
justified. Liquid soaps, floor scrubs, and other soaps 
which contain the absolute minimum of anhydrous soap 
content, as compared with full value of soap from a 
reputable house: floor waxes which are very low in car- 
nauba and which run high in paraffin, but withal are 
mostly water, as compared with a water wax containing 
eight or ten per cent of carnauba and properly manu- 
factured; disinfectants which test less than one in phenol 
coefficient, some as low as two-tenths, as compared with 
the minimum product of the reputable house testing 
between two and three; insecticides which run as low as 
ten and fifteen per cent kill by the Peet-Grady Test. and 
some bed bug fluids which are just plain kerosene. as 
compared with liquids from reputable houses meeting 
or exceeding the National Association minimum standard 
of sixty per cent.—these are just a few of many justified 
complaints. 

Of course. the suppliers of these shoddy products can 
quote low prices.—and of course, if they will cheat in 
the composition of their goods, why would they hesitate 
to lie about quality? And what consumer has _ the 
facilities to test the janitor supplies which he buys, or 
can interpret a laboratory report when and if he secures 
one? And herein lies the opportunity for the “racketeer” 
and his salesmen to make all sorts of outlandish and 
exaggerated claims.—claims which only the poor per- 


formance of the material. after it is purchased and 
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used, can refute. If the situation were analyzed com- 
pletely, it would be apparent that at the bottom of the 
opportunity for racketeering lies the ignorance of the 
buyer and his avidity for low prices, for if the buyer 
were in a position to identify the reputable product from 
the fake, he could not be victimized. Neither would 
he be inclined to accept sales gab and a low price, thus 
permitting himself to be cheated, in place of a high 
grade product at a seemingly high price. 

In spite of the material which has been published 
terming janitor supplies a “racket”, and of the formula 
books, and the various and sundry “truth” articles, the 
buyer of janitor supplies,—even the well-informed buyer, 
and the chemically-trained buyer, if you will,—has no 
alternative but to place his faith in one or two reputable 
suppliers. It is his only course of safety. To him who 
finds price the most important factor in his purchases, 
it must be said that he invites being cheated, and that 
he is responsible for the racketeer being in the business. 
Underselling all others is characteristic of the racketeer. 
He can afford to do so and still make a handsome profit, 
because he simply does not deliver the goods. Too-low 
prices are a danger sign, and he who has ignored the 
sign has been burned in the past and will continue to 
be burned in the future, irrespective of all enlightenment 
on the “janitor supply racket.” 


N OT so long ago, the direct accusation of “racket” 
was made in an address by a business manager 
for a mid-western school system against the janitor 
supply business before a national convention of school 
officials. In his address he quoted U. S. Government 
Bulletins, formula books, Consumers’ Research, and 
certain private literature of firms selling trade-marked 
raw materials for sanitary products. He also poked fun 
at disinfectants, cleaners, deodorants, etc., suggesting that 
“bunko”, 


added to the list of trade names. 


“seratchite”, should be 
He told about the 


“smello”, “stinkene’’, 


glib statements of salesmen, their extravagant claims, 
their pseudo-scientific explanations, and “their silly 
sounding names of identification.” He also criticized 
the “unreasonable prices” asked for branded products 
which “really are made up of simple and cheap ingre- 
dients that should permit the sale at more reasonable 
prices.” 

This address was called to the attention of W. B. Eddy, 
president of the National Association of Insecticide & 
Disinfectant Manufacturers. Mr. Eddy undertook to 
answer the charges of the school official by submitting to 
The School Executive, in which the address was pub- 
lished, a statement of the sanitary supply manufacturer’s 
side of the case. In his answer, he stated in part: 

“The address of H. H. Linn on “The Janitor Supply 
Racket’ has just been called to my attention. As presi- 
dent of the National Association of Insecticide & Disin- 
fectant Manufacturers. I feel that a reply is called for, 
even at this late date, in an effort to undo such damage 
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as may have been done to the legitimate and reputable 
manufacturer of disinfectants, insecticides, liquid soaps, 
and allied sanitary products.” 

Mr. Linn makes the common mistake of generalizing 
that a few racketeers characterize an entire industry, 
that the operations of a few high powered, untruthful 
salesmen typify the activities of all firms in the field. 
He questions the value of insecticides, cleaning materials, 
floor finishes, disinfectants, and liquid soap, quoting as 
his authorities the journal of the American Medical 
\ssociation, an assortment of Federal Bureau pamphlets, 
Chase and Schlink’s, “Your Moneys Worth”, several 
“popular” formula books, and Consumers’ Research. 
The first two of these authorities command the respect 
of the scientific minded, with the qualification that med- 
ical opinion, including that of members of the Medical 
Association, does not always fully endorse the pro- 
nouncement of the “journal”. Regarding U. S. Bureaus, 
more later. 

The article contains its own answer to the charges 
against the janitors supply industry. He charges (1) 
that unreasonable prices are often asked for trade prod- 
ucts that are made up of cheap simple materials, and 
(2) that misleading claims are made with regard to such 
products. Then he goes on to give formulas, cheap and 
simple, for making the products. Let any school man 
make up some floor oil from paraffin oil, some wax or 
scrubbing compound from those formulas, and use the 
materials produced. The results will turn the user back 
to reliable manufacturers for his purchases. 

It is a common error of some school and industrial 
purchasing agents to combine chemical knowledge with 
bargaining power to buy janitors supplies at the cheapest 
possible prices. This error makes the buyer easy prey 
for the unscrupulous salesman, frequently representing, 
not a manufacturer, but a jobber or reseller, parading 
as a manufacturer. If the buyer will not pay a fair 
price for a reliable disinfectant, honestly made and 
honestly represented, he will be able to chisel on the 
price from other sources and get something “just as 
good” or “better”, for less money. What he does not 
know and cannot easily discover is that he has bought 
something reduced in value, carrying an abnormal profit 
to the seller. It should not be inferred that all resellers 
of janitor’s supplies are tricky. Most of them sell prod- 
ucts clearly labelled with the manufacturer’s name and 
efficiency guarantee. They ask a fair and reasonable price 
for their merchandise and are able to back it up with 
proof of value. 

If Mr. Linn or others want reliable information about 
standards and specifications on insecticides and disin- 
fectants, they may communicate with the Food and Drug 
Administration of the U. S. Department of Agriculture 
at Washington. or with the New York office of the 
National Association of Insecticide and Disinfectant 
Manufacturers at 122 E. 42nd St.. New York City. The 
latter organization, embracing in its membership prac- 
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tically all the leading manufacturers of the industry, 
has been in active operation for the past 22 years. During 
that time it has cooperated closely with the Federal 
Insecticide and Fungicide Board, and more recently with 
the Food and Drug Administration of the U. S. Depart- 
ment of Agriculture. That work has covered the entire 
field of testing for efficiency, establishments of standards 
and guarantees, The combined laboratories and scientific 
staffs of those manufacturers are continuously collaborat- 
ing with members of the U. S. Department to develop 
better methods of testing, the most accurate and de- 
pendable standards of comparison, the correct labeling 
and guaranteeing of the properties of insecticides, anti- 
septics, and disinfectants. Two members of the Board 
of Governors of the Association were formerly in Federal 
service in the same field, and one active Federal insec- 
ticide expert is now serving on the Association Insecticide 
Testing Committee. 

When Mr. Linn degrades all disinfectants with the 
“chuckle” about rain water, and all insecticides as mix- 
tures of sodium fluoride, borax, flour, cocoa, etc., he 
generalizes on the basis of the small minority of un- 
ethical sellers and attacks an industry that knows its 
business and is capable of proving the value of its 


products. 


N°? Association can drive the “shysters’” out of an 
industry as long as buyers keep them in business 
by placing orders at low prices as a result of pseudo- 
scientific sales talk. Any school man who doubts the 
reliability of his sources of supply has a ready remedy 
at hand. Let him adopt specifications of a rigid result- 
producing character. In disinfectants, it will be based 
not on formulae, but on proven germicidal power, guar- 
anteed by the U. S. Food and Drug Administration 
method of testing. In insecticides, it will be based not 
on formulae, but on the Peet-Grady test, now in general 
use in governmental and industrial purchasing work. 
Doubtless the other manufacturers questioned in Mr. 
Linn’s article have similar physical standards and speci- 
fications by which their goods can be bought on a basis 
of proven results. To buy these things by telling the 
maker what chemicals to use and how cheap to sell 
them is like a sick man calling a medical expert and 
telling him what simple cheap chemicals to use in his 
cure. This practice might accidentally succeed occa- 
sionally, but it would certainly boom the mortician’s 


business in the long run. 


O be specific in answering some of Mr. Linn’s state- 

ments, I want to point out that in the trade brands 
of reputable manufacturers, even at several times the 
cost of any material in bulk, the buyer is purchasing 
not merely the material, but the benefit of many years of 
research and experience by the supplier. In the case 
of trisodium phosphate, Mr. Linn recommends its use for 
washing and scrubbing paint, furniture, floors, etc. 


Apparently. he does not realize that the promiscuous 





use of this product for these purposes can do many 


more times the damage to furnishings, floor coverings, 
etc. than any saving in purchase price over a period of 
years. A reputable manufacturer will recommend the 
proper oil soap or scrub soap for the purpose, higher in 
price perhaps, but withal cheaper in the long run because 
of the damage it will not do. Of course. a school can 
purchase in bulk nitre cake or caustic soda with aluminum 
filings for toilet cleaning and drain opening, but how 
can these materials be handled. dispensed, stored, etc. in 
such form with safety? They are products not to be 
trifled with by any school janitor. And as to the state- 
ment of Mr. Linn that these materials are unnecessary, 
experience has proved him to be altogether wrong. 

Now when Mr. Linn goes into the subject of liquid 
soaps. floor waxes. floor seals. etc., he really does become 
very, very impractical. Of course, there are formulas 
for these products.—dozens of them, available to any- 
body who wants them. But what does a formula mean 
in these cases? Absolutely nothing. The technique of 
manufacture, the equipment required, exact chemical 
control.—does Mr. Linn believe that these can be secured 


with a “washtub and the kitchen stove” ? 


I know a manufacturer who gives every customer who 
wants the information the exact chemical composition 
of all his soaps. his waxes and polishes. And this same 
manufacturer states that the greatest problem in manu- 
facturing his liquid soap is to finish the soap with a 
minimum of free alkalinity and of correct consistency. 
There are liquid soaps and liquid soaps. The poor do 
not look a great deal unlike the good. The raw materials 
may cost the same, or their cost may vary widely. In 
any two soaps. there may be a world of difference not 
apparent to the casual observer. One may command 
what looks like an excessive price. and be worth it. 
while the other may sell for what looks like a low price. 
and not be worth it. 

The comments of Mr. Linn on floor waxes and floor 
seals are.-If I must say so.—ridiculous. He gives for- 
mulas and directions for making a home-made water 
emulsion wax, —and they says: . it may be used on 
rubber or asphalt floors without deteriorating these sub- 
stances.” Sorry, Mr. Linn.—not on our rubber floor,—it 
costs too much! He also states that water wax ~... is 
little more than carnauba wax emulsified in water.” 
Quite true,—in fact, very true in part.—and a diamond 
is merely hardened carbon,_-simple when mentioned off- 
hand. And he also mentions the name of a branded emul- 
sifying agent. with which products as a class, floor wax 
manufacturers have had all kinds of difficulties, and which 
have been notoriously unsuccessful. And as for floor 
seals, irrespective of the variations in quotations which he 
mentions.—we must also state that there are floor seals and 
floor seals. Quite obviously there are a number of things 
about commercial floor products with which Mr. Linn 
is not acquainted. We fear he has been influenced too 
much by the publishings of these so-called consumer “pro- 


(Turn to Page 103) 
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Fly Spray Labels 


4 * olhcial statement regarding the labelling of pyre- 
4% thrum fly sprays has been issued by Dr. C. C. Me- 
Donnell, Chief. Insecticide Division, Food & Drug 
Administration. This notice to manufacturers of fly 
sprays outlines the facts which should be carried on 
labels, and indicates the attitude of the Government to- 
ward various label claims. It states: 

“Household fly sprays are subject to the provisions of 
the Federal Insecticide Act if shipped in interstate com- 
merce, imported into or exported from the United States, 
or marketed in the District of Columbia or the Territories. 
This Act requires that the labeling of any article within 
its purview shall not be false or misleading in any par- 
ticular. 

Composition of the Sprays. The mineral oil-pyrethrum 
fly sprays are extracts of pyrethrum in a carrier of min- 
eral oil similar to kerosene and usually contain some 
perfume. They may be made either by direct extrac- 
tion of the pyrethrum with the mineral oil or by mix- 
ing a concentrated commercial pyrethrum extract with 
the mineral oil. As a general rule the active ingredi- 
ents from one pound of a pyrethrum (containing 0.9 
per cent or more of pyrethrins) in one gallon of 
a suitable oil will be sufficient for an effective spray. 
The mineral oil used should not be too light (low 
hoiling) since preparations made with such an oil have 
heen found to be less effective. 

Insecticidal Uses. While these products are commonly 
referred to as “fly sprays’ they are often recommended for 
use against a number of other household insects. as for 
example. mosquitoes, roaches (water bugs). bed bugs, 
ants and clothes moths. They are contact sprays. that is, 
in order to be effective they must be applied in such a 
manner as to hit the insects to be killed. Since the habits 
and life cycles of different insects vary the directions 
must in each case be adapted to the particular varieties 
of insects to be controlled. as for example: 

For Flies and Mosquitoes. The directions should pro- 
vide for closing all doors and windows and thoroughly 
spraying the material in all parts of the room, particu- 
larly toward the ceiling. filling the room with a fine 
mist. The room should be left closed for 10 to 15 
minutes. and the fallen insects then swept up and des- 
troyed. This latter precaution is necessary because some 
of them will be only paralyzed and will later recover. 
Preparations of this type applied to the face and hands 
have some effect for a short period in repelling mos- 
quitoes. 

For Ants. Roaches and Bed Bugs. The product should 
be sprayed thoroughly with force into all parts of the 
room, paying special attention to cracks and crevices and 
hitting as many of the insects as possible. For the control 


of bed bugs the bed. all tufts and seams in the mattress 
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and all places in the room where the bugs may hide 
should be thoroughly sprayed. Directions should be 
given for repeating the treatment as often as may be 
necessary. 

For Clothes Moths. The directions should provide for 
first cleaning all articles to be protected followed by a 
thorough spraying, paying particular attention to the 
seams and folds. The interior of all containers should 
also be thoroughly sprayed. Unless the articles are to be 
stored immediately after treatment in moth-tight contain- 
ers. directions should be given for repeating the sprayings 
at least once a month. Preparations of this type should 
not be recommended for use on upholstered furniture 
except where explicit directions are given for opening 
up the upholstery and heavily spraying or saturating the 
interior fabric. as well as the outside surfaces, and re- 
peating the treatment when necessary. 

Unwarranted Claims. These preparations cannot be 
relied upon to repel mosquitoes when used in the open 
such as on the porch or about camps. They are not 
effective against all household insects and claims of 
‘extermination. the abbreviation “etc.” and statements 
such as ‘all other insects.’ ‘all crawling insects’ and ‘all 
flying insects’ are unwarranted and should not be made. 
These sprays cannot be relied upon to control any insect 
that cannot be reached by the spray. This applies also 
to the eggs, which are often placed where they are inac- 
cessible. 

Products of this type are injurious under certain condi- 
tions to both man and animals. Therefore their labels 
must not bear such unqualified claims as ‘non-poisonous,’ 
‘non-injurious.” or ‘harmless to man and animals.’ 

They are of no value in disinfecting and will not pre- 
vent diseases. 

Inflammability. Kerosene is. of course, inflammable 
and fly sprays containing it should not be sprayed in the 
presence of open flames. A warning statement on the 
label is desirable. 

Deterioration. Mineral oil-pyrethrum sprays, if exposed 
too long to the light of the sun in ordinary glass bottles, 
may lose much of their efficiency due to the decompo- 
sition of the active ingredients. It has also been reported 
that deterioration may occur due to decomposition of the 
pyrethrins through contact with the solder or lining of 
the can when packed or stored for considerable periods 
of time in metal cans. 

Ingredient Statement. The Insecticide Act requires that 
any preparation containing an inert ingredient must bear 
on its label a statement of the name and_ percentage 
amount of each and every such inert ingredient and the 
fact that they are inert, or, in lieu of this. a statement 
of the name and percentage amount of each and every 


(Turn to Page 107) 
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PARADOW 


(PURE PARADICHLORBENZENE) 





. R OTHER DOW CHEMICALS 

In company with all Dow products, Paradow owes ; et 
5 ? = td ee Coumarin—Methyl Salicylate—Methyl 
its wide acceptance largely to its basically high and Anthvanilate—Bheaat = Doudtsiles (isintect- 
uniform quality. ants)— Caustic Soda— Carbon Tetrachloride 

4 vi " — , Ethylene Dichloride— Propylene Dichloride— 
Whether used in its original form or processed into kee cae and ua S00 others. 
products under private brand, Paradow meets the 
most exacting requirements. 
Six carefully graded sizes, each possessing unusually 
free-flowing characteristics, are available to meet 
the individual ideas of production departments. 
Special sizes to order. 
For a superior Paradichlorbenzene, Paradow is an 
obvious first choice. Full information promptly ¥ 


sent upon request. 














. 


THE DOW CHEMICAL COMPANY - MIDLAND, MICHIGAN 


SECOND AND MADISON STREETS, SAINT LOUIS 


BRANCH SALES OFFICES: 30 ROCKEFELLER PLAZA, NEW YORK CITY - 
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Water Emulsion Waxes 


The preparation of rubless wax finishes, 

and a study of emulsifiers, water-resis- 

tance, specifications, and testing fin- 
ished products. 


By CHARLES S. GLICKMAN 


HE preparation and utilization of liquid finishes 

capable of yielding a high gloss upon evapora- 

tion, without the aid of mechanical buffing. was 
one of the earliest problems in the leather industry. The 
wide application of a variety of well known products 
ranging from shellac to casein solutions (including the 
egg-white varnish of the bookbinder) has fairly well 
satisfied every requirement in this highly specialized 
field. 

More recently, the construction and subsequent main- 
tenance of large floor areas covered with linoleum. ce- 
ment and other artificial surfacing materials has brought 
about a new ramification of the old problem of glossy- 
drying finishes, namely, an increasing demand for rubless 
floor finishes prepared in an aqueous vehicle. The rea- 
sons for this combination are obvious. viz.. the elimina- 
tion of the high labor cost incidental to the production 
of a highly polished surface utilizing an originally dull 
drying material, the advantages of rapid evaporation. 
lack of odor, cheapness, fireproofness. and finally the 
unavoidable use of a material having the property of in- 
creasing in gloss with continued wear. 

The usual secrecy which surrounds colloidal prepa- 
rations in the commercial field has long masked the essen- 
tial simplicity of this type of product. The experimental 
details, formule, and discussion which follow may serve 
as a slight contribution to the meagre literature at present 
available on the subject of industrial emulsions and sus- 
pensions. With this in mind, the experimental and pro- 
duction methods described herein, have been restricted 
to the more simple types. and no deliberate attempt 
made to duplicate the exact processes employed in the 
preparation of the various and numerous commercial 
brands now on the market. It may however be stated 
that the methods and formule described have been 
gleaned from various sources during the course of five 
years’ research work. Some of them have been and are 
in production today. 

In the course of preparation of a stable suspension of 
wax in an aqueous medium, it is well to remember that 
three qualifications must be met: first, a wax or wax 
substitute concentration great enough to give a satisfac- 
tory luster must be present; secondly, the emulsifying 
agent must be sufficient in quantity to permit emulsifica- 
tion and yet not cause gelling; and thirdly, an extremely 
fine state of subdivision or high degree of dispersion 
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is essential for the production of an unbuffed sheen. 
This last effect will be obtained only on condition that 
the particle size will be such as permits the necessary 
close packing of the dispersed phase to take place during 
the drying stage. If the particles are small enough, they 
will arrange themselves during deposition in a smooth 
layer closely approaching a surface condition comparable 
with the original wax and relatively free from the irregu- 
larities which are the cause of multiple reflections and 
consequent loss of luster. 

\n example from the field of classical colloid chem- 
istry which very closely parallels this condition is that 
of the Carey Lea silver sols. These silver suspensions 
are characterized by their ability to deposit upon evapora- 
tion smooth metallic films of high luster. Since the me- 
tallic deposits can be repeptized with ease, the silver 
must retain its fine state of subdivision even down to 
complete desiccation. This feature makes possible the 
uniform close packing so necessary in the formation of 
a deposit having efficient light reflecting power. At the 
same time, it should be remembered that the gloss pro- 
duced by these rubless waxes never quite attains the 
quality of the fine finishes obtainable with high grade 
lacquers, varnishes, or hand rubbed finishes. It is this 
difference in gloss or light reflecting power that causes 
most if not all of these rubless waxes preparations to 
appear relatively dull when placed upon very highly 
polished surfaces. 

The principle use of these wax finishes is at present 
restricted to relatively matte surfaces such as have been 
mentioned in a previous paragraph. These last. in al- 
most every case, have a certain degree of porosity, and 
probably aid in the general close-packing effect of the 
wax particles by absorbing rapidly a large portion of the 
continuous phase.—the aquecus suspending medium. 

Needless to say. the attainment and maintenance of the 
necessary state of subdivision is the primary problem in 
the preparation of this type of colloidal suspension. Of 
course, the further problems of preventing gel formation 
and of giving the final product some degree of water 
resistance are also important. Before describing the 
two main methods of preparation, it might be best to list 
the various types of materials that can be used in the 
manufacture of these rubless wax polishes. With ref- 
erence to the following table it should be noticed however 
that the choice of materials to be used in formulation 
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depends upon the process used, the equipment available 
and the final cost of the product to be manufactured. 


Table 1 
Emulsifiers 
Triethanolamine Soap chips, etc. 
Soda lye Linoleic acid 
Soda ash Oleic acid 
Borax Stearic acid 
Ammonium Hydroxide Castor oil 
Potash lye Abietic acid 
Dispersable Material 
Beeswax 
Candelilla wax 
Gums and natural resins 
Synthetic resins 


Carnauba wax 

Paraffin wax 

Bleached dewaxed shellac 
Methyl Abietate 

Rosin 

From Table 1, the manufacturer can observe that the 
emulsifying agent or soap is generally a synthetic product 
formed by the inter-reaction of a fatty acid and an 
alkali. In the general run of manufacturing. the best 
type of soap to work with is of this nature as the degree 
of alkalinity can be controlled for reasons to be dis- 
cussed later under the heading of “water-resistance.” 
The second type of emulsifier that can be used is of the 
commercial soap chip type. This is a standard industrial 
item and in using this material it is best to take as 
samples various products from various firms. The rea- 
son for this is the difference which exists between indi- 
vidual kinds as regards the amount of free alkali and 
free fatty acid. Generally, this type of material usually 
contains from 10 to 30 per cent of water. 

As will be observed from the table listing various 
types of formule and the empirical formula stated in 
particular, the emulsifying agent should approximate 30 
per cent of the weight of the material to be dispersed. 
It is important that this figure be remembered when for- 
mulating products of this type, and if possible the amount 
of emulsifier may be reduced to lessen the possibility of 
repeptization or water-resistance failure. If the amount 
of emulsifying agent is reduced to too low an amount, 
then there is a possibility of gelling or hardening in the 
container. It is for this same reason that ammonium 
hydroxide is to be preferred in place of the other alkalies 
listed in Table 1 as its volatility will aid appreciably in 
reducing the amount of soluble material present in the 
dried film. The presence of a large amount of water 
soluble material in the dried film will cause a marked 
failure in water-resistance. 

The materials listed in the above table as dispersable 
and other than rosin and carnauba wax may be utilized 
to some extent to provide additional water-resistance and 
gloss. Methyl abietate in small amounts if incorporated 
with the wax prior to the addition of the emulsifying 
agent may act in this manner. Certain of the gums. 
resins, etc., may also be employed for the same purpose. 
Contrary to public belief, the addition of a material such 
as shellac is not added to the finished wax dispersion for 
purposes of reducing the amount of slipperiness but 
mainly for the purpose of enhancing the gloss of the final 
product. It should, when added, be in the form of a two- 
pound cut as stated in Formula K, Table 2, and mixed 


May, 1936 


with either the cold wax dispersion or the warm mixture, 


never when the wax solution is hot. 


Emulsifiers and Water-Resistance 


INCE a positive water-resistance is a much desired 

yet rarely met quality in this type of product, some 
discussion of the means whereby this end may be achieved 
will undoubtedly be of interest to the formulater. The 
fact that the emulsifying agent used in the preparation 
of the wax suspension acts as a protective colloid and is 
supposed to form a “coat” around each individual par- 
ticle of wax or other dispersed material, thereby pre- 
venting it from coalescing with its neighboring individual 
particles, must be kept in mind. It will therefore easily 
be understood that if this “coat” of emulsifying agent 
is readily soluble in water, the contact of the latter with 
the dried film will result in re-emulsification and conse- 
quent whitening and spotting. 

There are several ways of combating this difficulty 
which is mainly one of using a soap or protective colloid 
which is water soluble at the time of emulsification and 
which becomes water insoluble after a short period of 
time after application. However, it can be similarly ex- 
pected that if this can occur without making it necessary 
for the soap proper to decompose, the same end will be 
served. With reference to the first example, an emulsi- 
fier such as triethanolamine oleate or linoleate can al- 
most never result in the production of a markedly water- 
resistant film no matter what the dispersed material is 
(it being enclosed in the former) since the soap is easily 
soluble in water at all times and since the latter cannot 
decompose in a relatively short time into its components 
of triethanolamine and free fatty acid. Some water 
resistance may be acquired by reducing the amount of 
soap present but the omnipresent danger of gel formation 
must at all times be taken into consideration. This lat- 
ter phenomenon excluding the possible effects of tem- 
perature variations is generally due to an insufficient 
amount of protective colloid or soap. 

There is good reason to believe that the use of ammo- 
nium soaps in place of the corresponding triethanolamine 
soaps may accomplish the desired result since the relative 
vapor tensions of ammonium hydroxide (8.4585) and 
triethanolamine (less than .1) at approximate room tem- 
perature of 20 degrees C. differ by more than 80 per 
cent. Therefore the possibility that ammonium soap wiil 
much more readily decompose into its components before 
the corresponding soap of triethanolamine is that much 
greater. All of which may result in the presence in the 
final dried film of less water soluble material in the case 
of the ammonium soap as compared with the other type. 
What is of probably greater importance to both the manu- 
facturer and his sales manager is that the use of ammo- 
nium soaps results in both a reduction in cost and a sales 
point, inasmuch as the odor of ammonia however slight 
is generally believed in the household to be one of clean- 


liness. 
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tance. ... Sales are forging ahead. 


Profits are mounting. 


Repackers and resellers know that 
they can depend upon SOLVAY 
Para-dichlorobenzene for Purity 
and for Uniformity of action and 
gradation of sizes. Unvarying Qual- 
ity accounts for this popularity. 


Available in a wide variety of 
crystal sizes to meet every need, 
whether for block manufacture or 
packing in shaker-top cans. Fast, 
on-time deliveries from 100 stock 
points in the U.S.A. Write to Dept. 
PA-7, for particulars and _ prices. 
SOLVAY SALES CORPORATION 


fikalies and Chemical Products Manufactured by 
The Solvay Process Company 
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The final consideration to be suggested in the im- 
provement of the water-resistance of a product such as 
we are discussing is the possible use of an emulsifying 
agent such as glycerol monostearate. which while water 
dispersable or soluble at the operating temperature range 
reached during the formation of this product is relatively 
water-insoluble at room temperatures. This product will 
not add much to the cost of the finished product as com- 
pared with the use of triethanolamine compounds and has 
the additional factor in its favor that water dispersions 
made with this product have a pH value on the acid side 
(about 6.8 or 7). Thus it may be possible to produce a 


wax product that will be on the acid side. 
Formulae and Specifications 


LL carnauba wax referred to in the following for- 
mule is meant to be of the No. 2 N. C. grade, all 
shellac of the dewaxed and bleached type and all oleic 
acid of a straw color. Ammonia is of 26 degree Be.. and 


all other products of technical grade. 


Table 2 


A. Empirical Formula 
Carnauba Wak «...s.0..e60 10-15 Ibs. 
MMRIAIECT, S200 sc oe he cecescs 3- 5 Ibs. 
Water 80-85 lbs. 
Method: Either wax to water or vice versa. 


B. Triethanolamine Oleate Base (with no shellac 


added ) 


LOPS] E TeL an” [> Sad lag eg mode ty RM PRP 200 lbs. 
Triethanolamine .........o gallons 40 oz. (liq.) 
Oleic acid ................3 gallons 6 oz. (liq.) 
ER aa. eden sada rte kare ean earoaee 20 lbs. 
MMR a sticatea Seats Sree aia he erate ose Oe ND 180 gallons 


Method: Wax to water—(A) 
% Wax: 114%% 
% Soap: 3% 


C. Triethanolamine Oleate Base (with shellac added) 
CERRO R WO bc oc cidneketa-d hehe ose 91 lbs. 
Triethanolamine ........ 15 lbs. and 6 oz. (wegt.) 

01 TO 2) | a 10 lbs. and 6 oz. (wet.) 
NIE 2h se fk 2 a ta ees ia hes ote G. Genta eat ete ae 7 Ibs. 
WRU 27a cone peatae ta er acytanattiony week eter 8215 gallons 
LEST | SR Ag eerie atari Ne aA tree sce 15 lbs. 
UU EM  5lorde hw ak gn tea et Ree a aie eer 214 lbs 


Method: Water to wax (BB) 
% Wax: 101446% 
“ Soap 3%% 


D. Triethanolamine Oleate Base (with Castor Oil) 


ORM NBAG “WAKE +s o.k is ore Socials Seialeeeas 396 lbs. 
WR MND os osc ahs dnc er Pea > x RS 6 gallons 
MEMNGUNMNOMUNOINIG, 5. 54-0 -cicle cea stele ns * 7 gallons 
DE Se eee ereree rine ~s» SOTDs: 
Oe) a ce 3 gallons 
Re ee eter ee ee SORE E 400 gallons 


Method: Water to wax (BB) 
% Wax 104%% 
% Soap: 2% (Castor oil excluded) 


E. Potassium Oleate Base (with shellac added) 
Ce, NARS ie fs 0 obs tts 55 Ibs. 
Potassium oleate soap .............. 14 lbs. 
RM Soe alg htm arate e a arolete AS ania nae 490 lbs. 
Shetlac Sol. (2 Ib; cat) .............. 3 gallons 


Method: Wax to water (A) 
% Wax: 11% 
% Soap: 3%% 
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F. Triethanolamine Linoleate Base (no shellac) 


CARNAGE WHS <5 ose hes Udewr odncewws 10 lbs. 
RVICUMMMONMIMEIIO? 5. Sais coc ewe needs 1.7 lbs. 
PiWHI@QUNE DOM << c's kw os ooo Se be be see Rae 
Pn or Oe ROE Oe ) Ib. 

WWW eRURNBE Ci ah ater aN cal gat hater c anataraearate 87 Ibs 


Method: Wax to water (A) 
% Wax: 10% 
% Soap: 3% 


G. Carnauba Wax and Paraffin (no shellac) 


Carrigan WAI ..«. 56 cectncivs Hed he Siees 6 lbs. 
DREN aa es is Pale xa ae eas 2 Ibs. 
PUTERIIGIESITINNIG © 8-5. 0-5-5 ew wieie oe eral ences 1.7 lbs. 
DRA MAN ay i drove ane: bores br ee wikis 1.3 lbs. 
Ammonia ene ee Pe ee re ae 1. lb. 
WIRSRIN I cto or Sate ais aha ana eat rae a whee 85. Ibs. 


Method: Wax to water (A) 
% Wax: 8% 
% Soap: 3% 


H. Ammonium Linoleate Formula (no shellac) 


CEVAGGNEM WAM: .i6.c ox wince cn eee wi eee 30 lbs. 
Ammonium Linoleate ................ 10 Ibs. 
PRUE NERI <i saerea ae ko ore ua Swe eee . We Ib. 
WEN Did ot eeas cub ee aa Patan 261 ibs. 


Method: Wax to water (A) 
% Wax: 10% 
“| Soap: 3% 


I. Soap Formula (no shellac) 
Carinae: WO Gasca ee eos eae 7 Ibs. 
HONE ca 2eacitiicusaarma eee cee . & ibe. 
Soap Chips (commercial grade).... . Slbs. 
WRAP. novice ee ceakume dade sneencan ae 80 lbs. 


Method: Wax to water (AA) 
G% Wax: 10% 


¢ 


% Soap: 3% 


J. U.S. Dept. of Commerce Formula (approximately) 
Carnage WAS) o..< 2 occ koae sess ee 72 Ibs. 
Triethanolamine oleate ... athe 20 Ibs. 

WR Se 525 ce wear hin ee 5.4 lbs. 
Shellac la an ee ito a wean ears 10. Ibs. 
WH oo sora ne es read about 80. gallons 
Method: Water to wax (BB) P 


YG Wax: 12% 
% Soap: 344% 


K. Shellac Formula (2 Lh. Cut) 


Bleached dewaxed shellac .......... 26 Ibs. 
Borax or ammonia ....... 4 ... 6% lbs. 
WHO Soa ws Shs oan) aed aoe 13. gallons 


Note: All figures en percent of soap and percent of wax 
are approximate to within one per cent. 

Note: In the formulation of new products, it should be 
remembered that rosin cannot be substituted with ease in 
a formula containing free borax, triethanolamine or am- 
monium soaps as the presence of these alkalies will tend 
to saponify the rosin with consequent loss of luster and 
possible gel formation. Commercial soap chips are gen- 
erally the best type of emulsifying agent to use in a prod- 
uct where part of the carnauba wax has been substituted 
by rosin. The same caution holds for the substitution of 
beeswax in place of carnauba. When using ammonium 
soaps it is generally best to try and avoid overheating the 
wax-soap mixture as this will tend to drive off ammonia 
and possibly make the dispersion of the wax difficult. All 
new variations should be first based upon the empirical 
formula stated and tried out in small batches of one gallon 
or less. 


Specifications 

A. General Supply Committee, U. S. Treasury Dept.. 
Feb. 3rd, 1933. 

1. Total non volatile solids must not be less than 20%. 

2. Emulsified solids (excluding the emulsifying agent) 
must be No. 1 carnauba wax and not less than 15%. 

3. The product must be a perfect emulsion and contain 
no volatile solvents such as naptha or turpentine. 

4. The product when applied should dry evenly and 
easily. 

5. The product should dry in not more than 30 minutes. 
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ACTUALLY AND ABSOLUTELY KILLS BUGS 


ETHANE 384 appeals to manufacturers because it is stand- 





ard. A 100°; American product, it is not affected in 
price by fluctuating foreign currencies or other uncon- 
trollable factors. A scientific, synthetic product, it does not 
fluctuate in strength and quality. 

Lethane 384 sprays appeal to housewives and extermi- 
nators because of their greater killing power. Note further 
the fact that these sprays are non-staining, colorless, contain 
no sediment and do not deteriorate with age—all are added 


sales advantages. 











FR Use Lethane 384 for Household, Exterminating, 
Cattle, and Mill Sprays 
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6. There should be no re-emulsification after application. 

7. The liquid must be neutral. 

8. The dried film must be able to withstand water for a 
minimum of two hours without marked effect. 

9. The film must be colorless and transparent. 

10. The film should not remain tacky, have objectionable 
odor, crack, peel or show overlap. 

11. It should give a high lasting gloss when diluted with 
water. 

12. It should have a coverage of 2500 square feet ver 
gallon. 

Note: Judging from the exacting requirements of the 
above specifications and bearing in mind the characteristics 
of the products on the market as a whole, it can be seen 
that these specifications are listed above only for their 
historical value. 


. Rubber Flooring Manufacturers Division of the 
Rubber Manufacturers’ Association. 

1. The product shall be composed of carnauba wax with 
some beeswax and shellac. 
2. It shall contain no rosin, free caustic alkali, copper, 


manganese, free oil or volatile solvents. 

Note: The above specifications while not severe in their 
terms are not representative of the price that the ultimate 
consumer is willing to pay for the product, as his main 
criterion is one of price. 


(To be Concluded | 


JANITOR SUPPLIES—A RACKET? 
(From Page 94) 
tective” organizations. (Dues $5.00 per year. and nice 
rackets as rackets go.) 

I have examined the three formula hooks mentioned 
as a source of information by Mr. Linn. Let me tell 
him that these three books are quite generally known 
to manufacturers of sanitary and janitor supplies. and 
that they are notorious for the “formulas” which they give. 
the majority of which were outmoded years ago. (1 
could give him a volume of evidence in this direction.) I 
can say with complete assurance that these books are 
not only of little practical value to him who would 
manufacture modern janitor supplies. but that they are 
dangerous volumes in the hands of those who are not 
informed technically. You may be interested to know 
that many a good laugh has been had among manufac- 
turers over formulas which they contain. 

Now as to advertising statements and claims of sales- 
men.—it it here that Mr. Linn comes much closer to 
the facts. I must admit that there are “shysters” in the 
janitor supply business. ordinary crooks and chiselers. 
firms which consistently and purposely misrepresent their 
goods. and which permit their salesmen to say or do any- 
thing in order to sell their wares. However. if buyers 
did not purchase from these firms. how long would they 
stay in business? If school purchasing agents. among 
others, were not influenced by their wild claims. their 
pseudo-chemical nonsense. their apparent low prices. 
their condemnation of competitive products.—how could 
they exist? They have long been a thorn in the side of 
the reputable manufacturer.—but he is not responsible 
for their existence. 

Reputable firms do not exaggerate grossly in their 
advertising. or are they untruthful in their statements. 


The prices of reputable houses are not grossly excessive. 
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as Mr. Linn states. Considering everything. they are 
fully justified—as many a rubber or composition floor- 
ing ruined by a cheap, all-purpose cleanser, or a home- 
made compound will bear witness. Are they more ex- 
cessive than a price of 75 cents for a prescription contain- 
ing two cents worth of mixed bromides? But would 
vou fill the doctor’s prescription yourself in order to get 
a lower price? Or would you rather pay for the drug- 
gists knowledge and experience ? 

I want to repeat that the reputable manufacturer o! 
sanitary and janitor supplies can and does render a ser- 
vice to institutions. schools. and industrial establishments 
for which he is not overpaid. If there are “shysters” in 
the ranks. it is the buyer who keeps them there by pur- 
chasing from them. A bad-acting minority should not 
camn the industry. or place the “racket” brand upon it. 


METAL POLISHES 
(From Page 30) 
idea they are simply hit or miss. Such is not the case 
for each is now or has been offered commercially. 

In developmental work or formula adjustments one 
thought should be kept in mind. Progress will be slow 
unless only one variable is introduced at a time. To 
illustrate take the formula second above. It is quite like 
an algebraic equation in that two variables require two 
equations. If it is desired to increase the consistency 
by raising the oleic acid and lower the cost by decreasing 
the ortho-dichlorbenzene content. two separate experi- 
mental batches must be made. In fact. to get the desired 
consistency a range of oleic acid and ammonia should 
be made. raising and lowering the concentration in in- 


crements of say one-half or one per cent. 


Silver Polish 
HARMACEUTICAL houses sense their responsibility 
in manufacturing remedies upon which the medical 
profession stakes its reputation and upon which the lay- 
man relies for maintenance of or restoration to health. 
Reliable manufacturers of silver polish should feel their 
responsibility no less keenly. What is dearer to the 
average home maker's heart than her silver. flat and 
hollowware. even though it be only plate? And _ the 
average institution can usually ill afford to replace 

silver damaged by inferior polish. 

Yet some of the silver polish offered cannot help but 
hasten the day of replacement or unsightliness with the 
plate worn through. due to needless excessive abrasive- 
ness. In the laboratory of this writer's employer is an 
elaborate specially designed and built power-driven abra- 
sive testing machine that handles four samples at a time. 
Not only can finished polishes be tested but various 
abrasives separately and in combination can also be 
evaluated. The amount of wear on silver or any other 
metal can be accurately determined under controlled 
conditions and with the aid of the microscope any scratch 


ing or gouging tendencies can be gauged. 
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Bu: not insects; that’s your job! Our “kill- 
ings” are confined to those objectionable odors 
which characterize fly sprays, insecticides and 
other technical products— odors which defi- 





nitely retard sales. These we eliminate com- 
pletely—at trifling cost and without slightest im- 
pairment of the product's efficiency. 





We'd like to show you how effectively this can 
be accomplished—how, by the choice of the 
right deodorizing perfume, you can so improve 
‘this characteristic of your product that even the 
most fastidious will welcome it in their homes. 
Simply write us, explaining your problem and 
we'll send you test samples of materials and 
specific recommendations for their use—sug- 
gestions which have already helped other 
manufacturers toward larger markets and more 
substantial profits. 


**Fragrance Creates Sales Appeal” 
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Now there are perhaps other such machines in use 


that have not come under observation. A few of the 
polishes investigated indicate either carelessness, ignor- 
ance or indifference in their manufacture. However. a 
large number are also excellent for the purpose for which 


manufactured. 


The base of silver polishes is usually soap, hard soap 
for paste and soft ones, occasionally ammoniacal for 
liquids. The former are more popular and the titre runs 
from 39.3 degrees C. to 42.0 degrees C. and higher. The 
latter indicates straight tallow soap. The soap content 
of four paste polishes was found to vary from 4.32 per 
cent to 10.37 per cent. To lessen stringiness in use, 
alkaline salts had been added. 

The abrasives used include precipitated chalk and 
whiting. fullers earth, jeweler’s rouge and diatomateous 
earth. Chalk is dangerous for two reasons. First there 
is a tendency toward double decomposition with the soap. 
Second, all chalk contains more or less silica, and even 
though it may run less than one per cent, there is a 
certain amount of scratching. 

Analyses of four popular polishes indicate an abrasive 
content of 15.01, 15.30, 18.90, and 19.05 per cent re- 
spectively. In each instance microscopic examination 
indicated straight diatomateous earth. There are, how- 
ever, diatomateous earths and diatomateous earths—both 
natural and calcined. 

Some diatoms are tougher than others. If they are 
too fragile the polishing operation becomes too slow. 
All diatoms, however, are soft enough to break under 
the pressure exerted in polishing into angular and needle 
like fragments that will not injure the relatively soft 
precious metals. One authority claims that fresh water 
types are usually better than those of marine origin. The 
concern, however, in choosing the material is more par- 
ticularly one of getting uniform particle size free from 


grit, coarse hard particles and extraneous material. 


That abrasiveness and scratching tendency varies even 
though the abrasive is diatomateous earth exclusively is 
evinced by the abrasion results of the four polishes. 
Considered as whole numbers the figures obtained ran 
342, 378. 392, and 405. The first gave the finest polish 
and the last unquestionably wore the coin silver test 
strips needlessly. 

A safe specification for diatomateous earth is: It shall 
be a calcined grade of earth which has been milled to a 
high degree of fineness so that practically 100 per cent 
will pass 325 mesh. It shall be an air-floated product 
so that it is free from any coarse or gritty particles. If 
the polish is to be tinted the color is unimportant. 
whereas if it is to go to market uncolored, the earth 
should be white when dry and only slightly off white 
when wetted. 

Other mild abrasives that appear worthy of trial in 
certain formulations are calcium sulphate, titanium di- 
oxide. tricalcium phosphate, calcium pyro-phosphate. and 


the double salt of pyro calcium phosphate and calcium 
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sulphate. known as “Pyran.” All are in about the same 
cost range with high grade satisfactory diatomateous 
earth, which incidentally is not cheap. Since they are 
all definite chemical compounds. no trouble with im- 


purities and extraneous materials will be encountered. 


If color is added it is usually pink, although some- 
times green is used. It is a water soluble color. of 
course. and the usual soap colors work admirably. The 
addition of color improves the appearance of most formu- 
lations, particularly if the abrasive is a dirty gray or 
yellow when wet down. The only caution is not to over- 
color and have color spots as has the polish sponsored 


by one of the best names among silversmiths. 


The two most widely sold polishes are scented with 
safrol. There is no good reason why any of the other 
good cheap odors should not meet equally good consumer 
acceptance. The way many others have standardized on 
safrol for their odor makes the situation almost ludicrous. 
Pine oil used in amounts up to three per cent imparts a 
refreshing odor and in certain formulations actually 


improves the polish. 


Organic acids including tartaric. citric, and more par- 
ticularly oxalic have long been advocated for use in 
silver polish. In some formulations at least their pres- 
ence or absence is not observable insofar as cleansing 
action on the metal oxide and sulphide is concerned. In 
other words, as tarnish removers the organic acids appear 


overrated. 


Glycerine may be incorporated for physical reasons 
primarily. It retards drying out in the container and 
even though it is a tight package as manufactured and 
packed, users are prone to be careless in resealing and 


the intervals between use are normally quite long. 


As a starting point in formulation, the mean of the 


analytical figures of the four pastes may be taken 


Unfilled Soap Chips 8. 
Diatomateous Earth Ni. 
Alkaline Salt 0.25 
Odor q.s. 
Color (if desired) q.s. 
Glycerine (if desired) q.s. 
Water q.s. 
to make 100 


Variations will include increasing the soap content 
for lowered titre. softer soap, and decreasing it if the 
abrasive used is unusually highly absorbent. If the 
highly absorbent diatomateous earth is replaced in whole 
or in part with other abrasives with little or no absorbent 
properties, the soap content will have to be increased 
and possibly the abrasive figure increased as well. 

In conclusion, this discussion may appear to be unduly 
critical. That it is somewhat critical is admitted. but it 
is hoped it will be reflected in some constructive develop- 


ment work. There is room for it. 
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FLY SPRAY LABELS 
(From Page 95) 
active ingredient and the total percentage of the inert 
ingredients. Preparations of the type described above 
ordinarily consist entirely of active ingredients and no 
statement regarding the ingredients is required to appear 
on the label. However. such claims as ‘Active Ingredients 
100 per cent’ and ‘Contains no inert ingredients.’ are un- 
objectionable provided. of course, they are true. The 
statement “100 per cent active’ is objectionable as it may 
be taken to imply that the product is 100 per cent 


effective.” 


For the microchemical determination of the unsatura- 
tion of oils by means of bromine vapors. place a few 
milligrams of the oil sample in a small crystallizing dish 
about 1 cm. in diameter. Put several of these dishes. 
together with one containing a few drops of liquid 
bromine. under an inverted Petri dish. which is covered 
on the outside with black paper. The bromination is 
completed in a half hour. To remove excess bromine. 
place the dishes on a narrow glass plate slid into a test 
tube. kept in horizontal position in a constant-tempera- 
ture steam bath. covered from the outside with black 
paper. Pass a current of nitrogen through the test tube 
for a half hour. which is sufficient to remove all excess 
bromine. Determine the gain in weight of the oil and 
calculate to the iodine value. The results obtained are 
in good agreement with the Wijs iodine values. except 
for oils or fatty acids with hydroxyl groups. which give 
too high values owing to the esterification of the hydroxy! 
group by the hydrobromic acid formed during the re- 
action from bromine and traces of water present. One 
molecule of ricinoleic acid was found to take up 2.4 
atoms of bromine after complete bromination requiring 
two days. J. Boeseken and P. Pols. Jr. Kee. trav. chim. 
4, 162-6 (1935). 


Phenol vapor. produced by dropping phenol on an 
electrically-heated plate. can be used for general disin- 
fecting. The germicidal action depends on the condensa- 
tion of the phenol on surfaces of objects in the room 
heing treated. At least 30 minutes are requireé for com- 
plete condensation of the vapor and resulting germicidal 
effects. Phenol vapor is to be preferred to certain other 
saseous disinfectants since it does not injure textile 
materials or metals. but care must be taken when it is 
used since mixtures of the vapor and air are inflammable. 
Harold Silman. Manufacturing Chemist. 7, 104 (1936). 


e- 


Several Indian firms are in the market for extracts of 
pyrethrum. derris root. and similar insecticides. so that 
they can put out their own lines of insecticide prepara- 
tions rather than continue buying finished products from 
England and the United States. N. G. Chatterji. Wanu- 
facturing Chemist, 7, 92. (1936). 
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Biologically tested for kill in our 
Peet-Grady laboratory. Your cus- 
tomers want killing power. Buy 
DI-BUG Products and insure your 
DI-BUG Pyrethrum Ex- 
tracts are made with 
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The scientific insecticide base 
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form—175° F. flash — effective 
distillation range. 
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CHEMICALS 





CRESOL U. S. P. 


When you use Barrett Cresol U.S.P. in a 
Cresol Compound, you can be sure of 
the best possible solubility of your com- 
pound and that it will contain less than 
5% Phenol, thereby falling well within 
the limitations of the Federal Caustic 
Poisons Act. 


TAR ACID OIL, 10% -75% 
These carefully blended oils range in 
tar acid content from 10% to 75%. 
They are used in the manufacture of 
animal dips and disinfectants. 


_  CRESYLIC ACIDS 
Ninety-nine per cent and 95% grades of 
various distillation ranges depending 
upon requirements. 


PHENOL U.S.P. 


Pure white crystalline products with 
7 minimum melting points of 39.5 and 
40° C. 


HYDROCARBON OIL 


{ neutral coal-tar oil for use as a base 
for high coefficient disinfectants. 


SOLVENT NAPHTHA 


Approximately 25° C. boiling range. 


THE TECHNICAL SERVICE BUREAU 
of The Barrett Company invites your consultation 
with its technically trained staff, without cost or 
obligation. Address The Technical Service Bureau, 
The Barrett Company, 40 Rector Street, New York. 


THE BARRETT COMPANY 


=< 40 Rector St., New York, N.Y. 


May, 1936 














Veterans’ Insecticide Specification 


ECENT criticism of the 
liquid insecticide speci- 
fication of the Veterans Administra- 
tion which was published in Soap. 
has brought a statement from John 
D. Cutter, Director of Supplies for 
that Administration. His communica- 
tion states: “We have noted with in- 
terest the editorial on page 91 of the 
February 1936 issue of Soap. critic- 
izing Veterans Administration speci- 
fication for liquid insecticide. 
“The editor brands the specifi- 
cation as ‘utterly ridiculous’ and 
states that there is not a product on 
the American market which can 
qualify. but you may be surprised 
to know that a number of bids were 
received and all of these bidders 
agreed to supply material conform- 
ing to the specification requirements. 
It is not believed that a bidder would 
quote on his product unless he had 
determined that it would be accept- 
able under the specification. While 
it is true that the National Associa- 
tion of Insecticide and Disinfectant 
Manufacturers has adopted a mini- 
mum standard of 60 per cent kill, 
it is not understood that this per- 
centage of kill is indicative of the 
best quality of insecticide obtainable. 
It is natural for manufacturers of 
cheap products to protest a specifica- 
tion prepared with a view to pro- 
curing high quality material but it 
is believed you will agree that pro- 
tests of this character have no merit 
and should not be encouraged. It 
is an obvious truism that it is easy 
to find fault and no special talent 
is needed for the expression of dis- 
approval. If any member of the 
National 
structive criticism to make of our 


Association has any con- 


specification, we shall be glad to 
receive it and it will be given the 


consideration it may deserve.” 


The Editor’s Response 
The editor answered the letter 
as follows: “This is in response to 
your letter commenting on the edi- 


torial which appeared in Soap on 
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the insecticide specification of the 
Veterans Administration. In the 
editorial, we branded your specifi- 
ridiculous’ because 


cation ‘utterly 


it ts ridiculous when we consider 


the circumstances under which it 


was issued. No commercial prod- 


uct.—and there are more than 
1.200 such on the American market, 

meets the standard which you have 
set. If you intended to insure your 
bureau of getting an unusually high 
quality product, why stop at 80 per 
cent? Why not 90 per cent or 100 
per cent? 

“You state that we may be sur- 
prised to know that a number of bids 
were received and all bidders agreed 
to supply material in accordance with 
specifications. We are not in the least 
surprised. In fact, if you will read 
the editorial again, you will note that 
we predicted that you would receive 
plenty of bids ‘as per specifications’. 
This happens every time,—has hap- 
pened every time no matter what the 
specification for the past ten years. 
The truth of the matter is that the 
majority of these bidders do not 
know what they supply and you do 
not know what you get. Not one in 
fifty of the suppliers has laboratory 
facilities to test his insecticide to 
determine in advance if it actually 
does meet your specifications. As a 
matter of fact, we believe that most 
of them know that they do not meet 
your specifications, but they also 
know that you have no way of de- 
termining this. 

“Of course. the National As- 
sociation standard of 60 per cent 
minimum kill by the Peet-Grady 
Test does not represent the best 
quality insecticide obtainable. The 
best commercial liquid household in- 
secticide we have ever seen tested 
around 75 per cent kill, but it did 
not sell for 39c per gallon. The 
worst tested 9 per cent. However. 
these figures were based on true Peet- 
Grady Tests.—not on some so-called 
‘modified’ Peet-Grady method worked 


out by some ‘laboratory’ to make a 


SOAP 


product look good.—or for the pur- 
pose of securing ‘laboratory certifi- 
cates’ for hand-picked samples with 
which to lull buyers to sleep. 

“You state that it is ‘natural 
for manufacturers of cheap products 
to protest a specification prepared 
with a view to procuring high quality 
material, but it is believed you will 
agree that protests of this character 
have no merit....° In view of the 
fact that the insecticide award in 
question was placed by your bureau 
at something like 39c per gallon, 
this statement is quite humorous. It 
reveals your unfamiliarity with house- 
hold insecticides, their cost, and the 
firms which 
them. If 


character of various 
manufacture and supply 
you received any protests at all, we 
will gamble that you received them 
from the suppliers of the high qual- 
ity insecticides. The supplier of 
cheap products does not protest speci- 
fications,—never has in my experi- 
ence in the industry. It is the really 
reputable firms who see how imprac- 
tical your specification is and who 
want it revised so that they may bid 
honestly with a view actually to sup- 
plying you an insecticide which will 
meet the specification. Cheats do not 
try to warn you. They quietly take 
advantage of the loopholes in your 
purchasing set-up. 

“I feel that in issuing a speci- 
fication calling for 80 per cent kill, 
no odor and no staining, you force 
the honest manufacturer to refrain 
from bidding. The raw material alone 
in such a product, even at today’s 
low pyrethrum prices, would be well 
in excess of 40c per gallon, and this 
does not include freight, containers, 
manufacturing losses. labor.  ete., 
which would amount to at least an- 
other 10c per gallon. If you issued 
such a specification to help raise the 
general standard of insecticide qual- 
ity. you are to be commended. How- 
ever. the mere fact that you placed 
the business below even the material 
cost of such a product indicates that 


this was not your reason, or else you 
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A BETTER SPRAYER 
Makes Your Good Product Better 
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DOBBINS MANUFACTURING CO. 


NORTH ST. PAUL, MINN. 


A large capacity sprayer of 
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The completely deodorized base for liquid insecticides. 
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were not fully familiar with what 
you were doing. 

“We are not as inclined to be 
critical solely of your figure of 80 
per cent kill as we are critical of any 
specification calling for a high calibre 
insecticide. far above commercial 
standards. to be supplied through 
competitive bidding. It is not merely 
the 80 per cent or the no-odor, or 
non-staining features to which we 
object. It is the issuance of this 
specification in the face of conditions 
under which insecticides are being 
supplied to public agencies. Of 
course an 80 per cent product can 
he made. So can a 90 per cent prod- 
uct. But you cannot hope to get 
either on public bid. So why not 
make it 70 per cent.—which is an 
extremely effective insecticide in prac- 
tical use. and encourage all honest 
and reputable suppliers to bid on 
something which they know they can 
supply and will supply? 

“We feel that the specification 
which you have issued and the price 
at which you have placed the busi- 
ness. invite suppliers to attempt to 
supply an inferior product. May we 
suggest that to check this that you 
submit samples from every shipment. 

not hand-picked samples from the 
suppliers.—to three impartial  ex- 
perts, and secure their opinion? 

“We do not want you to feel 
that we are splitting hairs in criliciz- 
ing ‘your specification editorially. 
Public buying of insecticides is not 
well organized. Too much of the 
insecticide shipped is of low grade. 
Samples submitted meet the tests: 


Where the 


specifications are impossible of be- 


shipments seldom do. 
ing met by commercial products. the 
better manufacturers do not bid. 
knowing that they have no chance. 
This too often leaves the business 
to the scavengers. and the door wide 
open for cheating. We do not have 
in mind any specific firm or firms. 
or do we refer to your recent pur- 
chase alone. In fact, we do not even 


know which firm or firms were 


awarded the contract. 

“Our criticism is wholly sin- 
cere and we have no ax to grind. 
We have at heart the interests of the 
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reputable insecticide manufacturer 
which we believe are best served by 
sensible. workable specifications. and 
a wide development of testing facil- 
ities among large buyers whether 
they be governmental agencies o1 


commercial organizations.” 


Specification 95% Kill 
Commenting on the contro- 
versy over the insecticide specifica- 
tion issued by the Veterans Adminis- 
tration as published in recent issues 
of Soap, J. S. Schaul, president of 
the Maintenance Supply Co. New 
York. states in a communication: 
“We wish to compliment you 
on your open letter as printed in the 
April issue of your magazine Soap. 
Your answer to the criticism of your 
criticism of the specifications issued 
by the Veterans Administration is 
intelligent and practical. In_ line 
with this specification, we find that 
one of the other departments of the 
eovernment. Marine 


Corps sent out bids for a quantity 


namely, The 


of insecticide asking among other 
things for a 95 per cent kill. The 
responses to this invitation were 
probably so wild that it was neces- 
sary to issue the invitation over again. 
toning down the requirements to a 
considerable degree. Somebody evi- 
dently gave them to understand that 
they are asking for the impossible 
or at least would never get what they 


asked for.” 


Polish Waxes 

Synthetic waxes for the manu- 
facture of polishes are obtained by 
cooking fatty oils or saponifying with 
calcium hydroxide and then mixing 
with candelilla wax. S. Kamarovsky. 
Belgian Patent No. 410.633. 


Morris Amster Dies 

Morris Amster, head of Cum- 
mer Products Co., Bedford. Ohio. 
died of a heart attack April 5 at his 
home 14307 Shaker Boulevard. 
Shaker Heights. Cleveland suburb. 
Mr. Amster was 69 years old, and 
had lived in Cleveland nearly 50 


years. 


SOAP 


Tax Pine Disinfectant 
disinfectant 


Pine oil where 
the label of the package contains any 
suggestion that it be used on the 
human body or in the bath, is sub- 
ject to the excise tax the same as a 
cosmetic or a toilet soap, according 
to recent investigations of the Bureau 
of Internal Revenue. Manufacturers 
have been notified that all sales of 
pine disinfectant where the packages 
have been so labeled are subject to 
tax and that books will be inspected 
to determine sales of such products. 
It is held by the Bureau that any 
cosmetic claims or suggested uses 
for any product makes it subject to 
the excise tax. 


¢ 


Foreign Trade Offers 
The following trade oppor- 
tunities for American concerns have 
been listed by the U. S. Bureau of 
Foreign & Domestic Commerce in 
recent issues of “Commerce Reports.” 
(Qualified firms interested in obtain- 
ing further details should address the 
ofices of the bureau in Washington. 
D. C.. mentioning the file number of 
each inquiry: 
283—Polishes, 
Agency; 373 Insecticides, Japan, 
383—W all 


Canada, Purchase. 


Switzerland, 


Agency: paper cleaner. 


¢ 


Janitor Supply House Grows 

A growing Kansas City com- 
pany in the insecticide and janitor 
supplies line is the Darrow Chemical 
Co.. 603 East Thirty-First Street, 
Kansas City. The proprietors are 
W. C. and T. E. Darrow and _ this 
company has been engaged in the 
manufacture of insecticides and allied 
products for nine years. Eighteen 
months ago they added a complete 
They sell 
their products direct and operate in 
Iowa. Nebraska, Kansas and Missouri. 


line of janitor supplies. 


¢ 


Plan “Moth-Surance” Adv. 
Chemical Control, Inc.. New 
York, maker of “Moth-Surance”, a 
liquid destroyer of moths and larvae 
for home use, has appointed Mackay- 
Spaulding Co. to direct its advertising 


account. Newspapers will be used. 
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“ation SERVICE FOR YOU" ” 


Many of the processes employed in 
the refining of coal tar products have 
been developed by the Koppers com- 
panies. A competent technical staff is 
constantly at work to introduce further 
process refinements and to insure the 
high quality of all Koppers products. 
The Koppers laboratories are abreast of 
all new developments in the field of 
coal tar products. Their services are at 
your command. 











TAR ACIDS 
CRESOL, U. S. P. 
PHENOLS 
CRESYLIC ACID 


98% to 100% STRAW COLOR 


TAR ACID OILS 
NEUTRAL HYDROCARBON OIL 














(For construction aud maintenance, Koppers also 

produces: Roofing, Waterproofing, Dampproofing, 

Creosote, Tar Base Paints and Coatings, and Tarmac 
for driveways, roads, pavements, etc.) 








Birmingham, Ala.; Buffalo, N. Y.; Chicago, Ill; Follansbee, 
W. Va.; Fort Wayne, Ind.; Hamilton, 0.; Kearny, N. J.; Milwau- 
kee, Wis.; New Haven, Conn.; Providence, R. 1.; St. Paul Minn.; 
Louis, Mo.; Swedeland, Pa.; Utica, N. Y¥.; Youngstown, 0. 


St. 





KOPPERS PRODUCTS COMPANY 


KOPPERS BUILDING, PITTSBURGH, PA 


New York, Boston, Providence, Chicago, Birmingham 
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Who Wouldn’t Be Peeved? 


The stage is set—guests arriving. A final touch 
to make sure the room is cleared of summer 
insects. a dash of fly-spray—then, a drop of oil 
and a fresh table cloth is soiled! What self- 
respecting housewife wouldn't be peeved with 


the whole idea of fly sprays? 


It’s the sort of thing that doesn’t happen with a 
Hudson Fog Sprayer. It’s designed especially 
for household use—leakproof, with a drip cup 
at the nozzle to catch overflow and vent to return 
it to the can. But there’s more than that to this 
little household favorite! It’s the perfect vapor- 
izer that turns fly oils into the fine floating mist 
that really kills without leaving a film on the 


furniture. 


HUDSON FOG SPRAYER 


y~ 





Vent to return 
any overflow to 
can. 









HUDSON 
pee FOG a 








Unusually large 
filler opening to 
permit filling 
direct from can 
or bottle. 








Curved Syphon Tube 


to permit spraying into ( 
upper corners of room. 























One sure way to keep your customers happy is by 
supplying them with a Hudson Fog Sprayer when 
they buy your product. Then you're sure of the 


application that gets the best results. 


Why not write us today? 


H. D. HUDSON MFG. CO. 
589 E. ILLINOIS ST. CHICAGO, ILL. 
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Insecticide Meeting June 8-9 


HE twenty-third annual 
mid-year meeting of the 
National 
& Disinfectant Manufacturers will be 
held at the Edgewater Beach Hotel. 


Chicago. on Monday and Tuesday. 


Association of Insecticide 


June 8 and 9, according to an an- 
nouncement from John H. Wright. 
secretary. The meeting will extend 
for two days only as in recent years. 
preceded by a meeting of the Board 
of Governors on June 7, and a golf 
tournament on that day. John H. 
Wright is chairman of the general 
convention committee with H. W. 
Hamilton of the White Tar Co.. Kear- 
ny, \. J.. in charge of the program. 
John Powell of John Powell & Co.. 
New York. in charge of hotel ar- 
rangements and finances. and A. L. 
van Ameringen of van Ameringen- 
Haebler. Inc.. New York. in charge 
of entertainment and the banquet. 
General sessions of the meeting will 
be in charge of W e B. Eddy of Roch- 
ester Germicide Co.. Rochester. N. Y.. 
president of the Association. Disin- 
fectant sessions will be in charge of 
H. M. Clark of Dr. Hess & Clark. Inc.. 
Ashland. O.. second vice-president. 
and insecticide sessions in charge of 
W. G. 


Baltimore. first vice-president. 


Griesemer of Black Flag Co.. 


At a meeting of the Board of 
Governors. held at the Hotel Commo- 
dore. New York, on April 3. final 
arrangements for the Chicago meeting 
were made. Most of the meeting 
time was taken up with a discussion 
of new insecticide and disinfectant 
specifications and = standards which 
will be an important subject on the 
program at Chicago. The subject of 
an official association laboratory was 
also taken up. Some time was given 
over to the discussion of the associa- 
tion’s publicity program and_ pub- 
Those who attended 
Eddy. 
presiding: W. G. Griesemer. John 
H. Wright. secretary: J. L. Brenn of 
Huntington Laboratories. Huntington. 


Ind.: John Powell. treasurer: H. W. 


licity subjects. 
the meeting included W. B. 
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Hamilton. H. A. Nelson of Chemical 
Supply Co., Cleveland; R. H. Young 
of Davies-Young Soap Co., Dayton. 
O.: Dr. Robert C. White. of Robert 
C. White Co., Philadelphia: Wallace 
Thomas. Gulf Refining Co.. Pitts- 
burgh, and W. J. Zick. of Stanco. 
Inc.. New York. 


¢ 

Theater Sprays 
The problem of revivifying 
stale air in closed rooms is solved 
in a simple manner by evaporating 
mixtures of chemical substances such 
as menthol and camphor with one 
or more terpenes such as pinene. For 
example a large hall may be treated 
with a mixture containing 90 parts 
of camphor oil in which 10 parts of 
menthol have been dissolved. In a 
theater having 1.500 seats 20 grams 
of this mixture is sufficient and this 


amount will not leave a_ noticeable 


For small halls a solution of 


odor. 


3 parts of camphor oil and 5 parts of 
menthol in 90 parts of alcohol is 
suitable. Evaporation can be brought 
convenient method. 
British Patent No. 


about by any 
M. Weinberger. 


125.309. 


W. C. House with Zonite 

Wa: 
pointed advertising manager of Zonite 
Sales Corporation, New York. He 


was formeriy vice-president of the 


House has been ap- 


Alfred P. Zabin advertising agency. 
—— 


H. S. Hillyard Dies 

H. S. Hillyard. president of 
Hillyard Chemical Co.. St. Joseph, 
Mo.. died at his home in St. Joseph 


recently at the age of sixty-nine. 
¢- 


Dews Co. Leases Office 

Samuel C. Dews Co.. exter- 
minators, recently leased offices in 
the Plaza Theatre Bldg.. 209 West 
Kansas_ City, 


Forty-Seventh — street. 


Mo. 





New style containers adopted by Shell Oil for their stock spray and 
large size household spray container. Steel pails by Wilson & Bennett 
of Chicago. 
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177.206.200 


SQUARE FEET OF FLOOR 
COVERED BY 


FEDERAL FINISHES 
DURING 1935 


The Greatest Testimonial 
Ever Given Floor Finishes 











A Type of Finish to 
Meet the Exact Re- 
quirements of Every 
Type of Floor 






Send for This 
Book FREE 


to Distributors and Manufactur- 
of 


fectants, ete. Tells how to prepare 


ers Soaps, Chemicals, Disin- 


and finish alt kinds of floors in 
schools, institutions, public build- 


ings, ete. 


SEND COUPON NOW. 


seeneane-=-=-- COUPON -------------- 


Feperat. VARNISH Co. 
Dept. 58—337 S. Peoria St. Chicago, IIL. 
Kindly send without cost or obligation your 


FLOOR FINISHING & MAINTENANCE MANUAL. 


Rae bers Lathe ee fetes carro ce ceed fk 


Company 


Address 


FEDERAL VARNISH CO. 
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are the most efficient and 


get you reorders because they 
Supply your cus- 


durable insecticide sprayers ever built. 
tomers with the best. 

The New Tornado Model 36 
Automatic Time Switch—Volume Air Control 
One Gallon Capac- 
ity, 1-3 H.P. G. BE. cévotoe 

Universal Motor ‘ 








the finest sprayer 
ever built. Similar to the 4. ))<;, 
now widely used Tornado ..0/7\t 
Model 54 and retaining the »ositio 
automatic time switch, vol- \ 
ume air contro! and adjust- 
able nozzle features, the new 
Model 36 will spray a big 
volume of insecticide great 
distances in finest gas for- 
mation. 

The patented principle of 
heating and compressing ma- 
terial does the trick. Just ,,, 
the sprayer you need for con 
covering large distances and 
penetrating with the finest 
gas every possible source of 
insect existence. 

Get the facts on this sprayer 
before buying! 


Here is 


Also most complete line of electric sprayers to 


meet every spraying problem. 
MODEL 54— 
1 QT. CAPACITY 
It features an auto- 
matic time switch 
set at any point from 
to 30 minutes — 
sprays desired amount 
without any attention 
whatever — automati- 
cally shuts off, Can 
aso be used for hand 
spraying. Adjustable 
nozzle can be set for 
spraying in any posi- 
tion. Also exclusive 
volume control ad- 
justment permits 
spraying one ounce 
every two to four 
minutes with either 
fine or heavy spray. 
MODEL 53 same as 
Model 54 except does 
not have automatic 
tume switch, 





Model 50 Fan Type unit. A 


fine insecticide atomizer. 
Sprays distance 

of 8’ to 10°. % -—, 
H.P. G.E. Uni- - 


versal Motor, 1 
pint glass jar. 20’ of rub- 
ber covered cable. 





Model 6 Fan Type unit. Will break insecticide into a 
very fine mist. Sprays 18’ to 20’. 1/3 H.P. G.E. Uni- 
versal Motor. Norma Ball Bearings, 1 gallon metal 
container. This model is for larger institutions, ware- 
houses, industrials, etc., and is also highly recommended 
for moth-proofing solutions. Write today for complete 
description and circulars. 


BREUER ELECTRIC MFG. CO. 


862 Blackhawk Street Chicago, IIl. 
| insecticides, Our business is manufacturing sprayers. 
S - 


We do not sell 
Patented in U A. and Foreign Countries 





BREUER’S TORNADO ELECTRIC SPRAYERS 
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Peterman Sales Campaign 
William Peterman. Inc.. New 
York. will begin a new advertising 
campaign in May using daily and 
weekly 


magazines. 


newspapers and_ national 
The products to be fea- 
tured are Peterman’s “Discovery”. 
“Roach Food” and “Ant Food”. A 


special housecleaning tie-up window 


display is being offered to dealers. 
¢ 


Expello Uses Premium 

Expello Corp.. Dover. N. H.. 
has recently been offering to retail 
druggists a $5 clock free with every 
$12 order on “Expello” moth killer. 
The special offer was discontinued 
April 30. 

> 

Paul Hayden Dead 

Paul Hayden, for the past 
fifteen years associated with the sales 
division of the Koppers Products Co.. 
Pittsburgh. and the White Tar Co.. 
Kearny. N. J.. a Koppers subsidiary. 
died in New York on March 23. He 
was buried from his birthplace at 
Sayre. Va.. on March 206. 


vived by his wife. his mother, and 


He is sur- 
a brother. His work during his as- 
sociation with the Koppers interests 
was chiefly in the sale of disinfectants. 
and disinfectant materials. 


¢ 


Hoffman Forms New Concern 
G. E. Hoffman. formerly con- 
nected with Arwell. Inc.. Waukegan. 
Il].. and Baldwin Laboratories. Saeg- 
ertown, Pa.. has recently organized 
the A-Queen Products Co. in Chicago 
to carry on an exterminating and in- 
secticide manufacturing business. Of- 
fices are located at 149 Harrison St.. 


Oak Park. Ill. 


Discuss Flyspray Labels 

The practicability of showing 
on flyspray labels a definite deter- 
mination of pyrethrins content was 
one of the important topics discussed 


at a meeting in San Francisco, April 
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6. called by Dr. Alvin J. Cox, chief 
of the state chemistry division, and 
attended by leading manufacturers of 
these products. Dr. Cox appointed 
a committee of five to study this sub- 
ject and make a report later which 
will determine the future course of 
action. With respect to sprays con- 
taining rotenone. a resolution was 
passed at the meeting requesting the 
United States Food and Drug Ad- 
ministration and the State depart- 
ment of agriculture to allow the term 
“Derris and/or Cube Root.” in desig- 
nating the source of rotenone on la- 
hels. rather than to specify one or 
the other root singly. 
- S 
New Jester Arrives 
Mr. and Mrs. M. B. Jester an- 
nounce the birth of a son. Max, Jr. 
The new arrival’s father is connected 
with Calumet Refining Company. 
Chicago manufacturers of fly spray 
and industrial petroleum products. 
¢ 
Poole Returns from England 
J. R. Poole. Derris. Inc.. New 
York. manufacturers of derris prod- 
ucts. returned to the United States 
late last month tollowing a_ two- 
month visit in England. 
¢ 
Mothide Service Expands 
Mothide Permanent Moth- 
proofing Service Co.. Kansas City. 
moved on April 6th from their old 
location at 3838 Main street, to 1014 
East Armour Blvd. At the present 
time this concern is a servicing com- 
pany but plans to put in a complete 
line of insecticides and disinfectants 
later in the season. The company is 
composed of Messrs. George E. and 
Wm. M. Hannay. 
xs : 
Gets Disinfectant Advertising 
Pur-Urn 


Milwaukee. manufacturers of disin- 


Laboratories. Inc.. 


fectants and cleaners, have appointed 
Burns-Hall Advertising Agency, Mil- 
waukee. to direct their advertising 


account. 


SOAP 


Curlett on McCormick Board 
John M. Curlett has been 
elected to membership on the board 
of directors of McCormick & Co.. 
David S. 


Mr. Green resigned to go on 


Baltimore. succeeding 
Green. 
the board of the newly organized 
McCormick Sales Co. 

° 


Bailey Heads O-Cedar 
Warren G. Bailey, who for 
O-Cedar 


secretary and 


several years has served 


Corp.. Chicago, as 
treasurer, has been elected president 
and general manager of that com- 
pany. Heretofore Mr. Bailey has de- 
voted much of his time to his services 
with the Business Research Corp.. 
Chicago, of which he was vice-presi- 
dent and assistant director, but in 
the future he will devote his entire 
time to the management of O-Cedar. 


+ 


Advertise Mortex 

Murray & Nickell Mfg. Co.. 
Chicago. announce that they have 
released an extensive newspaper cam- 
Mortex. the 


paign on company s 


moth-proofing compound. The copy, 
which was prepared by Frankel-Rose 
Co.. will appear int the newspapers 
of the principal cities of the middle 
west. 
° 

Markets New Roach Trap 

Armstrong Manufacturing Co., 
2035 Main street. Kansas City, Mo., 
has placed on the market a new im- 
proved patented roach trap which 
sells at a nominal price. It is said 
to be safe, simple and sanitary as 
well as very effective in destroying 


the roaches. 


° 
New Cattle Spray Base 
Calumet Refining Company. 


Chicago, announce that they are now 
manufacturing a special petroleum 
base for cattle sprays. In addition 
to the fact that this new base is odor- 
less many other valuable advantages 
are claimed. It is reported as harm- 
less to cattle and is said to have un- 
usual lasting qualities when applied 
to the animals. The specifications of 
this base oil. which is prepared by a 


high vacuum distilled double re-run 
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HAVE YOU A CLOUDY LIQUID SOAP? 









CAPACITY 2 
GALLONS PER 
MINUTE 


@ Plug it into any licht 
socket ce 7 





Perel SOUTER FILTER 


® People will not buy cloudy liquid soaps and shampoos, 
even though they may do the work just as well. If you 
want to make clear, sparkling products, send us a sam- 


endable onomica 
Adjustable handle for a 
tvpes of bottles 


MANUFACTURERS OF 


ple of your cloudy liquid and let us show you what an Disk Fi ters Ni itra 
+: } T . : * ° , sbestos Filter Sheets 

Ertel Filter can do. They are built in all sizes, suitable Se retahi nl iicara Rartatsti 
for any capacity ... and do an equally good job on fly Vacu m ind Semi-Auto 
, i 7 : : natic 2 tltiple Spout 
spray. Vacunm Bottle Fillers 
Bottle Capping Equip 

nent, and Stainless Stee 


Glass Lined Tanks 


ERTEL ENGINEERING CORP. 


Dept. C, 120 E. 16th St. New York, N. Y. 


We are specialists in 
Paradichlorobenzene Products, 
including 


Deodorizing Blocks 
Urinal Blockettes 
Moth Preventives, etc. 


Ores ingaen ‘ A large variety of shapes and 
JUNIOR m sizes to fill practically every re- 


Metal Polish é 1) quirement. 
Non-Rubbing Wax ) 
Deodorizing Blocks 4 8 B® write for descrip 


Ulatat-1 em er-1.a 5 


tive circular and 
price list. 


Fly Sprays 


Moth Preventives 


Furniture Polish 


UNCLE SAM CHEMICAL CO., INC. 


Vanufacturers for the Jobber 


Prepared Wax Polish 329 EAST 29th STREET, NEW YORK, N. Y. 
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process are as follows: specific grav- 
ity, 29.9; flash point. 275°; fire, 
310°; viscosity, 51 at 100°; color, 
1.5. For further details regarding 
the product manufacturers can write 
the company direct or the publishers 


of Soap. 
* 


Good Insecticide Year 

David Lynch of John Powell 
& Co.’s Chicago office. which is in 
charge of H. J. Ahles, recently re- 
turned from a_ three-month trip 
through the South and Southeast. and 
reports that the insecticide trade in 
that area is anticipating one of the 
best years in its history based on in- 
dications thus far in 1936. 


ene, Abie 


Restrain Franklin Employees 
Franklin Research Co., Phila- 
delphia, advises that a court decree 
has just been handed down in a re- 
cent action, restraining two former 
employees from using for their own 
benefit or imparting to others the 
secret formulae and secret manufac- 
turing technique of the products of 
Franklin Research Co. These consist 
of various types of wax emulsions, 
cleaners, shoe polish, etc. 
a ae 


To Handle Wax Advertising 

Minute Man 
Hartford, Conn., has appointed the 
John B. Fairbairn Advertising Agen- 
cy. Hartford, to conduct an adver- 


Products Co.. 


tising campaign on its “Lacquerwax.” 
a combined liquid wax and cleaner 
for automobile finishes. Lee Baum 
has been named director of sales and 
advertising of Minute Man Products 
Co. 
: e- 

Guard Polish Formula 

Grifin Mfg. Co.. Brooklyn. 
shoe polish manufacturer, won the 
decision of Judge James C. Cropsey 
handed down last month in the New 
York Supreme Court in a case in- 
volving the “Griffin” shoe polish for- 
mula. The court also granted the 
firm an injunction against the 2-in-] 
Shinola-Bixby Corporation and 
against Raymond Warburton, a chem- 


The in- 


junction forbids the company and 


ist employed by the latter. 
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chemist from making any _ polish 


using the Grifin formula. forbids 
them to disclose the formula and 
gives the Griflin company the right to 
demand an accounting of all profits 
that the defendants may have received 
already from such manufacture. 
° 

Johnson Names Sales Mer. 

P. M. Petersen, who has been 
with S.C, & Son, Inc.. 
Racine. Wis.. for twenty-five years. 


Johnson 





has recently been appointed general 
He succeeds C. A. 
Armstrong, who for the last twenty- 


sales manager. 


three years has been acting head of 
the sales department and who con- 
tinues with the company as vice- 
president and member of the board 
of directors. 
(ila 

Sterrett in Texas 

Clifford: H. Sterrett, formerly 
of Edgar C. Murphy Co., Detroit. and 
William Peterman. Inc., New York. 
is now located in San Antonio, Texas, 
as vice-president of a lumber firm 
specializing in the manufacture of 
termite-proof timber, and _ termite 
proofing in building construction. 


- © —__— 


Termite Concern Moves 

Scott Control Co.. 
Pasadena, Cal., has taken new quar- 
ters at 2467 Blanche St. 


Termite 


ee 


So-Eze Products to Expand 
So-Eze Products Co., 3515 
Troost avenue. Kansas City. clean- 
ing compounds, will add a new line 
within the next few months. J. W. 
Blockter, says that his company plans 
on considerable expansion of their 


plant. 


SOAP 


Sanitary Suppliers Meet 

The Associated Sanitary Sup- 
ply Distributors of Chicago held their 
regular monthly meeting at the Ham- 
ilton Club, April 21st. 
represented. \ 


All member 
companies were 
round table discussion of problems 
relating to the industry was held. 


— po 


Vance Best Bowler 

Martin B. Vance of Givaudan- 
Delawanna’s Chicago office won first 
prize in the last bowling tournament 
of the season for the Chicago Per- 
Although bowl- 
ing from scratch, Mr. Vance’s three 


fumers Association. 


game total of 603 gave him a com- 
fortable margin of victory. 


a 


Hockwald Moves Office 

The San Francisco office of 
Hockwald Chemical Co. has _ been 
moved from 807 Mateo St. to 30 


Bluxome St. 
Se ee 


Rocca New President 

Annual Business meeting and 
election of officers of the Chicago 
Drug and Chemical Association was 
held at the Chicagg Athletic Assn., 
March 26th. 
ported in the April issue of Soap and 
which was headed by A. J. Rocca 


The regular ticket. re- 


for president, was unanimously 
elected. Plans for the Annual For- 
mal May Party. scheduled for May 
7th in the Grand Ball Room of the 
Lake Shore Athletic Club. have been 
completed and the entertainment com- 
mittee advises that there will be a 
fifteen-piece orchestra, a master of 
ceremonies and an unusual floor 
show. 


an beds 


Exterminator in New Office 

St. Louis Exterminating Co., 
formerly at 4119 Olive St.. St. Louis, 
has moved recently to new quarters 
at 3975 Ditmar St. 

oe 

Bristol-Myers Profits Up 

Bristol-Myers Co. earned net 
profit of $2,272.700 during 1935 ac- 
cording to a preliminary report just 
issued, comparing with earnings of 
$1.966.164 in the previous year. 
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REPEAT BUSINESS is the basis of profit in the in- 
secticide field — and in most fields. That’s why 
manufacturers of modern sprays are insistent that 
their products should be completely satisfactory 
to the consumer. Killing efficiency is important, 
but other factors such as odor are vital in building 
up repeat sales. 

With Atlantic ULTRASENE for a base, your spray 
will be a “natural” for repeat business. ULTRASENE 
is practically odorless and even more transparent 
than water. It is uniform and evaporates readily, 
leaving no oily residue. And, because it has no 
kerosene odor, less essential oils are required to 
disguise an unpleasant odor. 

Join the ranks of up-to-date manufacturers who 
are increasing their sales with ULTRASENE. We will 
gladly send you liberal experimental samples for 
your own tests. Our technical department is al- 
ways glad to assist you with your problems. Just 
write The Atlantic Refining Company, Specialty 
Sales Department, 260 South Broad Street, Phila- 
delphia, Penna. 


ATLANTIC 
ULTRASENE 
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SENCO RAT AND ROACH PASTE 


Packed in attractive lithographed cans. Special deal for May 


and June, 1936. 


1 doz. 6 oz. cans (.50¢ size) $4.00 


(six cans free with each dozen) 


1 doz. 1 Ib. cans ($1.00 size) $8.00 


(six cans free with each dozen) 


Shipped prepaid anywhere in the United States 
POISON GRAINS 


Effective and economical exterminators of mice 
Poison Canary Seed 100 Ibs $22.00 
Mixed Poison Grains 100 Ibs. $22.00 
Freight Prepaid 
PHOSPHORUS PASTE FOR PESTS 


standardi7ec at anc oach aste sold in Du to the trade. 
\ dardized R 1 Roach P ld bulk the trad 


Prices Prices 
10 Ibs. $4.25 50 Ibs. $17.00 
25 Ibs 9.00 100 Ibs. 32.50 


Freight Prepaid 


SENNEWALD DRUG COMPANY, Inc. 


800 Hickory Street St. Louis, Mo. 
























































REFINED NAPHTHALENE 


CRUSHED, CRYSTALS, POWDER, 
LUMP, CHIPS, FLAKES 


For use in the manufacture of deodor- 
izing blocks, moth preventives and 


other insecticides. 


ALSO BALLS. BLOCKS. TABLETS. 


THE WHITE TAR COMPANY 


OF NEW JERSEY, INC. 
Phone Kearny 2-3600 


BELLEVILLE PIKE KEARNY, N. J. 
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Wood Building New Plant 

A new and modern plant for 
G. H. Wood & Co., to replace the one 
destroyed by fire a few weeks ago. 
is under construction for them on 
their old site at 736 Dundas St.. East 
Toronto. The Wood concern, Can- 
ada’s largest manufacturer of sani- 
tary products. suffered a disastrous 
fire which completely gutted the old 
plant, with a loss estimated at $100.- 
OOO. AIl records were saved. how- 
ever. and the firm moved into new 
quarters at 1244 Dufferin St. the 
day following the fire. It is hoped 
to have the new building ready for 
occupancy by June 1. It will be 
one story larger than the old one 
and will be completely re-equipped 
with modern machinery. Business 
seems not to have been interfered 
with by the fire. as Geoffrey H. 
Wood, general manager, reports that 
March sales were 28 per cent in 
advance of any previous March and 
far ahead of the total for any pre- 


vious month. 


View Invisible Ray Lamps 

A group of some thirty execu- 
tives including representatives from 
various insurance companies, food 
processors. exterminating concerns 
and city health departments visited 
the Bloomfield, N. J.. plant of West- 
inghouse Lamp Co., April 1. to learn 
more about the practical applications 
of the new Westinghouse invisible 
ray lamps. A film was shown illu- 
strating the effect of the invisible 
rays on micro-organisms. Then after 
luncheon in the plant cafeteria, and 
an inspection trip through the plant. 
practical installations of the new 
lamps were described by various rep- 
resentatives of Westinghouse. The 
trip was under the sponsorship of N. 
Kk. Concannon, secretary of the Pro- 


fessional Exterminators Assn. 


New Polish Specification 

A new and slightly revised 
federal specification for silver polish 
has just been adopted by the Pro- 
curement Division of the U. S. 
Treasury Department. In the revised 
specification the sole ingredient of 
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type C powder polish is fixed as 
simply finely ground diatomaceous 
or infusorial earth. In the previous 
draft it was specified that this earth 
be white in color. Copies of the 
complete new specification, No. P-P- 
57la, may be obtained for 5c each 
from the U. S. Superintendent of 
Documents. Washington, D. C. 


+ 


Glyco Products Moves 

Glyco Products Co., New 
York. moved April 25th to new quar- 
ters at 148 Lafavette St. At the new 
address the office. laboratory and 
warehouse will be consolidated under 
one roof. The new telephone num- 


ber is Canal 6-6510. 


+ 


Study Fluoride Regulations 
The New York City Board of 
Health is currently making a further 
study of the use of sodium fluoride 
as an exterminating agent, the deci- 
sion to undertake this work having 
heen made at a recent conference 
with members of the exterminating 
industry. Pending the final decision, 


SOAP 


we are advised that no action will 
be taken against fluoride users by the 
department. It is reported that the 
fumigant board has passed favorably 
on the following recommendation: 
“Sodium fluoride to be per- 
mitted in- restaurants in the fol- 
lowing manner; on floors, under 
and behind ice boxes and behind 
sinks, but must not be used in 
a manner where it may come in 
direct contact with food.” 
If the full board passes fav- 
orably on this proposal it is expected 
that a public report may be expected 


by the industry shortly. 


¢ 


Parento Official Ends Trip 
Eugene Barton, general mana- 
ger of Compagnie Parento, Ltd., Ca- 
nadian afhliate of Compagnie Parento. 
Inc.. Croton-on-Hudson, N. Y., has 
just returned to the Toronto head- 
quarters of his firm after an exten- 
sive trip through Canada which took 
him as far west as Vancouver. He 
reports that business in the western 
part of the Dominion is very good 
and there is a good prospect for 
betterment over the current year. Mr. 
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HOOKER ELECTROCHEMICAL COMPANY 
Eastern Sales Offices: Lincoln Bldg., New York City; Works: Niagara Falls, N. Y. 


wrestern Sales Offices: Tacoma, Wash.; Works: Tacoma, Wash. 
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Qeoutifier —— 


When all is said and done, there is noth- 
ing that will give a floor the same deep, 
mellow tones—the same rich beauty as 
wax, 


RUBBER GLOSS floor wax is noted for 
the depth of its lustre and its marvelous 
accentuation of the color and pattern of 
the floor. Give your floors a few months’ 
care with RUBBER GLOSS wax and you 
will experience the keen delight of see- 
ing their beauty fully displayed. 


. RUBBER GLOSS wax actually costs 
less to use than other waxes. Won't you 
telephone our local representative? 


FRANKLIN RESEARCH 
comPpany 


5134 Lancaster Avenue 
= PHILADELPHIA, PA 





RUBBER 


GLOSs 


Distributors in principal cities 
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Machine-Made 


DEODORANT 
CAKES and BLOCKS 


are big sellers! 


Make your deodorant 
and moth cakes with 
this heavy pressure 
foot press by the cold 
process and save 
money while you are 
increasing sales. <A 
smooth, even cake will 
sell better because of 
its improved appear- 
ance and will cost less 
to make because this 
press not only cuts 
labor but saves 5% 
»f your raw material. 
Why not let us make 
some sample cakes 
with your own para, 
naphthalene, etc., and 
submit complete in- 
formation regarding 
cost and manufactur- 
ng pr ocess? 


HOUCHIN MACHINERY CO., INC. 
HAWTHORNE, N. J. 





SOAP! 
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Barton will visit the New York office 
of the company shortly to confer with 
his associates in the United States. 
ap Pe ceca 

Free Unlicensed Exterminator 

Oscar Nelson of Hempstead. 
L. I. N. Y., pleading guilty to a 
charge of operating an exterminating 
business without a license. was freed 
hy Magistrate Anthony Savarese in 
Jamaica Court on a recent appear- 
ance. According to newspaper re- 
ports, sentence was suspended when 
Nelson pleaded guilty with “exter- 


minating” circumstances. 


ees 
Shoots Flies with Rifle 

A novel method of application 
of liquid insecticides has been intro- 
duced by Dr. J. F. McClendon. Uni- 
versity of Minnesota physiologist. in 
He keeps 


an air rifle loaded with pyrethrum 


classroom demonstrations. 


concentrate at his side in the lecture 
room, and shoots the flies down on 
the wing. 
re 

Royal Cleanser Moves 

Royal Cleanser Co.. formerly 
located at 3043 Superior Ave.. Cleve- 
land. has moved recently to 2336 
Canal Road. 

a ees 

Offers “SalvArine” Cleaner 

Heider 


Co.. Columbus. Ohio. is manufactur- 


Industrial Chemical 
ing a cleaning powder under the name 
“Pink SalvArine.” for use on wood- 
work. tile, floors, bathroom fixtures. 
etc. The product sells in 6 oz., 1 Ib.. 


1, Tb. and & Ib. packages. 


P e : 
Stein Offers New Equipment 
Stein Equipment Co. 426 


Broome St.. New York. organized 
two months ago to deal in used soap 
and chemical machinery. also offers 
a varied line of new equipment. At 
present the company is acting as sell- 
ing agent for metal glass tanks, 
Waterville Foundry ointment mills. 
pony mixers, and change can mixers. 
Prater hammer mills and pulverizers. 
also for various types of mixers, bot- 
tle. tube and powder fillers, filters. 
etc. Additional lines will be an- 


nounced as they are added. 
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Reilly Plant Expansion 

Reilly Tar & Chemical Co.. 
Indianapolis, plans an expansion in 
its plant at Fairmount, W. Va.. which 
will involve expenditure of $100,000. 


Aiea Steins 


Drug Wholesalers to Meet 

The board of control of the 
National Wholesale Druggists Asso- 
ciation will meet May 22nd in the 
New Jefferson Hotel. St. Louis, and 
this meeting will be followed in the 
next two days by meetings of several 
state and sectional groups of whole- 
salers. 

7 ae 

S.0.C.M.A. Meets at Absecon 

The annual meeting of the 
Manufacturing Chemists Association, 
in conjunction with the outing of the 
Organic Chemical Manu- 
facturers’ will be held 
this year at the Sea View Golf Club, 
Absecon, N. J.. near Atlantic City, 


on June 4 and 5. 


Synthetic 


Association 


° 
Fumigating Co. Moves 
F. W. Ritchie Fumigating Co.. 
San Francisco, has moved recently to 
110 Market St. 
— 
Free “Pokadot” Dispensers 
Pokadot Chemical Co., Green- 
ville Pa.. recently made a 10-day 
dispensers for its 
The dis- 


penser was given with the purchase 


offer of free 


*Pokadot” water softener. 


of a bottle of “Pokadot” water soft- 
ener. furniture polish, or laundry 


bleach. 
i 





Sunray Products Moves 
Sunray Products Co... Chi- 
cago. has taken new quarters recently 
at 15 N. Franklin St. 
es 
Louisville Exterminator Moves 
Wright Exterminating Co.. 
Louisville. has recently taken new 
quarters at 308 South Fifth St. 
2 eee 
Check “Perfo” Advertising 
Radiator Specialty Co., Char- 
lotte. N. C., dealer in a cleaning fluid 
advertised as “Perfo.” has been or- 
the U. S. Federal Trade 


Commission to desist from misrepre- 


dered by 


SOAP 


sentations in the sale of the prepara- 
tion. Advertisements that the clean- 
ing fluid is not harmful or injurious 
to any fabric. material or color, that 
it will absorb spots. and does not 
leave a spot or ring on materials, are 
prohibited in the order. 
Baa meee 
To Open New Toronto Branch 
Helfrich 


cago, manufacturers of toilet prep- 


Laboratories. Chi- 


arations. plan shortly to open a 
branch factory in Toronto. They 
have secured premises at the corner 
of King and Bathurst streets. 
sok gees 

A. D. M. A. at Greenbrier 

Members of the American 
Drug Manufacturers’ Association will 
meet for their 25th annual conven- 
tion May 4 to 7, at the Greenbrier. 
White Sulphur Springs. W. Va. Com- 
mittee members for the meeting in- 
clude the following: banquet. F. J. 
McDonough, New York Quinine & 
Chemical Works, M. N. DeNoyelles. 
Charles Pfizer & Co.: evening enter- 
tainment, W. D. Barry. Mallinckrodt 
Chemical Works. S. Barksdale Penick, 
Jr.. S. B. Penick & Co.: ladies’ enter- 
tainment. Simon, Heyden 
Chemical Corp.. A. A. Wasserscheid. 
Mallinckrodt Chemical Works: golf. 
Victor E. Williams. Monsanto Chem- 
ical Co.. J. P. Remensnyder, Heyden 


George 


Chemical Corp.. Gerald S. Furman, 
Merck & Co.; transportation. S. 
Barksdale Penick. Jr.. S. B. Penick 
& Co.. James C. Chilcott, Maltine Co. : 
publicity, A. D. Armstrong, Fritzsche 


Brothers. Inc. 
- S 


Hercules Moves Office 

The New York offices of Her- 
cules Powder Co. were moved April 
11 to new quarters at 22 East 40th 
St. Walter M. Annette is their local 


manager. 
sins aig 
Markets “Mikroklene” 

J. W. Oats. 309 South Lawn 
avenue. Kansas City, representative 
of Economics Laboratory, St. Paul, 
cleaning compounds, is placing in 
his territory a new product known 
as “Mikroklene™. 


bined cleanser and sterilizer used in 


which is a com- 


soda fountains and bars. 
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Special 
Offerings of 





New 
CRUTCHERS 





This Newman brand new, all steel 
steam jacketed soap crutcher will 
crutch any kind of soap. We also 
build another crutcher especially 
adapted for laundry scap. 





Automatic 


JONES PRESS 





automatic Jones 
Capacity 150 to 


Small size fully 
toilet soap press. 
200 small cakes per minute. A 
real buy at an attractively low 
price. Has been completely re- 
built in our shops. 








i) 
bo 


H-A SOAP MILL 

















This 4-roll granite toilet soap mill 
is in A-1 shape. Latest and larg- 
est size rolls. Priced for quick 
sale 


New and Rebuilt 


SOAP MACHINERY 
NEWMAN 


We carry a complete line of 
industry. 
to be in first class condition. 


equipment for the soap and sanitary products 
All used equipment is rebuilt in our own shops and is guaranteed 
All new equipment that we manufacture such as 


crutehers, frames and cutting tables is of the finest material and workmanship. 


You can buy with confidence 


from Newman. 


USED SPECIALS 
For the Soap, Chemical, Cosmetic and Allied Trades 


H-A, 


ity. 


1500, 3000, 4000, 5000 Ibs. capae- 
Steam Jacketed Crutchers. 


Dopp Steam Jacketed Crutchers, 1000, 


1200, 800 


pacity, 


1500 Ibs. and gals. ca. 


Ralston Automatic Soap Presses. 


Scouring Soap Presses. 


Empire State, Dopp & Crosby Foot 
Presses. 
2, 3, 4, 5 and 6 roll Granite Toilet 


Soap Mills. 
H-A 4 and 5 roll Steel Mills. 


H-A Automatic 
bers. 


and Hand-Power slab- 


Proctor & Schwartz Bar Soap Dryers. 

Blanchard No. 10-A and No. 14 Soap 
Powder Mills. 

J. H. Day Jaw Soap Crusher. 

H-A 6, 8 and 10 
Plodders. 


Allbright-Nell 10 inch Plodders. 


inch Single Serew 


Filling and Weighing Machine for 
Flakes, Powders, ete. 


Steel Soap frames, all sizes. 
Steam Jacketed Soap Remelters. 
(utomatic Soap Wrapping Machines. 


Glycerin Evaporators, Pumps. 


Flant cf the 
Holman Soap Co., Chicago, is 
offered for sale. 
Completely equipped modern 
factory. 


Filter 
and 36 


Sperry Cast Iron Square 
Presses, 10, 12, 18, 24, 30 
inch. 


Perrin 18 inch Filter Press with 
Jacketed Plates. 

Gedge-Gray Mixers, 25 to 6000 Ibs. 
capacity, with and without Sifter 


Tops. 
Day Grinding and Sifting Machinery. 
Schultz-O’Neill Mills. 

Day Pony Mixers. 
Gardiner Sifter and Mixer. 
Proctor & Schwartz large roll Soap 

Chip Dryers complete. 

Doll Steam Jacketed Soap Crutchers, 

1000, 1200 and 1350 Ibs. capacity. 
Day T Mixers. 

All types and sizes—Tanks and 
tles. 
Ralston and H.A, 

Tables. 
Dies 


Presses. 


aleum Powder 
Ket- 


Automatic Cutting 


Soap for Foot and Automatic 


Broughton Soap Powder Mixers. 
Williams Crutcher and Pulverizer. 


National Filling Weighing 
chines. 


Ma- 


and 


Send us a list of your surplus 


equipment we buy — separate 


units or complete plants. 


Newman Tallow & Soap Machinery Co. 
1051 W. 35th St., Chicago, Illinois 


Our forty years soap experience can help solve your problems. 








JONES AUTOMATIC 





4 


laundry 
All complete and in perfect con- 
dition 


combination 
soap presses. 


Automatic 
and toilet 


Jones 





Single screw soap plodders with 6, 8, 
All completely rebuilt and unconditionally guaranteed 


| SINGLE SCREW SOAP PLODDER 





10 or 
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12 inch screws. 




















- CLASSIFIED ADVERTISING 








Classified Advertising—All classified advertise- 
ments will be charged for at the rate of ten cents 
per word, $2.00 minimum, except those of indi- 
viduals seeking employment where the rate is five 
cents per word, $1.00 minimum. Address all replies 
to Classified Advertisements with Box Number, 
care of Soap, 254 West 31st St., New York. 


Positions Wanted 


Soapmaker and Superintendent—Have had long 
experience in making all kinds of soap. Analyze 
any soap or soap material. Address Box No. 751, 


care Soap. 


soapmaker and Chemist—whose past record and 
experience qualify him for meeting highest tech- 
nica] requirements, desires steady employment with 
progressive concern. :\ddress Box No. 749, care 


Soap. 


Superintendent, factory manager wants position 
Expert in kettle practice and manufacture of bar 
and toilet soaps, pure and filled flakes, high grade 
and cheap soap powders. Glycerine recovery. Ad- 


dress Box No, 743, care Soap. 


Soapmaker and Chemist—with long experience 
making all kinds of soaps, seeks permanent con- 
nection. Address Box No. 748, care Soap. 

Capable Sanitary Chemical Specialist—15 vears’ 
experience manufacturing disinfectants, insecticides, 
soaps, polishes, deodorants, etc., desires position as 
superintendent or chemist. Temporary work will be 
considered. Single, age 42, college graduate. Avail- 
able at once. Address Box No, 750, care Soap. 

Manufacturers, Promoters—soapmaker has new 
shampoo, also first class soapless shampoo.  Satis- 
fied with royalties or steady position. Address Box 


y oy ae Ep 
No, 733 care Soap. 


Soap chemist with 30 vears’ experience. Twitchel- 
ling, treating glycerine; all kinds of household and 
toilet soaps, oil soaps, shaving soaps in bar, stick, 
liquid and powdered form especially non-hydrolyz- 
ing liquid soap for all purposes, and other money 
making specialties; soap for dyeing, auto soap, cos- 
metics, etc. Seeks position with responsible firm. 


Address Box No. 734, care Soap. 


Soapmaker—good worker; 15 years’ experience in 
the making of laundry chips, textile soaps, oil soaps, 
Wishes steady 
Salary rea- 


liquid soaps and shampoo bases. 
employment. Will locate any place. 


sonable. Address Box No. 732, care Soap. 


ep) 
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Announcing the formation of 


STEIN EQUIPMENT CORP. 


By JEROME D. STEIN 


formerly of Stein-Brill Corp. 


Rebuilt Special Offerings 
1—Jones Automatic Pin Die Press. 
3—Houchin-Aiken Empire State Foot Presses. 
1—2 way Soap Cutting Table. 

10—400 Ib. Soap Frames. 

20—1200 Ib. Soap Frames. 

1—10A Blanchard Mill. 

1—Prater Hammer Mill. 

1—65 gal. Dopp jacketed Kettle. 
1—Soap Chipper. 

4—Filter Presses—10” to 24” Square. 
2—Jacketed Vertical Crutchers. 
2—Vertical jacketed 3000 Ib. Kettles. 
6—Glass Lined Kettles, 50 to 500 gals. 
1— Soap Slabber. 

1—Proctor 4 Fan Soap Chip Dryer. 


3—Plodders; 6”, 10” and 12” 
Send for Bulletin No. 101 giving full listings. 
WE BUY YOUR SURPLUS EQUIPMENT FOR CASH. 
FROM SINGLE ITEMS TO COMPLETE PLANTS. 


426 BROOME STREET NEW YORK, N. Y. 


Phone: CAnal 6-8147 Cable Address “MACHINEQUIP” 











ay you saw it 


We REBUILT 





SOAP MACHINERY 


PRICED FOR QUICK SALE 


1—Proctor Soap Chip Dryer 

1—Jones automatic vertical Soap Press 

4—3, 4 and 5 roll Steel Mills 

2—10” Houchin-Aiken Plodders 

1—Automatic Power Cutting Table 
1—Broughton Mixer, jacketed 

2—No. 10A Blanchard Mills 

3—Soap Foot Presses 

6—Filter Presses, sizes 12” to 30” 

1—Granite Stone Mill, 2 roll 

30—1200 lb. Soap Frames 

2—-Jacketed Vertical Crutchers 

2—1500 ib. Horizontal Crutchers 

2—Hand Power Slabbers 

2—Hand Power Cutting Tables 

2—Houchin Chippers 

600 and 1,200 lb. Frames, Kettles, Pumps, Tanks, Filter 
Presses, Wrapping Machines, Tube Fillers, Closers, 
Crimpers. Dry Powder Mixers. Pulverizers, Grinders, 
Evaporators, Amalgamators, Mixers, etc. 


Send for Complete List (Bulletin No. 16) 


WE BUY AND SELL FROM SINGLE ITEMS 
TO COMPLETE PLANTS. 


STEIN~BRILL 


oy a Tel 7 we se), | 

































NEW YORK, N. Y. 
Cable Address: 
“BRISTEN” 


183 VARICK STREET 
Phone: 
WAlker 5-6892-3-4 
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We manufacture a complete line 
of high quality waxes for the job- 
bing trade, including no-rubbing 
liquid wax, regular type liquid wax, 
powdered wax, paste wax and also 


furniture polish. These products 





can be supplied in bulk, packaged 
under the Windsor label or with 


your own label which we supply. 





WINDSOR 


WAX COMPANY 


53 PARK PL. New YorkN Y 


factory 





611 Newark St Hoboken, N. J. 


Manufacturers of 
WAX PRODUCTS EXCLUSIVELY 


a 
PALMER DISPENSERS 


The new “TIPOWDER” 
dispenser (at right) is 
positive in operation, no 
springs or mechanical parts 
to get out of — order. 
Tilting dispenser delivers 
predetermined quantity of 
soap—wasteful continuous 
flow absolutely impossible. 












Tamper-proof, easily 
cleaned. Metal parts 
chrome plated—black 


china, opal or clear crystal 
glass bowl. 





SUPER-SERVER 
low, has no 
Metal parts 


Palmer 
(left) 
equal in value. 


priced 


of stainless chrome alloy. One 
piece bracket in satin chrome- 
like finish. Valve parts easily 
removed for cleaning or re- 
placement. Crystal glass 
decagon bowl, black enameled 
cap. Large l-inch opening 
makes filling Lowest 
priced push-in dispenser—yet 
neat, compact, durable. 


easy. 





f Write for new catalog on complete 
ODUC wine Palmer line of soap dispensers; 
janitor and sanitary supplies, main- 

WAUKESHA.WIS. PP 
Adiacent to Milwaukes tenance materials and equipment. 
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Qualit 


send us a sample. 











r. & ©. 


y Colors 
for 


TOILET SOAPS 
LIQUID SOAPS 


TOILET PREPARATIONS 


Long experience enables us to produce 


colors for all types of soaps. 


If you have a shade you want matched 


We have complete fa- 


cilities for matching. 


Liquid soap colors a specialty—send for 


samples of F. & S. 


FEZANDIE & SPERRLE, Inc. 


205 FULTON STREET 
NEW YORK, N Y. 


Im port—Manufacture—Ex port 


greens and ambers. 











Ask for samples 
of above specialty 
bulk products. 
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Positions Open 





Salesmen—fine line of soaps, cleaners, polishes 
for old reliable manufacturer. Liberal commissions 
paid weekly in full. Baum’s Castorine Co., Rome, 


N.. ¥. 


A Prominent Manufacturer of liquid soaps, dis- 
infectants, deodorizing cakes, etc., has an opening 
for a dependable sales representative. Address Box 
No. 747, care Soap. 


Salesmen now calling on hotels, restaurants and 
clubs to sell book matches. Only someone success- 
fully selling these trades now need apply. Address 
Box No. 745, care Soap. 





Miscellaneous 





Wanted—Direct representation for the sale of 


toilet soaps, shampoos, insecticides, disinfectants, 
and allied products by a firm operating the leading 
wholesale and retail stores in Syria. Would require 
sole agency for that country. If you are interested 
in sale of your products through our stores, may 
we suggest that you send us samples f.a.s. prices, 
packing, etc. Address bechara & Metni, Fue Wey- 
gand, Souk Tawile, Beirut, Syria. 


Volcanic Ash—Mined and refined by Mid-Co 
Products Co., 238 Railway Exchange Building, 
Kansas City, Mo., operators of plants in Oklahoma 
and Kansas. Samples and prices on carlots on 
request. 


Floor Brushes— We manufacture a very com- 
plete line. Catalogue sent upon request. Flour City 
Brush Company, Minneapolis, Minn., or Pacific 
Coast Brush Co., Los Angeles, Calif. 


Distributors—We are manufacturers of metal, 
silver, stove, furniture polishes and no-rub wax. 
Also complete line of Bar Room cleaning materials. 
These can be supplied in bulk or packaged under 
our or your own label which we supply. The Slick- 
Shine Co., Inc., Newark, N, J. 


For Sale—Sperry Filter Press, 18” type C. S. with 
6 No. 41 Pyramid Surface Plates, 7 No. 42 Frames 
1” thick. Cost $230. Used very little, guarantee 
in first-class condition, Address Box No. 744, care 


Soap. 
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GAGA 


RAW MATERIALS 


wey A Complete Line for 


Manufacturers of Soap and Disinfectants 


Our broad purchasing and selling experience over 
a long period of years has established us as head- 
quarters for the complete line of raw materials 
used by the manufacturer of soaps and sanitary 
supplies. We are constantly in touch with world- 
wide markets for chemical products at all times, 
and invite you to make use of our facilities in 
checking market developments. 


Arsenic Naphthalene (Moth Flakes 
and Balls) 

Paradichlorobenzene 

Soda Fluoride 
Pyrethrum—all forms 
Methyl Salicylate 
Carbon Tetrachloride 
Essential Oils Carnauba Wax—all grades 


Oil of Myrbane Soda Ash 


Caustic Soda 


H. H. ROSENTHAL CO., INC. 
25 East 26th Street New “York, N. Y. 
Tel.: AShland 4-7500 Cable Address: RODRUG 
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REBUILT 
SOAP MACHINERY 


SPECIALS 


Machinery from former plants of Natidnal Soap Powder Co., A. 

W. Barnes Soap Co., and Pennsylvania Soap Co. 

1—Allbright-Nell 4’x8’ Cooling Roll, with top feeder roll, 
scraping knife. 

4—5000 Ib., 1500 Ib., 1000 Ib., Jacketed Vertical Crutchers. 

2—1500 lb. Horizontal Crutchers. 

1—Steel Soap Kettle, 5’ dia. x 10’ high. 

1—Houchin 400 Ib. Amalgamator. 

4—Houchin Soap Plodders, 8” and 10”. 

2—Rucchmann 4-roll inclined Granite Mills, 18”x24”, motor 
driven. 

1—Broughton 1200 lb. Soap Powder Mixer. 

2—Tabor Soap Pumps. 

4—Houchin 4 and 6-knife Chippers, 20”. 

1—Houchin Soap Foot Press. 

1—Houchin 1500 lb. Power Slabber. 

1—Houchin Hand Slabber. 

2—Houchin 2-way Soap Cutting Tables. 

1—Jones “‘A” Automatic Soap Press. 





1—Proctor and Schwartz Soap Chip Dryer, steel frame, 7- 
section, 1—cooling section, complete with 5-roll P. & S. 
Mill. Located on Pacific Coast. 








MISCELLANEOUS—Soap Frames, Kettles, Mixers, Pony Mixers, 
Powder Fillers, Labelers, Wrappers, Tanks, Pumps, Boilers, etc. 
Send for Latest Bulletin. 
CONSOLIDATED PRODUCTS CO., INC. 
15-21 Park Row New York, N. Y. 
BArclay 7-0600 
We buy your idle Machinery—Send us a list. 
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for low cost in para block manufacture 


These two practical machines are all you need to produce high 
quality para blocks or cakes. The small machine will thoroughly 
mix all ingredients. The large machine will compress the mixture 
into any shape dies can give. 

In addition, the mixer can be used on other dry products 
such as roach powder. cleansers, bath salts. etc. It will also give 
a smooth. soft and velvety texture to creams. 

The hand lever press has more power than cheap foot presses. 
Inexperienced operators can rapidly turn out fine looking blocks. Send us some _ of 
your material and let us show you some specimen cakes. The press will save from 
10% to 20% over the hot process. 


HUBER MACHINE CO.. 265 46th St., Brooklyn, N. Y. 


Makers of Good Soap Machinery for Forty Years 


BSS 




















Spot or 


Futures 




















TEASEED 
OIL 


AUR RAY & ‘INDEPENDENT. 
OIL PRODUCTS CO.; BY aa ee ecruniie 0), 
\\ r NNW S 


INCORPORATED 


21 WEST ST.,NEW YORK 







Cal? 











— | 





Eee FUMERAL PRESSURE SYSTEM 


eae Does a Thorough Bsns INEXPENSIVE — EFFICIENT — ECONOMICAL 


itil @ The effectiveness of any good spray solution depends upon the efficiency of your spray equipment. 
Wet sprays are not efficient. It takes a minimum of 30 Ibs. (steam or air pressure ) to diffuse spray 
solutions. THE FUMERAL INSTANT DIFFUSER instantly charges the entire room. No insects, 
flies, cockroaches, ants, moths or germs have a chance to escape. @ Connects to any steam or air 
line. Turn on the valve and in 4 minutes the operation is completed.- 
No electricity to fuss with. No moving parts. Nothing to get out 
of order. FUMERALS stay sold. Simple — Inexpensive — More Effi- 
cient and Most Economical. Anyone can install it. Various brands 
of insecticides, germicides, bactericides, deodorants,. disinfectants 
and perfumes all work well in the FUMERAL INSTANT DIFFUSER. 





FUMERAL COMPANY, RACINE, WIS. 


ag. = Manufacturers of Stationary and Portable Diffusers 
Sanitary Consulting Engineers 


Patented = 
Sept. 18, 1934 
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For Sale: 3 Speed upright and horizontal rebuilt 
machines for mixing purposes. Sander Supply Co., 
47 N. 3rd St., Phila., Pa. 


Wanted: Will you do something to help out in 
the work of a free camp for poor children? You do 
not need to contribute money but can you donate a 
case or a few packages of toilet soap, laundry soap 
or soap powder to help out in this good work? Even 
Will you tell 

our shipping clerk to send a small box of your 
product to William Buettner, 2131 New York Ave., 


Brooklyn, N. Y.? It will certainly help in the work 


. few dozen bars of soap will help. 


} 


tor these poor kids. 


Formula Soap cleanser for walls, woodwork, etc. 
inest product of its type. Has met with some 
success locally. Would like to arrange with manu 
facturer to take over manufacture and sale in other 


district. \ddress Box No. 683. care Soap. 


Wanted—Back copies of SOAP—March 1931 and 
Mav 1933. 


use, please send to Box No. 692, care Soap. 


Any person having duplicates not in 





HEAVY DUTY MIXING 


“Lightnin” Geared Drive Patented 








al Double Action Mixers are gluttons for 

~ 
Portable 
Geared Drive 


punishment. Such jobs as mixing 


soap solutions, insecticide and disin- 


Mixer Models 

also available fectants, ete., are just every day work 
direc driv 

for faeces for the patented “Lightnin” double 

nr ect mixing action which completely elim- 

ee inates dead spots. Extra heavy parts, 


variety of size 
nd speeds oversize motors, and proper design 


allow you to rely on “Lightnin” de- 
pendability. Can be attached to any 
tank, open or closed, cutting down on 


number of mixers required, Low 





power consumption. Wide variety of 





Angular Off-Cen 
ter Agitator for fixed 
irge tank installation 
Sizes from 2 to 50 H.P. 





standard parts available to meet spe- 


cial requirements. Write. 


MIXING EQUIPMENT COMPANY, INC. 
1050 Garson Avenue Rochester, N. Y. 


Representatives in all principal cities 
New York Office—368 Broadway 





lal 





High cost of Lavender 
and the Fine Quality of 
our product has won 
many fine friends for 


Lavender L 


Parento 
at $4 per Ib. 


Write for your 


sample to - day 


Compagnie Parento, Inc, 
CROTON-ON-HUDSON, N. Y. 


DETROIT CHICAGO 
LOS ANGELES SAN FRANCISCO 
ORTLAND. ORE TORONTO 


NEW YCRK CITY 


SEATTLE 

















Liourp ToIrLeT SOAP 
UNDER PRESSURE 


{nhydrous Contents from 15% to 10% 


Our liquid toilet soap is manufactured under a pressure of 


50 Ibs. in order to secure complete saponification of the 


Cochin Cocoanut Oil and Potash. Pure oil alone is used, 
nothing being extracted, and it is as free from impurities as 
modern science and chemistry will permit. 
May u z/ you sampli 
x 


A COMPLETE LINE OF 
PINE OIL SOAPS 


{nhydrous Contents from 18% to 65% 


The finest grade of pine oil soap that is possible to pro- 
duce is manufactured from only the highest grade unadul- 
terated raw material. Our pine oil cleaners will wash 
and rinse clean without leaving streaks. They have a 
controlled free alkaline content of less than .1 of 1%. 


(Quality is considered before price.) 


E. A. GERLACH COMPANY 


9th AND FORD STREETS 


BRIDGEPORT PENNA. 
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Where to buy 





RAW MATERIALS AND EQUIPMENT 


for the Manufacture of Soaps and Sanitary Products 











NOTE: 


This is a classified list of the companies which advertise regularly in SOAP. 


It will aid you in locating 


advertisements of raw materials, bulk and private brand products, equipment, packaging materials, etc., in which you are 
particularly interested. Refer to the Index to Advertisements, on page 132, for page numbers, “Say you saw it in SOAP.” 


ALKALIES 

Columbia Alkali Co. 

T. G. Cooper & Co. 

Dow Chemical Co. 

Eastern Industries 

Hooker Electrochemical Co. 
Innis, Speiden & Co. 
Niagara Alkali Co. 

H. H. Rosenthal Co. 
Solvay Sales Corp. 

Jos. Turner & Co. 

Warner Chemical Co. 
Welch, Holme & Clark Co. 


AROMATIC CHEMICALS 


American-British Chemical Supplies 
Aromatic Products, Inc. 
Compagnie Parento 

Dodge & Olcott Co. 

Dow Chemical Co. 

P. R. Dreyer, Inc. 

E. I. du Pont de Nemours & Co. 
Felton Chemical Co. 

Charles Fischbeck & Co. 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
Magnus, Mabee & Reynard, Inc. 
Merck & Co. 

Monsanto Chemical Co. 

Norda Essential Oil & Chemical Co. 
Orbis Products Corp. 

Schimmel & Co. 

George Silver Import Co. 
Solvay Sales Corp. 

A. M. Todd Co. 

Ungerer & Co. 

Van Ameringen-Haebler, Inc. 


BULK AND PRIVATE BRAND PRODUCTS 


Baird & McGuire, Inc. 
Chemical Supply Co. 
Clifton Chemical Co. 
Davies-Young Soap Co. 
Eagle Soap Corp. 
Federal Varnish Co. 
Flori Mothproofing Method 
Franklin Research Co. 
Fuld Bros. 

E. A. Gerlach Co. 
Harley Soap Co. 
Koppers Products Co. 
Kranich Soap Co. 
Palmer Products 
Philadelphia Quartz Co. 
John Powell & Co. 

Geo. A. Schmidt & Co. 
Uncle Sam Chemical Co. 
T. F. Washburn Co. 
White Tar Co. 

Windsor Wax Co. 


CHEMICALS 


American-British Chemical Supplies 
Columbia Alkali Co. 

T. G. Cooper & Co. 

Dow Chemical Co. 

E. I. du Pont de Nemours & Co. 
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Eastern Industries 

General Chemical Co. 
Grasselli Chemical Co. 
Hooker Electrochemical Co. 
Industrial Chemical Sales Co. 
Innis, Speiden & Co. 
Mechling Bros. Chemical Co. 
Merck & Co. 

Monsanto Chemical Co. 
Niagara Alkali Co. 
Philadelphia Quartz Co. 

H. H. Rosenthal Co. 

Solvay Sales Corp. 

Standard Silicate Co. 

Jos. Turner & Co. 

Warner Chemical Co. 

Welch, Holme & Clark Co. 


COAL TAR RAW MATERIALS 


(Cresylic Acid, Tar Acid Oil, etc.) 
American-British Chemical Supplies 
Baird & McGuire, Ine. 

Barrett Co. 

T. G. Cooper & Co. 

Innis, Speiden & Co. 

Koppers Products Co. 

Monsanto Chemical Co. 

Reilly Tar & Chemical Co. 

White Tar Co. 


COLORS 


Fezandie & Sperrle 
Pylam Products Co. 


CONTAINERS and CLOSURES 


American Can Co. (Tin Cans, Steel Pails) 

Anchor Cap & Closure Corp. (Closures & Bottles) 
Capstan Glass Co. (Bottles) 

Continental Can Co. (Tin Cans) 

Hinde & Dauch (Corrugated Fibre Products) 
Maryland Glass Corp. (Bottles) 

Salem Glass Works (Bottles) 

Wilson & Bennett Mfg. Co. (Stee] Pails and Drums) 


DEODORIZING BLOCK HOLDERS 


Clifton Chemical Co. 
Eagle Soap Corp. 
Fuld Bros. 

Palmer Products, Inc. 


ESSENTIAL OILS 


SOAP 


Aromatic Products, Inc. 

Compagnie Parento 

Dodge & Olcott Co. 

P. R. Dreyer Inc. 

Felton Chemical Co. 

Charles Fischbeck & Co. 

Fritzsche Brothers, Inc. 

Leghorn Trading Co. 

Magnus, Mabee & Reynard. Inc. 

Norda Essential Oil & Chemical Co. 

Orbis Products Corp. 

Schimmel & Co 

George Silver Import Co. 

A. M. Todd Co. 

Ungerer & Co. 

Van Ameringen-Haebler, Inc. 
(Continued on page 180) 
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'PEASE LABORATORIES, Inc. 


Chemists, Bacteriologists, Sanitarians 


39 West 38th Street 
New York 
Food, Drug and Cosmetic Problems—Compliance with 


Official Requirements—Meeting New and Anticipated | 
Competitions with Improved and New Products 





H. A. SEIL, Ph.D 
SEIL, PUTT & RUSBY, INC. 
Analytical and Consulting Chemists 


Specialists in the Analysis of Pyrethrum Flowers, 
Barbasco, or Cube Root—Their Concentrates 
and Finished Preparations 


ESSENTIAL OILS 
| 16 East 34th Street, New York, N. Y. 


E. B. PUTT, Ph.C., B.Sc. 


Derris Root, 


SOAP | 

















STILLWELL AND GLADDING, Inc. 


Analytical and Consulting Chemists 


Members Association of 
Consulting Chemists and Chemical Engineers 


130 Cedar Street New York City 








| APPLIED RESEARCH LABORATORIES, 
| DAYTON, N. J. 
| Bacteriology, Pathology, Physiology 
| Deodorant Coefficients (Packchanian Method) 
Disinfectant and Insecticide Tests 
Toxicity and Skin Irritation Tests 
| Bioassays and Other Animal Studies 


























KILLING 


| 
strength of Insecticides | 


by PEET GRADY METHOD 
(Official I. & D. code method) and 
PYRETHRINS in PYRETHRUM FLOWERS 
(by Gnadinger’s Method) 
We raised and killed more than 1 million flies in the last 2 years 
ILLINOIS CHEMICAL LABOR eee INCE. 
75 E. WACKER DRIVE HICAGO, ILL. 








JOHN H. WRIGHT 
Technical Consultant 
INSECTICIDES—DISINFECTANTS 
SANITARY SPECIALTIES 


Research—New Products—Packaging—Formula 
Labeling under Federal and State Laws 


122 East 42d St., New York CAledonia 5-6095 

















CONSULTING CHEMIST — 
PLANT DESIGN FORMULAS 
INSTALLATION PLANT OPERATION 
ANALYSES NEW PRODUCTS DEVELOPED 

SOAPS and COSMETICS 

20 Years Experience 
LELAND C. CATES 

7418 Cottage Grove Ave. CHICAGO, ILL. 











SOAPS — DETERGENTS 


Analyses Development 
_ Consultation Formulas 


254 West 31st St. New York City 











| 























Entomological Testing 
Laboratories, Inc. 


We offer you a medium for purchasing insecticides 
on an intelligent basis. 

Entomological testing by the Peet-Grady method, and 
chemical examination of insecticides are available. 


114 E, 32nd St. New York, N. Y. 





FOSTER D. SNELL, INC. 
Chemists—Engineers 
Every form of Chemical Service 


305 WASHINGTON STREET 


BROOKLYN, N. Y. 














Skinner & Sherman, Inc. 


246 Stuart Street, Boston, Mass. 
Bacteriologists and Chemists 





Disinfectants tested for germicidal value or phenol co 
efficient by any of the recognized methods. 


Research—Analyses—Tests 





PATENTS and TRADE MARKS 


Patent and profit by your inventions. Protect your most 
valuable assets. Expert personal service. 


LESTER L. SARGENT 


Registered Patent Attorney 


1115 K Street, N. W. Washington, D. C. 
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RAW MATERIAL AND EQUIPMENT GUIDE 


(Continued from page 128) 














NOTE: This is a classified list of the companies which advertise regularly in SOAP. 


It will aid you in locating 


advertisements of raw materials, bulk and private brand products, equipment, packaging materials, etc., in which you are 
particularly interested. Refer to the Index to Advertisements, on page 132, for page numbers, “Say you saw it in SOAP.” 


MACHINERY 


Battle Creek Wrapping Machine Co. (Packaging 
Machinery) 
Ertel Engineering Corp. (Filters, Mixers, Bottle 
Fillers) 
Anthony J. Fries (Soap Dies) 
Houchin Machinery Co. (Soap Machinery) 
Huber Machine Co. (Soap Machinery) 
International Nickel Co. (Monel Metal) 
R. A. Jones & Co. (Automatic Soap Presses 
and Cartoning Machinery) 
Manton-Gaulin Mfg. Co. (Homogenizer) 
Mixing Equipment Co. (Mixers) 
Package Machinery Co. (Packaging) 
Proctor & Schwartz (Dryers) 
C. G. Sargent’s Sons Corp. (Dryers) 
Stokes & Smith Co. (Packing Machinerv) 
Western Precipitation Co. (Multiclones) 


MACHINERY, USED 


Consolidated Products Co. 

Newman Tallow & Soap Machinery Co. 
Stein-Brill Co. 

Stein Equipment Corp. 


MISCELLANEOUS 


American Colloid Co. (Bentonite) 

Anchor Cap & Closure Corp. (Metal Caps) 
T. G. Cooper & Co. (Waxes) 

Dobbins Mfg. Co. (Pails, Mop Wringers, etc.) 
General Chemical Co. (Fluorides) 

General Naval Stores Co. (Pine Oil-Rosin) 
Glyco Products Co. (Synthetic Waxes) 
Hercules Powaer Co. (Pine Oil and Rosin) 
Industrial Chemical Sales Co. (Decol. carbon, Chalk) 
Innis, Speiden & Co. (Fumigants and Waxes) 
Merck & Co. (Lanolin) 

Pylam Products Co. (Lathering Agent) 
Rohm & Haas Co. (Insecticide Base) 
Sennewald Drug Co. (Rat and Roach Paste) 


OILS AND FATS 


T. G. Cooper & Co. 

Eastern Industries 

Independent Mfg. Co. 

Industrial] Chemical Sales Co. 
Leghorn Trading Co. 

Michel Export Co. 

Murray Oil Products Co. 

Newman Tallow & Soap Machinery Co. 
Orbis Products Corp. (Stearic Acid) 
Wecoline Products Co. 

Welch, Holme & Clark Co. 


PARADICHLORBENZENE 


Dow Chemical Co. 

E. I. du Pont de Nemours & Co. 
Hooker Electrochemical Co. 
Merck & Co. 

Monsanto Chemical Co. 

Niagara Alkali Co. 

H. H. Rosenthal Co. 

Solvay Sales Corp. 

Jos. Turner & Co. 


PERFUMING COMPOUNDS 


130 


Aromatic Products, Inc. 
Compagnie Parento 
Dodge & Olcott Co. 


~” 


O 


"— 


P. R. Dreyer Inc. 

Felton Chemical Corp. 

Charles Fischbeck & Co. 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
Magnus, Mabee & Reynard, Inc. 
Norda Essential Oil & Chemical Co. 
Orbis Products Corp. 

Schimmel & Co. 

George Silver Import Co. 
Ungerer & Co. 

Van Ameringen-Haebler. Inc. 


PETROLEUM PRODUCTS 


Atlantic Refining Co. 
O’Connor & Kremp 
Sherwood Petroleum Co 
L. Sonneborn Sons. 


PYRETHRUM AND DERRIS PRODUCTS 


Insect Flowers and Powder, Pyrethrum Extract, 
Derris Products 


S. B. Penick & Co. 

R. J. Prentiss & Co. 
McCormick & Co. 

McLaughlin, Gormley, King Co. 
John Powell & Co. 

H. H. Rosenthal Co. 

Sherwood Petroleum Co. 


SOAP DISPENSERS 


Bobrick Mfg. Co. 
Clifton Chemical Co. 
Eagle Soap Corp. 
Fuld Bros. 

Palmer Products 


SODIUM SILICATE 


General Chemical Co. 
Grasselli Chemical Co. 
Mechling Bros. Chemical Co. 
Philadelphia Quartz Co. 
Standard Silicate Co. 


SPRAYERS 


Breuer Electric Mfg. Co. 
Dobbins Mfg. Co. 
Fumeral Co. 

Getz Exterminators 
Hudson Mfg. Co. 

Lowell Sprayer Co. 


TRI SODIUM PHOSPHATE 


General Chemical Co. 
Grasselli Chemical Co. 
Monsanto Chemical Works 
H. H. Rosenthal Co. 
Warner Chemical Co. 
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WHITE 
COCONUT OIL 


AND 


PALM OIL 
FATTY ACIDS 


ALSO COMPLETE 
LINE OF VEGETABLE 
AND ANIMAL OIL 
FATTY ACIDS 


WECOLINE 
PRODUCTS. Ine. 
15 EAST 26th ST. NEW YORK 
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SHAVING CREAM 





TOOTH PASTE 





In 
Bulk 
Or 
Under Your Own Name in our 
special tubes and cartons. These 
are lithographed with a blank space 
for YOUR label. In any quantity 
from one gross up. 





GEO. A. SCHMIDT CoO. 


AManufactu rers obey S A Gvery Description 
FE 


236-238 West Nlorth Avenue 
Chicago 
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We announce development of new type soap 
colors 


PYLAKLORS 


They have good fastness to alkali, light, 


tin, ageing. 


The following shades are already available: 


Bright Green Dark Brown 
Olive Green Palm Green 
Yellow Golden Brown 
True Blue Violet 


It will pay you to send 


for testing samples. 


PYLAM PRODUCTS CO., INC. 


Manufacturing Chemists, Importers, Exporters 
799 Greenwich St. New York City 
Cable Address: “Pylamco” 


vibes 
Western Precipitation Company, 
1016 West Ninth Street, Los Angeles, Calif. 


Please mail new Bulletin on Multiclones. Our problem is 





Firm Name 
Individual's Name 
No. ee: Street 


City State 
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INDEX TO ADVERTISERS. 


For product classification se 





e pages 128 and 130 











*For further details see announcemen 


*American-British Chemical Supplies...................- 60 
American Can Co.. Se eee ....-December 
American Colloid Co........ Sasha aigin's wads oko sees 
ee aoe, ae Sere “COPD... ois s vc cede ccccenes sty Ap 
PASEO TREBORTC EBDOTALOTICS... 0.605. ovccccccccsecsccre 129 

*Aromatic Products, Inc.... 8 
NS ee es, a 118 

Weemeres Ge BARU, TNC... ccc ccccvaccccccccececcecscee OO 

NR ers i he sy Sa cle 5 Gog 6 siskid- amine weiss 108 
Battle Creek Wr: ipping 5, “eee eEE 58 
Bobrick Mfg. Co Lda eens S wines 48 

Sooks .... . ‘ Vee e eee TERE Tee Re i hs 58 

*Breuer Electric “Mfg oS UES a hap hey eee een eee te 114 
ete e068 CO, 2... vce ssccc sce Parone te ta ae 
Leland C. Cates ... Tete i= tn ee ee eee es: A 
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EI oo ios Vcc wig wiolbvniel o 0'dwidib.o oo oe aware 9 
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P. R. Dreyer, Inc RAR ae A I ee eee te 84 

*E. I. Du Pont de Nemours Co.......... r ae . } 

"mene: soap Corp. ........... a a ne Fed tees iets Me 
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EE EO Oe 14 
Entomological Testing Laboratories....................- 129 
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*Federal Varnish Co BPE Sata asp Cee eee yee 114 

*Felton Chemical Co. ........ ace nced’y 13, 80 
eR Bc oka log b's.0.0:8 60's 066 aka oie 30 es 124 
ee eee a, 0 ee RA 
Flori Mothproofing Method.. pate . : 7 ere 
SE 6 ae 120 
Anthony J. Fries . : oe April 
Fritzsche Brothers, Inc Tiere Datcak xs Se 
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NN NS ues Mc bind ce SG a ok oiears bb Seckiels ww'e.e' 126 

*General Chemical Co. ae men j 
General Naval Stores Co. Nats Acs 8 
E. A. Gerlach Co.. a Pe ey See ee eee ree. Sees 27 

i acc <n ES b oa:nice ea Cee eat 133 

*Givaudan-Delawanna, In eats ; ..3rd Cover, &9 
Glyco Products Co. . Sw teats : e , 56 

*Grasselli Chemical C 18 
SSS SSE er a en ee ote 124 
Hercules Powder Co : ; .. 44 
Hinde & Dauch...... are alond ban nettle lors cease 134 
Hochstadter Laboratories ....... be ae ee 129 

*Hooker Electrochemical Co... oe 120 

*Houchin Machinery Co : ..68, 120 

ee tae aba sae 

*Hudson Mfg. Co eee , 112 
Illinois Chemical Labs... Ceti staeata Bralecht Sibi tip aniewieaeee 
Independent Mfg. Co........ aa Meee ink SlailssoSiatiaia steer ar 
Industrial Chemical Sales Co........ ro see FS ay ee 

“Innis, Speiden & Co..............5+4. DRE Silos ates . of 
Tnternational Nickel Co............... 62 
Tohnson Automatic Sealer Co ! ; : 58 
R. A. Jones RTS eae Cos UKs sie bk xd oo NS KIS SEEN Cia 20 
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Koppers Products Co. exits Gls Gutae ere eet arenas 112 
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*Leghorn Trading Co... Pee ee eT ee re 
ee Se 0: ne oe en ere reer) April 
Magnus, Mabee & Reynar EOIN... 05% ,aaarenatrene eens 19 
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Manufacturing Chemist ...... Sale ieii aie eve gsnrent cee April 
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MecLaugniin Gormley King Co... 05. 6. cccceccccccccs 78, 79 
Mectume Bros. Cheancal Co... 2.0.5.0 .ccccccccveons 133 
Merck & Co. aa : ra Wea el Ghar aE A 12 
WRUCTICI RENIN EE NO. 5 6545 oa caewaanin dd ae tew cane eeraee April 
UTI RUMI So 55s) 5!'s xo sie xo eve oaiv'a 6 So Teena 127 
Monsanto Chemical Co.... ee ry Back Cover 
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wai LS Ge 7 ea eR Pores bg ed ae 77 
*Newman Tallow & Soap Machinery Co...............06 122 
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AUC PIE ara: dicio is Av hawk Aelia ee iets o MA eA Oe 124 
RRR OTE INSEE og. a: 5! osaie ola is-0 Siw site Siw Mateo Ale eee 129 
I Oy RS MAR MeN Noo ah cng crate. -x cs reieia te loteve ele nie Wralewiedis 82 
Prae nin OMatte CO. 055 <6 osc alonw Seva ccm cece 2nd Cover 
*John Powell & Co..... PN ets are sald ietaiie oats eee 
PER AS es PMMA OY eo bs xis nd Ssates cide 316 ora eee Sp orto 764 
WP POCOr sar ewatte, TNC.. s 6c ccd sioc.s cas cbnoss sesceeweee 72 
ROMA E ONS 1D) <.o.5% 5 cis bs .s'e vs clesio calc aaa cine Meee wios 131 
Rely: Lar & Chemical: CO... iaiicassoccde <besccdesese 106 
MRNA MARES CU IRAN 5 3 di /0's velo Sela e's wicacn. cee alae, bis ncle wise ieee 102 
UE SD OSES OLESEN ROR Roo 125 
Salem Glass Works..... ee en eee ee ee 
Lester L. Sarg ent SI ee ere OR ee Pee ee eT 129 
Ga TS SRNIIS HOOLD so: 6 isc.baiecse ewe sere eee oes \pril 
Sn STE rc EY, 30 Cae! 1 ee a eee 50 
George A. Senomndt dt Co... 5 ccccccsc sees. si: Gar 
ge ee uc 2), 0 Ra aD ea aR nae eS De 129 
aM ATA Re ran ed PAM UL 55-5 So Sgt tc eet oo we olor TE 118 
oe veer HM ora nd nT A, Os a a ee eG NER LHN 108 
(SADEDO WTVEr SINGHCENGO! 6-6 «sc. f6-005,5 0 ealclew Fes saw ora atcioots 46 
OO MEMINOE ET OEOOMN oro oacsn/e Gilw gd vs Meee eee aa eae Oks 129 
GN IO NE ic sicc ek owe Se EAS VOR Bia OREN USE wal Obie ke 129 
Soap Perfumery & Cosmetics Trade Review........... yf 
Solvay Sales Corp... rrr ere ee heer Penne en er? 100 
Ee RENE ROUEN 58.00, a wn eSNG 74 
RAMRO VIMCRE EOS. coke <facd os sawed oes a user canoe O ed April 
aT R ASNT ARNON eo Gilt. 2 0.0 lene wwe see ow tee ee Oe ee 123 
SRN) SNE ASOLO 5. /oonra sis kee a arse when Seareistutegs Osta 123 
SE RE nr oe ics cco 
*Stolces: @ Siith Co. 2. 066 occ F ER eek ee pe ies ee April 
A. Mi. Todd Co;.<:.. ETE Pee ere Cg ee oe .. April 
PENS re CERIO NEO ora «ooo ic Ris ono cae ee ease ae 54 
RICHES umes cmt EEG oo woe oi oe kh SERS Was cube eee es 116 
WUSMETOT WOE ALO .o5s ode bois as 4 5a vb alee Se eee Front Cover 
*Van Ameringen-Haebler, Inc Sa er te ee ey eT 86, 87 
*Warner Chemical Co..... Rp ae rye vane oe hance 16 
Sie PRN CMMI RGD eo ccc bd scrsars dw kde bos ce Te eee ee March 
EGEOIRE OES OOo oss ok sw 86 boc Selena abe Moan 131 
Welch, tromne io Clarice: Cos. ..05 oss ss cesesicc seawaensse 50 
Western Precipitation Co. He APA Fine . 
Wie Tat OOO i scons cece " PO ET Le ee 118 
AA SROORS (OE (RTOENPEL BRIO (606056. Soccs'o-0cie irwisin Sete aioe’ a 60 
ee a RE ae een he ess 124 
ROMANEA ONMTEIIIG, « « vic.s5ccplseac Seuwiee’s ghee eet re eee 129 


but no responsibility is assumed for any omission. 


May, 1936 




















RRR. ESRI SN RR RRR RI 
MELHELINGE’S | 


PHILADELPHIA 


yee DILIL ATE 
al BOSTON, MASS. r 3 j a. Y { | TA 


MELHLIAT BROS :-CLHEMILTAL COMPANY 


MOTH- 
PROOFING 


PLUS 
Will the “moth-proofed” articles A HANDY BLOWER 


you offer successfully withstand dry 























































that can be 


cleaning? | 

If they are florized they will. It used in all 
is impossible to remove flori by dry positions 
cleaning. 


saving pow- 


tr ir DAW 
. ; | der and get- itTZ PATEN] DLUF. 
flori makes it possible for you to NO: 1505650 
, FOR DISTRIBUTING 


give complete protection against ting into the ’ 
moths and carpet beetles for five ‘spots where INSECT POW): 
years—backed by insurance. ROS 

| powderKILLS ee Ae 


icdeae aie ta GETZ EXTERMINATORS, IN. 


all roaches Jina sy, . = st. L005" 


& 
Flori and insects. 


254 So. Broad St., Phila., Pa. 


MODERN COSMETICS | 


Four hundred pages of practical, usable information for the manufacturer of cosmetics. | 
Complete and authoritative, the result of more than a year’s work carefully compiling and | | 
checking information. This is the first practical manual for the manufacturer, covering 
every phase of cosmetic manufacturing. A valuable reference book, yet it is written so 
clearly and with a minimum use of technical terms that it will be found particularly valu- | | 
able to the manufacturer with limited technical training. | | 


Live larvae tests prove it. 


ae 




















Price - Six Dollars - Order from 
| MAC NAIR-DORLAND COMPANY, Inc. 
| 254 WEST 31st STREET NEW YORK CITY 
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“Everyone knows where 
to buy (—_?_)" 


Many a time, when we have been discussing advertising 
with manufacturers in various fields, the prospective user 
of our productive advertising pages has stated: “Why ad- 
vertise this product of mine? Everyone in your field 
knows where to buy it and they all know we are head- 
quarters.” Perhaps some of us get so close to our own 
particular sphere of activity that it seems almost impos- 
sible (to us) to believe we are not as well known as we 
think we are. Evidently everyone is not posted on where 
to buy everything used in the manufacture of soaps and 
sanitary products and in the sanitary supply trade. Cast 
your eye down this list of items, for which we have been 
requested to furnish sources of supply during the past 
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few months. 


Mixing machinery 
Deodorizing block holders 
Steam sprayers 
Insect powder 

Liquid soap filter 
Labeling machinery 
Caps 

Powdered aluminum 
Drain pipe solvent 
Sodium bisulphate 
Moth proofing chemical 
T.S.P. 

Caustic potash 
Bleached montan wax 
Fluorides 

Rug shampoo 

Wool mops 

Shaker top cans 
Glass containers 

Glue 

Glass polish 

Olive oil castile soap 
Olive oil foots 

Blue mottled soap 
Packaged soap flakes 
Soap powder 

Lemon cocoa soap 


Soap flakes 

Laundry soap 

Toilet soap 

Scouring powder 
Collapsible tubes 
Powder soap dispenser 
Bulk disinfectant 
Waterless soap 

Polish and mop cloths 
Fly spray 

Moth tablet 
Tablet-making machine 
Modified soda 

Feldspar 

Presses 

Soap dies 

Creosote oil 

Derris and rotenone 
Fatty acids 
Naphthalene flakes 
Tar oil 

Dryer for pumice sand 
Refining machinery 
Japan wax 

Carnauba wax 

Soap powder mills 


Multi-unit dispensing system 
Liquid soap dispenser 
Sprinkler tops 

Lanolin 

Household ammonia 
Sodium metaphosphate 
Fibre cans 

Ethylene dichioride 
Ethanolamine 
Ethanolamine soaps 

Bulk waxes 

Ant exterminating powder 
Abrasives 

Powdered borax 

Kaolin 

Bentonite 

Wetting out agents 
Shaving soap 

Novelty gift sets 

Oil soap 

Paper cuspidors 

Tube filling machinery 
Mopping trucks 

Linseed oil substitute 
Sweeping compound 

Hand atomizer and sprayer 


If your product is advertised regularly in SOAP and also in the annual SOAP 
BLUE BOOK you might catch some of these buyers before they go elsewhere. (Nat- 
urally, inquiries from our office go exclusively to SOAP advertisers.) 
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